©  M.J.  CARDENAS/THE  IMAGE  BANK 


Kansas  City  Starts 
r  controversial  survey 
lessens  impact  of  ^AIDS 
in  the  Priesthood^  series 


e  20 


Editor 


THE  FOURTH  ESTATE 


Trie  fJfJj'yJj'yJUj'J]'. 


MARCH  6, 2000  *$2  50 

w  wv^.editora  ndpu  Nisher.com 

)N  LINK  FOR  THEJIflURPAPER  INDUSTRY  PUBLISHED  INDEPENDENTLY  lWHI  W;  SINCE  1884 


rr  J  r  / 


to  BEAR 


yrti-yoiBt’  iw  aoaav  nhv 
xoa  oj 

STVDiaoiaad  tyMiwava'i  •j  oatu 
^  'riaa 

Ni/.ic.)  'I 

dVa  TV 

l:C/. HtJXdH 


CONTENTS 

Win  one,  lose  one  ' 

Journal  Communications’ 
libel  case  results  mixed  7 

Fourth  Estate 

Journal  Register  Co. 
abandoning  Midwest 

14 

Viewpoint 

16 

Letters 

17 

Newspeople 

26 

Interactive 

Annotate.net  helps 
publishers  recycle 

28 

Syndicates 

Competition 
fit  for  King 

34 

Technology 

CTP  starting  small 
in  the  daily  market 

36 

At  Thirty 

Getting  It  Right:  On 
Clintonian  coverage 

38 

Classified  After 

32 

Deanna  Brown, 

Powerful  Media:  Page  28 

Free  at  last! 

JOURNALIST  SPRUNG  AFTER  FIVE-DAY  STRETCH  BY  JOEL  DAVIS 


An  unrepentant  editor 
and  publisher  of  a 
small  semiweekly  in 
rural  Northern  Califor¬ 
nia  has  been  released  from  jail  after 
serving  five  days  for  refusing  to 
reveal  sources  for  a  story. 

"It's  fine  that  the  judge  found  me 
in  contempt  because  the  feeling  is 
absolutely  mutual.”  Tim  Crews,  the 
soft-spoken  editor  of  the  Sacra¬ 
mento  Valle}'  Mirror,  told  a  throng 
of  reporters  outside  the  Tehama 
County  Jail  in  the  sleepy  Northern 
California  town  of  Red  Bluff.  "His 
complete  lack  of  respect  for  the 
First  Amendment  and  the  California 
shield  law  showed  completely.” 
Crews,  jailed  Feb.  27.  runs  a 


paper  based  in  Artois,  barely  a  wide 
spot  in  the  road  along  desolate 
Highway  5.  While  his  paper,  which 
he  calls  a  "mix  of  community  news. 
4-H  news,  and  investigative  journal¬ 
ism.”  has  a  small  circulation  of 
about  2,600.  his  case  has  attracted 


Everyone 
knows  what’s 
going  on,  and 
it’s  not  right. 

—  Anonymous 


Kunkel  named  dean 


Thomas  Kunkel,  former 
newspaper  and  magazine 
editor,  media  critic,  and 
Pulitzer  Prize-nominated  author, 
will  take  the  reins  July  1  from  Reese 
Cleghom  as  dean  of  the  University 
of  Maryland  College  of  Journalism. 

"Tom  has  the  vision,  energy, 
intellect,  and  passion  to  make  the 
university’s  program  the  nation’s 
best.”  Provost  Gregory  L.  Geoffroy 
told  the  online  Jim  Romanesko’s 
MediaNews.  “and  that  is  precisely 
our  goal.” 

Kunkel,  44,  began  his  career  as  a 
reporter  on  his  hometown  paper,  the 
Evansville  (Ind.)  Courier.  He  went 
on  to  serve  as  cultural  editor  at  The 
Cincinnati  Post,  then  worked  his 
way  up  to  Sunday  editor  at  The 
Miami  Herald.  Kunkel  set  the 


record  for  youngest  executive  editor 
in  Knight  Ridder  history  when,  at 
age  29.  he  was  chosen  to  lead  the 
Columbus  (Ga.)  Ledger-Enquirer  in 
1985.  He  served  as  deputy  manag¬ 
ing  editor  at  the  San  Jose  (Calif) 
Mercury  News  before  going  to  work 
for  the  University  of  Maryland  in 
1997  as  editor  and  director  of  the 
Project  on  the  State  of  the  American 
Newspaper,  a  milestone  magazine 
series  published  by  the  American 
Journalism  Review,  which  the  col¬ 
lege  owns.  Kunkel’s  1995  biogra¬ 
phy  of  New  Yorker  Editor  Harold 
Ross,  "Genius  in  Disguise,”  was 
nominated  for  a  Pulitzer. 

In  addition  to  his  duties  as  dean. 
Kunkel  will  be  AJR's  CEO  and 
publisher,  and  a  monthly  columnist. 

—  Ellen  Liburt 


worldwide  interest  and 
drawn  support  from  newspa¬ 
pers  and  First  Amendment 
advocates  across  the  country. 

The  burly  Crews,  who 
with  his  suspenders  and 
snow-white  beard  and  hair 
looks  a  bit  like  Santa  Claus, 
was  allowed  to  call  his  attor¬ 
neys  from  jail  and  even 
penned  a  front-page  editorial  about 
the  experience  from  his  cramped 
cell.  He  bunked  with  some  35  other 
inmates,  most  in  their  20s  and  30s. 
who  looked  up  to  him  as  something 
of  a  father  figure/hero,  he  said. 

One  inmate  in  a  prison-issue 
orange  jumpsuit,  trusted  to  do 
some  weeding  outside  the  jail, 
boasted  that  he  helped  sneak  Crews 
some  coffee.  "Everyone  knows 
what’s  going  on,  and  it’s  not  right,” 
he  said,  declining  to  give  his  name 
for  fear  of  punishment. 

Donna  Settle.  Crews’  girlfriend 
and  the  Mirrors  managing  editor, 
greeted  him  outside  the  jail  with 
their  two  dogs.  Settle  was  aided  by 
volunteers,  including  two  staffers 
from  the  San  Francisco  Bay 
Guardian,  in  putting  the  paper  out 
while  Crews  was  in  jail. 

In  addition  to  volunteers  putting 
out  the  paper,  which  Crews  nor¬ 
mally  writes,  edits,  and  delivers 
throughout  the  hinterland  in  a  beat- 
up  old  truck,  the  crusading  journal¬ 
ist  has  received  upwards  of 
$75,000  in  pro  bono  and  extended- 
credit  legal  help  from  attorneys 
interested  in  the  case. 

Crews  was  sentenced  to  five  days 
in  jail  Jan.  14  by  Tehama  County 
Superior  Court  Judge  Noel  Watkins 
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Journalists’  use  of  the  Net  is  growing  by  leaps  and  bounds,  according  to  the  sixth  annual 
Middleberg/Ross  Media  in  Cyberspace  Study,  with  nearly  three-fourths  of  the  survey’s 
respondents  reporting  that  they  go  online  daily,  a  huge  hike  from  last  year's  48%. 


watched  closely  as 
a  test  of  the  First 
Amendment  vs.  a 
defendant's  (in 
this  case,  the  CHP 
officer's)  right  to 
a  fair  trial.  The 
state's  shield  law 
is  now  out  of  the 
picture  with  the 
case  at  the  feder¬ 
al  level. 

The  Califor¬ 
nia  First  Amend¬ 
ment  Coalition's 
Terry  Francke 
said  that  how  the 


Tim  Crews  and  Donna  Settle  at  Tehama  County  Jail 


courts  will  rule  is  anybody's  call. 


for  declining,  during  a  preliminary 
hearing,  to  name  two  sources  used 
for  a  storv'  about  a  fireann-theft 
charge  against  a  former  California 
Highway  Patrol  (CHP)  officer. 

Appeals  courts,  including  the 
California  Supreme  Court,  denied 
his  petition  to  stay  the  contempt 
charge.  The  9th  U.S.  Circuit  Court 
of  Appeals,  his  last  court  of  appeal 
before  the  U.S.  Supreme  Court, 
has  agreed  to  hear  the  case,  and 
Crews  and  his  attorneys  will  sub¬ 
mit  briefs  April  6.  "The  court  will 
hear  it  —  1  just  won't  get  my  five 
days  back."  Crews  said. 

Because  the  firearm-theft  case 
has  been  bound  over  for  trial. 
Crews  could  be  subpoenaed  for  his 
sources  again,  and  the  case  is  being 


“Many  courts  in  other  Judicial  cir¬ 
cuits  recognize  that  there  is  some 
protection  [for  the  media]  when 
information  is  sought  by  a  defen¬ 
dant.  It's  not  a  dead-bang  win  for 
either  side;  it  depends  on  how  high 
the  hurdles  [are  set]  for  the  defen¬ 
dant  to  get  infomiation  under  the 
First  Amendment.  And  the  Judge 
in  Tehama  County  set  the  hurdle 
very  low." 

California's  shield  law.  part  of 
the  state  constitution  and  consid¬ 
ered  one  of  the  stronger  of  its  kind 
in  the  country,  has  rarely  been  test¬ 
ed  —  but  it's  been  getting  a  real 
workout  lately.  Crews  is  the  first 
Journalist  Jailed  since  its  inception 
in  1980. 


In  addition  to  Crews.  David 
Sommers,  editor  of  The  State 
Hornet  at  the  California  State 
University  at  Sacramento,  has  been 
ordered  by  a  state  Superior  Court 
Judge  to  either  hand  over  unpub¬ 
lished  notes  and  photos  of  a  campus 
arrest  during  a  bleachers  braw  l  at  a 
football  game  last  September  or 
face  Jail.  Sommers,  who  says  he 
won't  release  the  material,  has 
appealed  to  the  state's  3rd  District 
Court  of  Appeal  in  Sacramento  and 
is  due  in  court  March  26. 

Also,  the  Gannett  Co.  Inc.- 
ow  ned  Marin  Independent  Journal 
is  fighting  a  contempt-of-court 
charge  against  a  former  reptirter 
who  is  refusing  to  testify  about  eye¬ 
witnesses  to  a  1997  murder.  Dan 
Fost.  37.  formerly  of  the  Indepen¬ 
dent  Journal,  a  42.(XK)-circulation 
daily  based  in  Novato.  Calif,  faces 
a  SI. (XX)  daily  fine  until  he  answers 
questions  from  Marin  prosecutors 
seeking  information  about  his  inter- 
\  iews  of  witnesses  to  a  murder  in 
Marin  City.  The  fine  has  been  sus¬ 
pended  pending  an  appeal  of  the 
case  to  a  California  appeals  court. 

The  cases  have  attracted  the 
attention  of  California  Assembly¬ 
woman  Carole  Migden.  D-San 
Francisco,  who  is  exploring  amend¬ 
ing  the  California  Prtxedures  Cixie 
to  require  appellate  courts  to  auto¬ 
matically  review  shield  cases.  ■ 


Lee:  Bye-bye,  broadcast! 


As  it  watched  the  growing 
consolidation  of  broadcast 
ownership.  Lee  Enter¬ 
prises  Inc.  was  faced  with  a  choice: 
either  invest  in  its  ow  n  little  school 
of  stations  and  try  to  compete  with 
the  big  fish  or  get  out  and  focus 
on  its  core  newspaper  and  online 
businesses. 


It  chose  the  latter.  Lee  is  selling  our  future." 
its  broadcast  group,  encompassing  Chairman  and 
nine  network  and  seven  network  CEO  Richard 
satellite  stations.  D.  Gottlieb 

"Although  we  believe  broadcast-  said  in  a  press 
ing  w  ill  remain  a  fine  business,  we  relea.se.  "  ... 
concluded  that  the  relatively  small  They  will  be 
size  of  our  holdings  eventually  even  more 
would  limit  our  ability  to  control  successful  if 


Richard  D.  Gottlieb 


briefs 

Newspaper  war  ends 
in  Nebraska  town 

The  newspaper  war  in 
Sidney,  Neb.  —  population 
6,077  —  is  over  after  2V2 
years. 

At  a  meeting  of  Sidney 
civic  and  business  leaders 
March  1 ,  John  Gottschalk, 
chairman  and  president  of 
the  Omaha  World-Herald 
Co.,  announced  a  paper 
swap  that  gives  the  126- 
year-old  Sidney  Telegraph 
to  Robert  D.  Van  Vieet,  the 
former  town  mayor  who 
started  the  Sidney  Daily 
Sun  in  September  1 997 
because  the  Telegraphs 
previous  owners  wouldn’t 
sell  it  to  him. 

Van  VIeefs  Excellence 
in  Publishing  firm  is  trading 
its  weekly  2,120-circulation 
Ger/ng  (Neb.)  Courier  lot 
the  Telegraph,  which  three 
years  ago  switched  from 
five-day  publication  to  two 
afternoons  and  a  morning 
each  week.  Van  Vieet  said 
the  2,300-circulation  Tele¬ 
graph  will  be  merged  with 
the  2.600-circuiation  Sun. 
The  new  Sidney  Sun- 
Telegraph  will  continue  the 
Sun's  Tuesday-through- 
Sunday  schedule.  Van 
Vieet  said. 

A  4-year-old  weekly,  the 
Panhandle  Town  and 
Country,  also  publishes  in 
Sidney.  —  Mark  Fitzgerald 

KR  completes  its 
Net  asset  separation 

Knight  Bidder  will  com¬ 
plete  the  separation  of  its 
Internet  assets  into  their 
own  business  unit,  Knight- 
Ridder.com,  the  company 
announced.  The  move  pre¬ 
pares  the  company  for  the 
creation  of  a  new  publicly 
traded  stock  for  its  Web 
division,  but  there’s  no  word 
on  when. 

KnightRidder.com’s  sep¬ 
aration  will  be  complete 
this  month.  The  division 
operates  Real  Cities,  a  net¬ 
work  of  portals  in  31  U.S. 
markets. 

Continued  on  Page  12 


www.editorandpublisher.com 


MARCH  6. 2000  EDITOR  i  PUBLISHER  3 


I  OP  JOEL  DAVIS 


E&pnews 


they  are  part  of  a  larger  broadcasting  group.” 

The  Davenport,  lowa-based  company  is 
looking  at  potential  publishing  and  online 
acquisitions  near  its  existing  markets.  Lee’s 
stock  rose  more  than  1 1  %  to  23  the  day  after 
the  announcement  was  made  March  1 . 

Lee  has  owned  TV  stations  since  the  1950s, 
but  broadcasting  accounted  for  only  about  one- 
fourth  of  Lee’s  $536.3  million  in  revenues  in 
fiscal  year  1999,  while  newspapers,  including 
online  properties,  represented  about  three- 
fourths.  Lee’s  biggest  station  is  KOIN-6  (CBS) 


We  believe 
broadcasting 
will  remain 
a  fine  business. 

—  Richard  D.  Gottlieb 

in  Portland,  Ore.,  the  nation’s  23rd-largest  TV 
market.  Others  are  KRQE-13  (CBS)  in 
Albuquerque,  N.M.,  the  49th-largest  market, 
and  WSAZ-3  (NBC)  in  Huntington/ 
Charleston.  W.Va.,  the  59th-largest  market. 

Meanwhile,  Lee  has  been  moving  to  beef  up 
its  core  businesses.  The  company  publishes  21 
dailies  in  nine  Midwestern  states,  and  more 
than  80  weekly  and  specialty  publications. 

In  the  past  year,  Lee  bought  or  traded  a 
handful  of  dailies  and  weeklies  to  expand  its 
groups  in  Montana.  Nebraska.  Wisconsin, 
and  Oregon.  And  it  recently  hired  veteran 
newspaper  consultant  Michael  Phelps  to  head 
up  sales  and  marketing  for  the  company. 

Lee  got  into  the  online  world  relatively 
early  and  wants  to  build  regional  Web  sites. 

In  Wisconsin,  where  Lee  has  three  dailies, 
Thomson  Newspapers’  eight  dailies  just 
came  on  the  market;  Lee  wouldn’t  say  if  it’s 
considering  buying  Thomson’s  papers. 

Lee  recently  brought  in  new  leadership  to 
revitalize  its  broadcast  division,  which  was  lag¬ 
ging.  The  company  named  a  new  broadcast 
chief,  Gannett  veteran  Colleen  Brown,  and 
replaced  four  of  its  station  general  managers. 

Lee  expects  to  complete  a  deal  in  two  to 
three  months.  Proceeds  may  be  used  to  buy 
back  stock  and  pay  off  debt.  The  sale  would 
require  federal  regulatory  approval.  Credit 
Suisse  First  Boston  and  McFarland  Dewey  & 
Co.  LLC  are  handling  the  sale. 

—  Lucia  Moses 


Koz  draws  new  map 
for  national  ad  sales 

LINKS  WITH  TECH-DRIVEN  ADFORCE  BY  ELLEN  LIBURT 


KOZ.com,  the  Research  Triangle,  ! 

N.C. -based  provider  of  online  [ 
community  publishing  services,  | 
has  chosen  AdForce  to  provide  its  i 
national  online  advertising 
services,  enabling  KOZ 
.com  to  drive  advertising 
across  its  network  of 
media  affiliates. 

KOZ.com  will  offer 
online  advertising  as  part 
of  its  flagship  Community 
Publishing  System  and 
Community  Commerce,  a 
new  model  for  Internet- 
enabled  business  to  help 
media  affiliates  derive  rev¬ 
enue  from  their  community  efforts.  AdForce 
will  act  as  a  third-party  advertising  server  for  | 
KOZ.com’s  online  community  network,  which  j 
includes  more  than  450  newspapers,  TV  sta-  j 
tions,  radio  stations,  and  Internet  service  j 
providers.  i 

“AdForce  was  a  natural  partner  for  our  I 
national  online  advertising  program  as  its  tech-  i 


nology  enables  advertisers  ...  to  target  and 
measure  advertising  to  KOZ.com’s  highly  val¬ 
ued  geographically  targeted  and  affinity  audi¬ 
ences,”  said  Mike  Moran,  CFO  of  KOZ.com. 

The  company  receives 
funding  from  CMGI  Inc., 
which  also  is  the  major 
owner  of  AdForce. 

KOZ.com,  which  was 
created  in  spring  1996, 
works  with  media  compa¬ 
nies  —  newspapers,  dot¬ 
coms,  radio,  TV,  cable,  et 
al.  —  to  transfer  existing 
real-world  communities 
onto  the  Web. 

The  online  division  of 
Macromedia  Inc.,  parent  of  The  Record  in 
Bergen  County,  N.J.,  was  an  early  adopter  of 
the  KOZ  system.  More  than  1,700  organiza¬ 
tions  currently  participate  in  NorthJersey.com, 
a  portal  with  links  to  area  governmental,  edu¬ 
cational,  and  leisure  organizations.  Other  KOZ 
affiliates  include  The  Dallas  Morning  News, 
KnightRidder.com,  and  The  Denver  Post.  ■ 


WGN-TV,  iExito!  big  hit 


A  chance  conversation  in  Havana 
between  two  Chicago  journalists  — 
jExito!  Editor  Alejandro  Escalona 
and  WGN-TV  reporter  Julian  Crews  —  led  to 
a  rare  journalistic  collaboration  between  a 
local  Spanish-language  newspaper  and  a  TV 
powerhouse  whose  programs  are  watched  not 
only  throughout  the  United  States  but  in 
English-speaking  countries  throughout  the 
hemisphere. 

Both  WGN-TV,  a  broadcast  and  cable 
superstation  located  in  Chicago  and  iExito!, 
whose  name  means  “hif’  or  “success”  in 
Spanish,  are  Tribune  Co.  properties.  But  their 
news  collaboration  —  an  investigation  into 
Chicago’s  burgeoning  network  of  day  labor 
agencies  —  is  striking  because  it  bypasses  the 
flagship  Chicago  Tribune,  which  publishes 
the  free  weekly  iExito! . 


I  “It  didn’t  occur  to  us  to  get  them  involved, 
but  I  could  see  that  happening,”  Escalona  said. 

While  the  arrangement  gives  iExito!  expo- 
j  sure  on  a  superstation,  WGN  is  getting  better 
j  news  access,  said  TV  reporter  Crews.  “I  think, 
j  in  the  Hispanic  community,  iExito!  kind  of 
opened  some  doors  for  us.  iE.xito!  has  a  really 
j  good  reputation  in  the  community,”  he  said, 
j  iExito!  published  the  first  collaborative  pro- 
I  ject  as  a  cover  story  in  its  issue  dated  Feb.  24. 

I  Running  under  the  logos  of  both  news  organi- 
I  zations,  the  article  by  Jorge  Luis  Mota  includ¬ 
ed  quotes  from  Crews.  WGN  broadcast  its 
story  the  following  Sunday,  Feb.  27,  and 
included  a  sound  bite  from  the  iExito!  reporter. 

Escalona  and  Crews  first  discussed  cooper- 
j  ating  on  a  news  project  while  they  were  cov- 
j  ering  Illinois  Gov.  George  Ryan’s  trip  to 
Havana  last  fall.  —  Mark  Fitzgerald 
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CoxNet’s 
AdShare  <- 
wins  its 
share  of  glory. 


The  Newspaper  Association  of 
America  honors  CoxNet,  a  unit 
of  Cox  Newspapers,  with  its 
2000  Best  Practices  Award. 


Each  year,  NAA's  Tech  News’  Best  Practices  Awards  honor 
newspaper  innovations  that  improve  quality,  increase 
efficiency  and  save  money. 

This  year’s  winner  in  the  business  category  is  AdShare,  a 
breakthrough  program  for  moving  spec  ads,  copy  and  graphics 
across  a  wide  area  network.  The  program  was  developed  by 
Digital  Technology  International  and  CoxNet,  which  began  as 
an  editorial  content-sharing  vehicle  for  16  Cox  papers  and 
now'  offers  links  on  the  ad  side  as  well. 

We’re  pleased  that  NAA  agrees:  Some  things  deserv'e  sharing. 


Atlanta  Journal-Constitution 

Austin  American-Statesman 

Dayton  Daily  News 

Elizabeth  City  Daily  Advance 

Grand  Junction  Daily  Sentinel 

Greenville  Daily  Reflector 

Longview  News-Journal 

Lufkin  Daily  News 

Marshall  News  Messenger 

Nacogdoches  Daily  Sentinel 

Palm  Beach  Daily  News 

Palm  Beach  Post 

Rocky  Mount  Telegram 

Springfield  News-Sun 

Waco  Tribune-Herald 

Cox  Washington  Bureau 

CoxNet  (Cox  News  Service, 
Cox  Wide  Area  Network) 


COX 

NEWSPAPERS,  INC\ 


fe/tou, 
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[Buell  Elementary 
School],”  Foren 
said. 

The  police  re¬ 
porter  was  the  first 
on  the  scene,  but 
another  was  sent  as 
soon  as  the  severity 
of  the  situation 
was  determined 
and  children  were 
being  evacuated 
from  the  school 

Ito  a  church  near¬ 
by.  “Usually, 
these  things 
are  slow  to 
develop,” 

1  Foren  said,  "but 

I 

f  I  this  one  was 
—  I  quicker.  They 
knew  it  was  a 
catastrophe. 
“Within  45  minutes  of  the 
sh(X)ting.  we  had  a  game  plan  for  follows,”  he 
said,  referring  to  the  follow-up  coverage  that 
began  to  appeal'  Wednesday. 

The  paper  assigned  12  reporters  and  five 
editors  to  the  story.  By  Wednesday,  seven  sto¬ 
ries,  a  column,  and  several  small  items 
appeared  on  four  pages.  Coverage  included  a 
main  story  on  the  investigation  of  the  shcxrting, 
reprrrts  on  reactions  from  parents  and  the  vic¬ 
tim’s  family  and  an  overview  of  school  vio¬ 
lence.  Stories  on  anti-gun  forces,  child  vio¬ 
lence,  and  media  coverage  of  the  shooting  also 
appeared  in  the  paper,  an  Advance  Publications 
Inc.  property  with  a  daily  circulation  of  91,940. 

“We  do  well  with  this  sort  of  thing,”  Foren 
said,  indicating  that  Flint  seems  often  beset  by 
catastrophic  events  that  demand  rapid-fire 
coverage.  ■ 


The  shooting  ^ 

of  6-year-old  |na^l^ 

Kayla  Rolland 

by  a  6-year-  nw|V^' 

old  boy  in  Mount  Morris  "  [ 

Township,  a  suburb  of  1St*Qf30^^ 

Flint,  Mich.,  occurred  at 

10  a.m.  on  Tuesday,  Feb 

29.  The  Flint  Journal  had 

the  story  in  two  editions  1 

the  same  afternoon. 

“We  heard  about  it  right 
away  from  the  police  scan- 
ner  in  the  newsroom,  and  we 
got  people  there  immediate- 
ly,”  said  John  Foren,  metro  ' 
editor  of  the  Journal.  '  l” 

Its  coverage  was  so  rapid  ”^5  I  1 
that  national  papers,  includ-  V  j  | 

ing  The  New  York  Times,  Jl'. _ _ 

picked  up  portions  of  it  for  ^ 

their  Wednesday  issues. 

The  Journal  had  the  story  for 
its  Tuesday  suburban  and  metro  — 

Flint  editions,  which  came  out  at  3:(X)  p.m. 
“We  had  the  full  story  with  photos  of  a  child 
being  consoled  and  a  parent  walking  out  of  the 


GKridWiWf 

mMundKlM 


On  the  scene 


“They  needed  me  to  find  out  whether  she 
was  dead  or  alive,”  said  Shantell  Kirkendoll, 
health  reporter  for  The  Flint  Journal. 

So  right  after  last  week’s  shooting  was 
reported,  she  rushed  to  the  Hurley  Medical 
Center,  where  Kayla  Rolland,  the  shooting 
victim,  was  brought.  She  arrived  at  the  same 
time  as  the  victim’s  mother  and  was  forced 
to  wait  in  another  room,  but  within  an  hour 
the  hospital  confirmed  the  child’s  death.  She 
called  it  in  time  for  inclusion  in  the  paper’s 
first  report.  She  was  told  to  remain  at  the 
hospital  to  speak  with  the  victim’s  family, 
which  was  difficult  due  to  the  stressful  situ¬ 
ation.  But  later  in  the  afternoon,  Kirkendoll 
and  two  TV  crews  were  allowed  to  speak 
with  some  of  the  family  members. 

Her  story  based  on  the  tearful  interviews 
appeared  in  Wednesday’s  paper. 

—  Ken  Liebeskind 


National  coverage 


The  unprecedented  shooting  of  a  6-year- 
old  girl  by  a  6-year-old  boy  in  a  Michigan 
school  prompted  heavy  national  coverage. 

In  New  York,  for  example,  all  three  tabloids 
—  the  New  York  Daily  News,  the  New  York 
Post,  and  Long  Island’s  New.sday  — 
\  played  the  story  on  Page  One,  and  The 
New  York  Times  led  its  “National 
Report”  section  with  it. 

\  “It’s  a  shocking  story,”  said  Lonnie 
.  \  Isabel,  national  editor  for  New.sday. 
1  \  “We  had  an  interview  with  the  vic- 
I  tim’s  family  and  sent  a  reporter  to 
*  \  Michigan.  Gun  issues  are  very  big 
for  us,  which  is  why  we  responded 
•he  way  we  did.” 
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Florida  semiweekly 
takes  big  iibel  bit 

CASE  OF  COMPOUNDING  MISTAKES  BY  MARK  FITZGERALD 


ournal  Communications  Inc.  paid 
$500,000  to  settle  a  lawsuit  against  a 
5,000-circulation 
Florida  community 
paper  in  a  case  that  was  a 
textbook  example  of  what 
not  to  do  to  prevent  libel. 

“When  you’ve  done 
wrong,  you  just  don’t  want 
to  go  into  court  —  it’s  like 
hitting  yourself  in  the  head 
with  a  ball-peen  hammer,” 

Journal  Communications 
General  Counsel  Paul 
Kritzer  said  of  the  Feb.  25 
settlement,  involving  former 
Clay  County,  Fla.,  Commissioner  Charles  R. 
“Buddy”  Griffin  and  his  wife  Melissa.  They 
brought  suit  against  Clay  Today,  a  semiweek¬ 
ly  in  Orange  Park  published  by  the 
Milwaukee-based  chain's  Add  Inc.  subsidiary. 

In  1998,  things  were  not  going  well  for  the 
Griffins.  The  daughter  of  another  county  I 

Media  outlets  may 
recover  $492,000 

The  Milwaukee  Journal  Sentinel  and  its 
sister  radio  company  could  recover  nearly 
$500,000  in  costs  and  fees  spent  defending 
itself  against  a  libel  suit  that  was  tossed  out 
as  a  “fraud  on  the  court”  in  January. 

Hearings  began  Feb.  29  on  the  claims 
by  Journal  Sentinel  Inc.  and  Journal 
Broadcast  Group  Inc.  to  recover  $478,000 
in  attorneys’  fees  and  about  $14,000  in 
court  costs  in  a  case  brought  by  Cynthia 
Schultz. 

The  Milwaukee  animal-rights  activist 
filed  suit  in  1998,  alleging  she  was 
defamed  by  radio  talk-show  host  Charles 
Sykes  and  Journal  Sentinel  Columnist 
Dennis  McCann. 

Milwaukee  Circuit  Court  Judge  Francis 
Wasielewski  dismissed  the  lawsuit  with 
prejudice  Jan.  21,  saying,  among  other 
things,  (hat  Schultz  had  lied  on  the  stand. 

—  Mark  Fitzgerald 


commissioner  falsely  accused  the  couple  of 
abusing  their  son,  Lance,  who  at  the  time  was 
6  years  old  and  facing 
surgery  for  a  life-threaten¬ 
ing  heart  condition.  The 
accuser  later  confessed  to 
lying  in  a  child-abuse 
complaint  and  was  sen¬ 
tenced  to  probation  and 
community  service.  By 
that  time,  Charles  Griffin 
had  lost  re-election  by 
355  votes. 

Clay  Today's  troubles 
started  when  the  allega¬ 
tions  were  still  fresh,  and 
callers  were  leaving  messages  for  the  news¬ 
paper’s  “Speakout!”  column. 


North  Carolina’s  Supreme  Court  chief 
justice  is  creating  a  standing  commit¬ 
tee  of  journalists,  judges,  lawyers, 
and  police  that  will  hash  out  the  often-conflict¬ 
ing  jobs  of  the  press  and  the  judiciary. 

"The  goal  of  the  forum  is  to  help  make 
court  information  as  accessible  as  possible  to 
the  press  while  ensuring  the  right  to  a  fair  trial 
for  the  [prosecution],  witnesses,  and  defen¬ 
dants  is  maintained,”  Chief  Justice  Henry 
Frye  told  editors  and  publishers  gathered  at 
the  annual  luncheon  sponsored  by  The 
Associated  Press’  North  Carolina  bureau. 
"The  courts  and  the  press  have  their  fair  share 
of  public  criticism,  and,  perhaps,  we  can  both 
leam  from  each  other  how  to  address  these 
concerns,”  he  said. 

Teri  Saylor,  executive  director  of  the  North 
Carolina  Press  Association  (NCPA),  said  its 
general  counsel,  Hugh  Stevens,  had  been 
pushing  for  the  Chief  Justice’s  Media  and 
Court  Forum  for  the  better  part  of  two  years. 

Tar  Heel  State  journalists  say  there’s  rea¬ 
son  to  be  optimistic  about  the  forum.  "The 
last  time  this  kind  of  forum  existed,  in  the 
1980s,  we  got  cameras  in  the  courtrooms  of 


“Part  of  our  instructions  to  readers  is.  no  per¬ 
sonal  attacks,  no  libelous  statements,”  Kritzer 
said.  "One  of  [Griffin's]  political  enemies  sand¬ 
bagged  us  and  put  some  rather  inflammatory 
messages  on  the  voice  mail  —  and  they  got 
transcribed  and  ended  up  in  the  paper.  The  edi¬ 
torial  system  clearly  broke  down. 

“And  then,”  Kritzer  added,  "when  Griffin 
went  to  the  paper  to  ask  for  a  correction  or  a 
retraction,  the  Clay  Today  manager  was  some¬ 
what  rude  and  belligerent.  None  of  the  people 
involved  are  still  with  that  newspaper.” 

In  addition  to  the  $500,(XX)  cash  settle¬ 
ment,  the  paper  apologized,  Kritzer  said. 
"This  is  the  only  settlement  we’ve  made  in  a 
libel  suit  that  was  more  than  a  nuisance 
amount.  And  by  a  nuisance  amount  I  mean 
less  than  10  grand,”  he  said. 

“We  actually  admire  Clay  Today  for  stand¬ 
ing  up  and  taking  responsibility  for  what  it 
did,”  said  the  Griffins’  attorney,  Stewart 
Harris,  according  to  a  story  by  Veronica 
Chapin  in  The  Florida  Times-Union  in 
Jacksonville.  "They  have  apologized  to  us, 
and  we  have  accepted  their  apology.”  ■ 


North  Carolina.”  said  AP’s  state  Bureau  Chief 
Sue  Wilson.  This  time  around,  she  added, 
there  is  no  set  agenda. 

"The  idea  is  that  this  would  be  a  vehicle  in 
which  all  the  interested  parties  would  discuss 
such  issues  as  court  access,  the  coverage  of 
courts  by  journalists,  prior  restraint,  sub¬ 
poenas  of  journalists,  and  so  on.”  said 
Amanda  Martin,  another  lawyer  who  repre¬ 
sents  the  NCPA. 

There  will  be  plenty  to  talk  about,  said 
Anders  Gyllenhaal,  executive  editor  of  The 
News  &  Observer  in  Raleigh.  "Even  the  issue 
of  cameras  and  accessibility  still  kind  of 
depends  on  the  judges,  and  they  can  be  pretty 
capricious  in  how  they  decide  whether  to 
allow  cameras  our  not.”  Gyllenhaal  said. 

The  News  &  Obsen  er  will  be  represented 
by  reporter  Joe  Neff.  Among  other  newspa¬ 
pers  named  to  the  forum  are  The  Charlotte 
Obserx  er:  the  News  &  Record  in  Greensboro; 
the  Salisbury  Post,  represented  by  Editor 
Elizabeth  G.  Cook;  and  the  weekly  black- 
interest  paper.  The  Carolinian  in  Raleigh, 
represented  by  Editor  Cash  Michaels. 

—  Mark  Fitzgerald 


We  actually 
admire  Clay  Today 
for ...  taking 
responsibility. 

—  Stewart  Harris 
attorney 
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Dallas  reporter  aids  in  reversal 
of  a  lynch  victim’s  conviction 

SETTING  THE  RECORD  STRAIGHT  IN  RAPE  CASE  -  94  YEARS  LATER  BY  KEN  LIEBESKIND 


Most  of  the  time, 
he’s  a  legal- 
affairs  reporter 
for  The  Dallas 
Morning  News,  but  recently  he 
played  a  major  role  in  righting 
a  historical  wrong. 

On  Feb.  24,  in  a 
criminal  court  in  Chat¬ 
tanooga,  Tenn.,  Mark 
Curriden  spoke  on 
behalf  of  Ed  Johnson,  a 
local  black  man  who 
was  lynched  in  1906  for 
the  alleged  rape  of  a 
white  woman.  His  goal 
was  to  exonerate  John¬ 
son,  who  didn’t  commit  the  crime,  but  was 
convicted  by  a  corrupt  court  and  sentenced  to 
die.  The  U.S.  Supreme  Court  had  agreed  to 
stay  his  execution  and  consider  his  case,  but 
Johnson  was  killed  by  a  lynch  mob  who  seized 
him  from  Jail  and  hanged  him  from  a  bridge. 

“There’s  no  doubt  he  was  innocent,” 
Curriden  said.  “It  was  the  right  thing  to  do:  to 
have  the  conviction  reversed.” 

Curriden  assisted  LeRoy  Phillips,  a  local 
lawyer  who  filed  the  petition  to  have  the 
charges  dropped  on  behalf  of  the  Rev.  Paul  A. 
McDaniel,  a  local  minister,  who  served  as 
Johnson’s  “next  friend”  because  there  were 
no  family  members  present. 

Curriden  said  his  role  in  the  case  was  to 
answer  the  Judge’s  historical  questions  about 
the  court  proceedings  from  1906,  when  he 
said  a  Juror  attacked  Johnson  in  the  court¬ 
room,  the  main  witness  couldn’t  identify 
him,  and  his  lawyers  abandoned  him. 

After  Curriden,  Phillips,  and  McDaniel 
presented  their  case.  Bill  Cox,  the  district 
attorney,  declined  to  oppose  them.  “The 
criminal  Justice  system  at  the  time  failed  Mr. 
Johnson  and  failed  us  all,”  Cox  ac¬ 
knowledged.  Judge  Doug  Meyer  set  aside  the 
conviction  and  dismissed  the  charges. 

“This  is  the  first  time  a  U.S.  court  has  ever 
acted  posthumously  in  a  matter  like  this,” 
Phillips  said.  “But  we  convinced  the  Judge 


It  was  the  right 
thing  to  do:  to  have 
the  conviction 
reversed. 


that  to  act  this  way 
would  send  a  mes¬ 
sage  that  racism 
has  no  business 
playing  any  part  in 
our  Justice  system, 
and  the  Judge 
agreed.” 

The  outcome  is 
the  culmination  of 
12  years’  work  for 
Curriden,  who  began  researching  the  case  as 
a  law  student  in  Atlanta.  He  continued  to 
work  on  it  during  his  career  at  the  Atlanta 
Constitution,  The  Chattanooga  Times,  and 


—  Mark  Curriden 
Dallas  Morning  Mews 


the  Morning  News,  where  he  has  worked  for 
the  past  31/2  years.  Last  year,  his  book, 
“Contempt  of  Court,”  co-written  with 
Phillips,  was  published  by  Faber  and  Faber, 
an  affiliate  of  Farrar,  Straus  and  Giroux. 

“We  finished  the  book  about  a  year  ago  and 
then  said,  ‘What  do  we  want  to  accom¬ 
plish?”’  Curriden  said.  “Phillips’  big  goal  was 
to  see  him  cleared.  I  wanted  that,  too,  but  I 
also  want  to  preserve  the  records  of  the  lynch- 
ings.”  A  third  of  the  profits  from  the  book  will 
go  to  Tuskegee  University  in  Alabama,  which 
keeps  records  of  lynchings.  More  than  4,700 
were  committed  in  the  United  States  between 
1 882  and  1 944,  according  to  its  archive.  ■ 


Watergate  judge’s  son  angry 

N 


ewsday  reporter  John  J.  Sirica  Jr.  is 
demanding  publisher  Simon  & 
Schuster  retract  a  passage  in  the  new 
Renata  Adler  book  about  The  New  Yorker  that 
describes  his  father,  the  famed  Watergate  Judge, 
as  a  corrupt,  dishonest  incompetent  who  had 
“clear  ties”  to  organized  crime. 

“When  I  read  it,  well,  ‘shocked’ 
sounds  like  a  cliche,  but  it  was 
shocking.  Knowing  my  father  as 
well  as  I  did,  this  is  the  last  thing 
you  could  say  about  him.  I  saw  how 
he  went  out  of  his  way  to  avoid 
them,  much  less  have  close  ties  to 
organized  crime.  He  loathed  these 
people,”  said  Sirica,  who  works  on 
long-term  investigative  projects  at 
the  Melville,  N.Y.-based  paper. 

In  her  book  “Gone:  The  Last  Days  of  The 
New  Yorker”  Adler  writes  that  she  was  as¬ 
signed  to  review  a  book  by  U.S.  District  Judge 
John  J.  Sirica,  who  presided  over  the  Watergate 
criminal  trials  of  the  1970s  and  died  in  1992. 
“Contrary  to  his  reputation  as  a  hero,”  she 
writes,  “Sirica  was  in  fact  a  corrupt,  incompe¬ 
tent,  and  dishonest  figure,  with  a  close  connec¬ 
tion  to  Senator  Joseph  McCarthy  and  clear  ties 
to  organized  crime.” 

Adler’s  suggestion  that  this  passage  was 


John  J.  Sirica  Jr. 


based  on  research  is  its  most  galling  aspect, 
said  the  younger  Sirica,  who  is  known  as  Jack. 
“I’m  really  very  angry  about  it,”  he  said. 
“Irresponsible  is  too  nice  a  way  to  put  it.  He 
was  a  federal  Judge  —  obviously  he  was  vetted 
very  carefully  with  the  FBI  in  the  1950s.  Plus. 

during  [the  Watergate]  case  he  had 
the  best  investigative  reporters  of  the 
time  all  around  him.  If  there  had 
been  any  hints  of  organized  crime, 
they  would  have  reported  it.” 

In  a  40-word  letter  to  Sirica,  46, 
publishing  house  Editor  In  Chief 
and  Corporate  Vice  President  Mich¬ 
ael  Korda  said  he  had  “passed  your 
letter  on  to  Ms.  Adler,  and  she 
stands  by  the  conclusions  expressed 
in  her  work  concerning  your  father.” 

Adler,  who  could  not  be  reached,  told  The 
Associated  Press  that  she  had  “documentation” 
for  the  passage,  which  she  declined  to  reveal. 

Sirica  said  his  legal  options  appear  limited. 
“I’m  in  the  same  business  [Simon  &  Schuster] 
is,  so  I  know  you  can’t  libel  the  dead,”  he  said, 
j  “At  this  point.  I’m  not  looking  to  sue  them  ... 
j  but  being  as  they’ve  purported  to  base  this  on 
I  research,  they  owe  it  to  the  reader  ...  to  [pro- 
I  vide]  at  least  some  documentation.” 

!  —  Mark  Fitzgerald 


8  EDITOR  a  PUBLISHER  MARCH  6.  2000 


www.edjtorandpublisher.com 


For  faster  service  call  toll-free 

1-888-313-5530. 

Visit  our  website  at  www.mediainfo.coin 


For  faster  service  call  toll-free 
1-888-313-5530. 

Visit  our  website  at  www.mefUaiBfo.con 


Editong^ 

PUBLIShM 


JYES!  Please  send  me  1  year  of  E&P(5\  weekly 
issues)  for  only  $75. 1  save  855  off  the  cover  price! 


Name 


Company 


Address 


State 


E-Mail 

J  Save  me  more  money!  Send  me  2  years  for  only  SI 35! 

_l  Bill  me.  J  Payment  enclosed.  Charge  my:  J  Visa  J  .\1C  _1A.ME.\ 


•Account  # 


10  J  Library  Federal 

State  and  Ux  al  G<)V1. 

11  J  Education; 

Students  Teachers 
()ther(F*/e«.se  specify) 


I.  J  Sales  Vl^r. 

J.  J  Class  M^r 

K.  J  Research  Mi^r. 

L.  J  Promo  M^r 

M.  JPRMt^r 
()  J  PrtKl  Mj^r 

P  J  Composing  .M>{r. 

Q.  J  Circulation  .Mgr. 

R.  J  Editorial  [)ept. 

S.  J  -Advertising  Dept 

T.  J  Circulation  Dept. 

V  J  Production  Dept, 

W  J  Promotion  Dept. 

X.  J  Freelance  Artist  Writer 

Y.  J  Newspaper 

Dealer  Distributor 

Z.  J  Retireil 
A.A.  J  MIS  Mgr. 

BB  J  Prepass  Mgr, 

CC.  J  Mailr<x>m  Mgr. 

')ther(  P/eti.se  specify) 


1.  J  Daily  Newspaper 
2  J  Weekly  Newspaper 
2a.  J  Radio  Station 
2b  J  T\’  Station 
2c  J  Cable  T\'  Network 
2d.  J  On-line  City  Guide 

6.  J  Magazine 

Other  Publication  A.  J  Publisher 

2e.  J  Software  Provider  B.  J  Pre.sident 

3.  J  Corp.  Ind  Assn.  Buying  C.  J  Vice  President 

Advertising  Space  D.  J  Editor 

4.  J  Advertising  Agency  D1  J  Producer 

5.  J  Newspaper  Rep.  02.  J  Station  Mgr. 

7.  J  (iraphic  Arts  Printing  1)3.  J  News  Dir, 

Service  Newspaper  D4.  J  Dir.  New  Media 
Supplier  Do.  J  Content  Dir 

8.  J  News  Service,  D6.  J  Webmaster 

Feature  Syndicate  E.  J  General  Mgr. 

9  J  Publicity  and  F  J  Business  Mgr 

Public  Relations  G.  J  Controller 

H.  J  .Advertising  Mgr. 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada  residents  please  add  GST  Your 
subscription  is  tax  deductible.  International  (outside  U.S.  and  Canada):  I  .S  $125  surface.  C.S.  $315  air 


PUBLISHER 

JYES!  Please  send  me  1  year  of  E&P  (51  weekly 
issues)  for  only  $75. 1  save  855  off  the  cover  price! 


Get  the  heads-up  on  what’s  happening 
from  one  end  of  the  industry  to  the  other 
every  week  in  Editor  &  Publisher. 
Whether  it’s  today’s  newspaper  and 
online  news  or  tomorrow’s  emerging 
trends  and  issues  —  only  E&P  gives 
you  all  the  editorial,  hnancial,  legal, 
marketing  and  technology  coverage 
you  need  to  keep  up  with  every 
aspect  of  this 

Sabscidbe 


Name 


Company 


.Address 


E-Mail 

J  Save  me  more  money!  Send  me  2  years  for  only  SI 35! 

_l  Bill  me.  J  Payment  enclosed.  Charge  my:  _1  Visa  -J  .MC  _I.A.ME.X 


•Account  # 


Signature 


I.  J  Sales  Mgr. 

J.  J  Class  Mgr. 

K  J  Research  Mgr. 

L  J  Promo  Mgr 
M.  -I  PR  Mgr. 

O.  -I  Prod  Mgr. 

P.  J  Composing  Mgr. 

Q.  J  Circulation  Mgr 
R  J  Editorial  Dept 

S.  J  Advertising  Dept 

T.  J  Circulation  Dept 
V  J  Prcxluction  Dept. 

W.  J  Promotion  Dept 

X.  J  Freelance  Artist, Writer 

Y.  J  Newspaper 

Dealer  Distributor 

Z.  J  Retired 
.AA.  J  MIS  Mgr 
BB.  -I  Prepass  Mgr. 

CC.  J  Mailroom  Mgr. 
OtherfPfeu.se  specify) 


10.  J  Library,  Federal 

State  and  L(x:al  (iovt. 

11.  J  Education; 

Students  Teachers 
OtherfP/eu.se  specify ) 


^our  Bu.siiu 

1.  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 
2a.  J  Radio  Station 
2b.  J  TV  Station 
2c.  J  Cable  T\  Network 
2d.  J  On-line  City  Guide 

6.  J  Magazine 

Other  Publication 
2e.  J  Software  Provider 

3.  J  Corp.  Ind  . Assn.  Buying 

Advertising  Space 

4.  J  Advertising  Agency 

5.  J  Newspap>er  Rep. 

7.  J  Graphic  Arts  Printing 

Service  Newspaper  _  _  . . 

Supplier  D5.  J  Content  Dir. 

8.  J  News  Service  DO  J  Webmaster 

Feature  Syndicate  E.  J  General  Mgr 

9.  J  Publicity  and  F.  J  Business  Mgr. 

Public  Relations  G.  J  Controller 

H.  J  .Advertising  Mgr. 

District  of  Columbia  residents  please  add  applicable  sales  tax.  Canada  residents  please  add  GST  Your 
subscription  is  tax  deductible.  International  (outside  Lf.S.  and  Canada);  U.S.  $125  surface.  U.S.  $315  air 


PO  BOX  3000  PO  BOX  3000 

DENVILLE  NJ  07834-9736  DENVILLE  NJ  07834-9736 


From  the 
newsroom 
^  to  the 
pressroom 
to  the 

boardroom  — 
no  one  covers 
the 

newspaper 

business 


Satisfaction  Guaranteed 


If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 
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Certain  Philadelphia 
hujuirer  readers  who  no- 
tieed  the  fine  print  in  the 
Feb.  22  issue  were  rewarded 
with  a  chuckle.  That’s  the 
day  a  note  on 
the  editorial 
page  prom¬ 
ised  that  edi¬ 
torial  board  members  would  “roll  their  eyes  and 
chuckle"  over  comments  made  by  readers  calling  in. 
The  note  usually  reads,  "The  Editorial  Board  will 
resptjnd  to  as  many  calls  as  possible." 

Chris  Satullo.  acting  editor  of  the  editorial  page, 
explained  that  the  misprint  originated  as  part  of  a  gag 
dummy  made  up  by  staffers  for  a  departing  editorial 
board  member.  When  it  was  done,  a  production  per¬ 
son  purged  all  the  joke  files  from  the  computer  sys¬ 
tem.  Still,  an  earlier  version  of  one  slugged  with  an 
advance  run  date  of  Feb.  22  slipped  into  print. 

"The  fact  that  we  have  that  reader  response  line,  as 
well  as  having  pages  such  as  ‘Citizen  Voices’  from 
the  community  on  Sunday,  as  part  of  a  civic  dialog 


t 


project  we  do —  all 
^  indicates  that  we 
take  contact  from, 
and  conversations 
with,  readers  seriously,”  Satullo  said.  "That’s  why  it 
was  a  joke  on  the  joke  page:  It  was  contrary  to  the 
message  we  usually  drive  home  around  here.” 

Satullo  said  12  to  15  readers  called  in  about  the 
mistake,  and  they  were  evenly  split  between  those 
who  thought  it  was  funny  (“These  are  the  people 
who  tend  to  agree  with  us")  and  those  who  were 
upset  ("Suspicions  confirmed:  We  assumed  that’s 
what  you  did"). 

Readers  leaving  messages  about  chuckling  when 
they  read  the  editorial  page  alerted  the  paper’s  staff  to 
the  gaffe.  Satullo  wasn’t  laughing.  "We  all  ardently 
wish  it  hadn’t  happened.”  he  said.  —  Ellen  Liburt 


QUOTE  OF  THE  WEEK 

IF  ONE  OF  FOUR 
OF  YOUR  PRAYERS 
ARE  ANSWERED, 
THAT’S  A  PRETTY 
GOOD  RESPONSE 
RATE. 

Pollster  Leo  J.  Shapiro 
Leo  J.  Shapiro 
&  i^ociates 
Chicago 


Cubs  bag  ‘Peanuts’ 

Chicago  Cubs  fans  who  take 
themselves  out  to  the  ballgame 
June  14  can  get  some  "Peanuts” 
without  the  Cracker  Jacks.  The  first 
I5.(KX)  people  arriving  at  Wngley 
Field  for  a  game  against  the  New 
York  Mets  will  receive  a  special 
Pez  dispenser  picturing  Charlie 
Brown  wearing  a  Cubs  cap. 

The  promotion  was  planned 
before  “Peanuts”  creator  Charles 
Schulz’s  retirement  and  death, 
according  to  a  Chicago  Sun-Times 
article.  Hapless  Charlie  Brown 
would  feel  at  home  with  the 
Cubbies,  who  haven’t  won  a  World 


Series  since  1908  —  14  years 
before  Schulz  was  bom. 

—  Dave  Astor 

Watchdog  losing  bark? 

Was  it  just  a  coincidence  that 
media  watchdog  Steven  Brill 
bailed  out  of  a  panel  discussion  on 
the  danger  of  corporate  media  con¬ 
solidation?  Brill’s  office  said  the 
boss  had  a  last-minute  scheduling 
conflict.  But  the  timing  was  unfor¬ 
tunate,  coming  soon  after  the 
founder  of  Brill's  Content  had 
allied  himself  in  a  Web  venture 
with  some  of  the  major  media  out¬ 
lets  his  magazine  covers. 


"Did  he  not  want  to  face  the 
music?  I  don’t  know,  but  I’m  very 
suspicious  that  he  canceled  at  the 
last  minute,”  said  Betsy  Ashton, 
president  of  the  Deadline  Club,  the 
New  York  City  Chapter  of  the 
Society  of  Professional  Journalists, 
which  hosted  the  discussion. 

—  Lucia  Moses 

A  real  ZIm-dInger 

One  of  Greg  Mitchell’s  claims 
to  fame,  in  addition  to  being 
E&P's  interim  features  editor,  is 
witnessing  baseball  icon  Don 
Zimmer’s  final  home  run. 

In  his  new  book.  "Joy  in  Mud- 


ville”  (Pocket  Books),  Mitchell 
describes  that  experience  more 
than  30  years  ago  during  his  first 
newspaper  stint,  at  the  Niagara 
Gazette.  He  was  covering  the  local 
Buffalo  Bisons  minor  league  team, 
managed  by  Zimmer,  when  the 
rotund  skipper  had  to  suit  up  due 
to  injuries  to  .several  players.  He 
promptly  smacked  a  grand  slam 
home  run  —  off  a  kid  pitcher 
named  Jim  Palmer! 

Mitchell  relives  those  days  in 
his  book,  which  primarily  explores 
his  more  recent  experiences  man¬ 
aging  his  son’s  Little  League  team 
in  Nyack,  N.Y.  —  Steve  Yahn 
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Wisconsin  court’s  cooi 
to  sweiiing  press  rights 

NO  SNEAK  PEAK  AT  DEPOSITIONS  BY  MARK  FITZGERALD 


By  ruling  unanimously  that  the  ! 

Milwaukee  Journal  Sentinel  does 
not  have  a  right  to  see  depositions 
in  a  civil  lawsuit  until  the  docu¬ 
ments  are  presented  in  court,  the  Wisconsin 
Supreme  Court  rejected  an  opportunity  to 
dramatically  expand  press  rights.  , 

“If  we  had  won  this  one,  lawyers  all  over  f 
the  state  would  have  gone  into  shock.”  said 
Paul  Kritzer,  general  counsel  for  the  newspa-  ! 
per’s  parent.  Journal  Communications  Inc.  I 
Before  the  state  Supreme  Court’s  rebuff, 
however,  the  Journal  Sentinel  did  win  in  both 
the  circuit  court  and  the  court  of  appeals  in  its 
attempts  to  get  a  look  at  depositions  taken  in  a  i 
lawsuit  stemming  from  a  1999  construction 
crane  accident  at  Miller  Park  that  killed  three 
ironworkers  and  set  back  the  opening  by  a  year 


Innovate! 
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Ideas  Into  Profitable 
New  Products 

Join  a  3-Day  Exploration  at 
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of  the  professional  baseball  stadium  (future 
home  of  the  Milwaukee  Brewers).  Both  courts 
declared  that  pretrial  depositions  become  pub¬ 
lic  records  the  moment  they  are  taken.  Before 
the  Supreme  Court  reversal,  the  newspaper 
was  given  access  to  five  dept)sitions. 

In  the  high  court,  Mitsubishi  Heavy 
Industries  of  America  carried  the  day  with  its 
argument  that  pretrial  depositions  are  private 
property  until  they  are  entered  into  the  court 
record.  “As  long  as  these  materials  remain  in 
the  possession  of  the  parties  and  have  not  yet 
been  filed  or  even  used  in  court,  they  remain 
the  private,  personal  property  of  litigants  to 
which  neither  the  media  nor  the  public  have 
a  common-law  right  of  access,”  the  Supreme 
Court  opinion  said. 

The  court  rejected  the  newspaper’s  ar¬ 
gument  that  depositions  should  be  made  pub¬ 
lic  because  of  the  intense  interest  in  the  acci¬ 
dent  in  which  a  huge  crane  known  as  Big 
Blue  crashed  while  lifting  a  400-ton  con¬ 
struction  piece.  “The  fact  that  this  case  arose 
from  an  accident  at  a  public  works  project 
and  has  generated  a  great  deal  of  publicity  is 
not  enough  to  transform  this  into  the  type  of 
public  controversy  in  which  all  documents 
are  imbued  with  public  record  status,”  the 
court  said.  ■ 

Changes:  ‘At  Thirty’ 

Broadening  and  deepening  E&P's  roster  of 
columnists,  three  highly  regarded  writers  will 
share  the  “At  Thirty”  space  at  the  back  of  the 
book  on  a  rotating  basis  with  the  “Shoptalk” 
contributors  holding  forth  there  since  the 
dawn  of  time. 

Regularly  scheduled  are  Nat  Hentoff’s 
"Getting  It  Right”  the  first  week  of  each 
month,  Allan  Wolper’s  “Ethics  Corner”  the 
.second  week,  and  Alicia  Mundy’s  “Pack  Rat” 
the  third  week.  “Shoptalk”  contributors  will 
fill  the  space  all  other  weeks. 

Among  a  host  of  other  credits,  Hentoff  is  a 
columnist  for  United  Media  and  The  Village 
Voice;  Wolper  is  a  contributing  editor  for 
E&P;  and  Mundy  is  the  Washington  bureau 
chief  for  Mediaweek  and  an  editor  at  large 
for  Adweek. 


calendar 

calendar@mediainfo.com 

MARCH 

8-11  SNA  Spring  Publishers  Conference, 
Suburban  Newspapers  of  America,  Westin 
Resort,  Maui,  Hawaii 


10-19  Platypus  Workshop,  National  Press 
Photographers  Association/Society  of 
Professional  Photographers,  Norman,  Okla. 

12-15  lAPA  Mid-Year  Meeting,  Inter 
American  Press  Association,  Fiesta 
Americana  Coral  Beach,  Cancun,  Mexico 

16- 18  IFPA  Spring  Conference, 

Independent  Free  Papers  of  America,  KonKai 
Continental  Plaza  Resort,  San  Diego 

17- 20  National  College  Media  Spring 
Convention,  College  Media 
Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 


21  AAF  Advertising  Hall  of  Fame,  American 
Advertising  Federation,  Waldorf  Astoria, 

New  York 


APRIL 

1-2  National  Writers’  Workshop,  Omaha 
World-Herald  and  The  Poynter  Institute, 
Embassy  Suites  Downtown/Old  Market, 
Omaha,  Neb. 


4-7  NIE  (Newspapers  In  Education)  2000 
Conference:  Crossroads  &  Connections, 
Newspaper  Association  of  America 
Foundation,  Sheraton  New  York  Hotel  and 
Towers,  New  York 


8-9  National  Writers’  Workshop,  The  Seattle 
Times  and  The  Poynter  Institute,  Hyatt 
Regency  at  Bellevue  Place,  Bellevue,  Wash. 

12-15  NNA  Government  Affairs 
Conference,  National  Newspaper 
Association,  Hyatt  Regency  on  Capitol  Hill, 
Washington 

30-2  SABEW  37th  Annual  Convention, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Colony  Square  Hotel, 
Atlanta 


MAY 

8  AP  Annual  Meeting,  The  Associated 
Press,  St.  Bartholomew’s  Church,  New  York; 
AP  Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 

JUNE 

8  Small-Business  Reporting  Conference, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Suites  Country  Club  Plaza, 
Kansas  City,  Mo. 


Note;  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)691-7287. 

Additional  information  about  these 
and  future  events  can  be  found  at 
http://wvvw.mediainfo.com/ephome/ 
events/eventshtm/calendar2k.htm 
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newsbriefs 


Continued  from  Page  3 

NLRB  hearings  start 
in  San  Diego  case 

A  variety  of  unfair-labor- 
practice  charges  filed  by  a 
pressmen’s  union  against  The 
San  Diego  Union-Tribune  are 
being  heard  by  an  administrative 
law  judge  in  San  Diego. 

The  Graphic  Communica¬ 
tions  International  Union 
(GCIU)  Local  432-M.  which 
represents  1 20  pressroom 
employees,  has  filed  the  charges 
with  the  National  Labor 
Relations  Board  (NLRB). 

The  trial,  which  started  Feb. 
28,  will  likely  last  into  April,  an 
NLRB  spokesman  said,  adding 
that  the  Judge  probably  won’t 
make  a  decision  on  the  matter 
until  midsummer.  The  press¬ 
men’s  union  has  been  without  a 
contract  since  1 992. 

Since  1994,  members  of 
three  other  Union-Tribune  bar¬ 
gaining  units  have  voted  to 
decertify,  leaving  only  the 
GCIU  and  Teamsters  Local  542. 
which  represents  about  50  truck 
drivers.  That  means  only  1 70 
out  of  the  newspaper’s  1 ,700 
employees  are  unionized. 

San  Fran  moneyman 
re-examines  his  bid 

San  Francisco  financier 
Warren  Heilman,  identified 
as  a  bidder  for  the  San 
Francisco  Examiner^  has  told 
the  San  Francisco  Chronicle 
he  is  no  longer  interested  in 
having  a  financial  stake  in 
any  possible  deal. 

Heilman,  whom  the 
Chronicle  said  was  teaming  up 
with  San  Francisco  Independent 
owner  Ted  Fang  to  bid  for  the 
Hearst  Corp. -owned  aftemixin 
Examiner,  told  Chronicle  inves¬ 
tigative  columnists  Phillip 
Matier  and  Andrew  Ross  (aka 
Matier  &  Ross)  that  he  was  hav¬ 
ing  second  thoughts  about  bid¬ 
ding.  “I  just  can’t  be  a  financial 


participant,”  Heilman  said, 
adding  that  he  is  still  willing  to 
give  Fang  and  his  family  advice 
on  a  bid.  If  Fang  decides  not  to 
bid  on  the  paper,  then  former 
San  Francisco  mayoral  candi¬ 
date  Clint  Reilly  will  be  left  as 
the  lone  identified  bidder, 
though  rumors  persist  that 
Knight  Ridder,  owner  of  several 
San  Francisco  Bay  Area  dailies, 
is  interested. 

For  ‘offending’  judge, 
541  days  in  Chile  jail 

For  “offending”  a  Chilean 
Supreme  Court  minister  with  an 
article  in  the  Santiago  daily  La 
Tercera,  Jose  Ale  has  been  sen¬ 
tenced  to  541  days  in  prison. 

The  International  Federation 
of  Journalists  (IFJ )  is  protesting 
the  sentence,  which  they  note 
was  imposed  by  the  Supreme 
Court  after  the  Santiago  Court 
of  Appeals  acquitted  Ale  of 
charges  he  defamed  Judge 
Servando  Jordan  in  a  January 
1 998  article  about  a  supposed 
rift  between  the  Supreme  Court 
minister  and  its  president. 

Ale’s  reaction  to  the  sen¬ 
tence,  according  to  the  IFJ: 
“While  Jordan  continues  to 
work  in  the  court  system,  any 
efforts  made  to  improve  the 
judiciary’s  image  are  pointless.” 

New  quest 
for  Knight 

The  Sun  has  set  for  Doug 
Knight,  publisher  of  The 
Toronto  Sun,  who  announced 
Feb.  29  that  he  would  resign  the 
post  he’s  held  since  1997,  Jim 
Romenesko’s  MediaNews 
reported. 

Knight,  48,  told  The  Toronto 
Star  he  had  arrived  at  his  deci¬ 
sion  to  make  a  midlife  career 
change  over  the  Christmas  holi¬ 
days,  and  informed  parent  Sun 
Media  Corp.’s  president,  Paul 
Godfrey,  in  January.  Knight  said 


his  career  plans  were  to  be 
decided  soon.  He’ll  be  replaced 
by  Mark  Stevens,  vice  president 
of  corporate  operations  at  Sun 
Media,  who  formerly  served  as 
the  paper’s  general  manager. 

Knight  denied  that  his  move 
had  anything  to  do  with  the 
takeover  of  Sun  Media  by 
Quebecor  Inc.  last  year. 

Excalibur  and  the  Lady 
of  the  (Great  Salt)  Lake 

The  Deseret  News  is  not  one 
of  the  nation’s  largest  or  most 
famous  newspapers,  but  it  has  a 
fascinating  history  —  and  its 
Web  site  happens  to  be  one  of 
the  most  highly  visited  news¬ 
paper  sites. 

Based  in  Salt  Lake  City,  The 
Deseret  News  is  the  oldest 
newspaper  west  of  the  Missis¬ 
sippi  River,  and  it  is  owned  by 
the  Church  of  Jesus  Christ  of 
Latter-day  Saints,  which  has  10 
million  members  in  70  coun¬ 
tries.  Many  of  them  keep 
abreast  of  church  and  Utah 
news  using  the  DeseretNews 
.com  site.  (The  paper  first 
offered  computer  users  access  to 
information  via  the  Web  in  1995 
and  via  the  Net  in  1988.) 

Last  week.  The  Deseret  News 
selected  Excalibur  Technologies 
to  provide  “intelligent  search” 
functions  for  its  site.  Excahbur’s 
RetrievalWare  WebExpress  will 
enable  site  users  to  search 
across  a  wide  variety  of  formats, 
allowing  the  newspaper  to  add 
photographs,  maps,  and  other 
graphics  to  its  online  archives. 

Ad-delivery  system 
growing  rapidly 

The  digital  ad  delivery  net¬ 
work,  adDIRECT.Com, 
announced  la.st  week  that  it  had 
registered  its  5()()th  newspaper 
to  receive  its  services.  Accord¬ 
ing  to  the  company,  that  means 
77  of  the  top  100  major  metro 


market  newspapers  in  the 
United  States  now  receive  digi¬ 
tal  ads  through  the  adDIRECT¬ 
.Com  Dispatch  Center.  The  net¬ 
work  has  grown  from  200  to 
500  since  January,  and  now 
aims  to  add  another  500  news¬ 
papers,  as  well  as  advertisers 
and  agencies. 

Within  minutes,  a  newspaper 
is  able  to  register  with 
adDIRECT.Com  and  begin 
receiving  ads.  The  company 
downloads  ads  to  the  newspa¬ 
per,  automatically  prints  job 
tickets,  and  returns  a  confirma¬ 
tion  to  the  advertiser  or  agency. 

Today  is  D-Day 
in  Seattle  war 

This  morning  marks  the 
dawning  of  the  new  a.m.  version 
of  The  Seattle  Times,  owned  by 
the  Blethen  family  and  Knight 
Ridder,  as  it  goes  head-to-head 
with  the  Seattle  Post- 
Intelligencer,  owned  by  the 
Hearst  Corp. 

The  two  papers  have  been 
run  under  a  joint  operating 
agreement  since  1983. 

Times  Mirror  Co. 
sells  StayWell  unit 

Los  Angeles  Times  parent 
Times  Mirror  Co.  reached  a 
definitive  agreement  to  sell  its 
StayWell  Co.  health  information 
group  to  Havas  MediMcdia,  a 
Teterboro,  N.J.-based  health 
information  provider.  Terms  of 
the  deal  were  not  disclosed. 
Times  Mirror  had  announced  in 
mid- 1999  it  planned  to  shed 
StayWell  along  with  other 
underperforming  divisions  to 
concentrate  on  its  core  business¬ 
es:  newspapers,  magazines,  and 
flight  information. 

—  Reported  and  written 
by  Joel  Davis, 
Mark  Fitzgerald 
Ellen  Liburt,  Lucia  Moses, 
and  Steve  Yahn 
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PR  Newswire’s  Press  Room  includes  a  broad 
range  of  information  services,  all  of  which  are 
available  at  no  charge.  Highlights  of  this  pass- 
word-protected  for  journalists  only  site  include: 

•Real  time  PR  Newswire  releases  search 
able  by  industry,  subject,  ticker  symbol, 
company  name  or  geographic  area. 

•A  three-year  archive  of  releases. 

•PRN’s  custom  email  service  allows  you 
to  get  the  releases  you  want,  when  you 
want  them. 

•Dedicated  ‘beat’  pages  for  auto,  energy, 
media,  retail,  technology,  travel,  sports, 
and  national  news. 

•Ability  to  search  ProfNet’s  database  of 
experts  or  to  query  a  roster  of  leading 


academic,  corporate  and  government 
sources. 

•Preview  and  order  video  and  audio  news 
reports. 

•A  searchable  archive  of  PRN  photos  that 
can  be  downloaded  through  NewsCom. 

•Daybooks  listing  daily  events  for  specific 
coverage  areas. 

Close  to  1 7,000  journalists  are  currently 
registered  and  taking  advantage  of  access  to 
real-time  news  releases  and  many  other 
valuable  information  services.  For  more 
information,  contact  the  PR  Newswire  Media 
Services  Department  at  800-387-8448  or  email 
mediaservices(a>prnewswire.com. 


By  Lucia  Moses 


Journal  Register 
sheds  papers  in  wake 
of  Thomson  sell-off 


Pushed  by  the  Thomson  Corp.’s 
bombshell  decision  to  get  out  of 
the  newspaper  business,  the 
Journal  Register  Co.  announced 
it  is  selling  its  Midwestern 
papers.  Journal  Register  hopes  the  move  will 
lift  its  stock  price,  which  has  been  on  a  down¬ 
ward  slide  since  July  and  now'  rests  almost  at 
a  52-week  low. 

Like  many  newspaper  executives.  Presi¬ 
dent  and  CEO  Robert  M.  Jelenic  complains 
that  his  company's  stock  price  doesn't  reflect 
its  true  worth.  “By  doing  this,  we  can  unlock 
shareholder  value,”  he  said.  "Our  goal  is 
to  put  out  the  best  newspapers  we  can, 
but  my  job  is  to  derive  value  for  share¬ 
holders.  and  the  best  measure  of  that  is 
the  stock  price.” 

The  move  also  has  a  strategic  aim: 
the  sale  would  free  the  Trenton,  N.J.- 
based  company  to  focus  more  on  its 
papers  in  the  Northeast,  where  it's  been 
doing  most  of  its  buying  in  recent  years. 

The  move  is  the  third  big  sell-off 
announced  in  the  last  three  weeks.  In 
addition  to  Thomson,  the  New  York 
Times  Co.  said  Feb.  25  it  plans  to 
unload  seven  of  its  small  newspapers  so  it  can 
focus  on  its  bigger  papers. 

Journal  Register  decided  to  .sell  when 
Thomson  announced  Feb.  15  that  it’s  unload¬ 
ing  its  55  dailies,  except  Toronto’s  Globe  and 
Mail,  to  grow  its  Internet  business. 

Journal  Register  figured  its  four  northeast¬ 
ern  Ohio  dailies  would  be  valuable  to  a  buyer 
of  Thomson’s  Ohio  dailies,  which  include  one 
of  its  largest.  The  Repository  in  Canton,  and 
others  in  central  Ohio.  Jelenic  said  he’s  already 
received  a  few  inquiries  to  that  effect  from 
prospective  buyers.  And  once  Journal  Register 
decided  to  sell  its  Ohio  papers,  it  didn’t  make 
sense  to  keep  its  other  Midwestern  papers. 

The  announcement  had  the  desired  effect: 
the  company’s  stock  price  rose  about  5%  to 
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The  Thomson 
decision  was  the 
cataiyst  because 
we  thought  our 
papers  wouid  be 
a  good  package 
with  theirs. 

—  Robert  M.  Jelenic 
president  and  CEO 
Journal  Register 


12'/:  on  Feb.  28.  the  day 
of  the  announcement, 
and  to  l3V4the  follow¬ 
ing  day.  But  it  remains 
near  its  52-week  low  of 
1  I  Vs  and  well  below  its 
52-week  high  of  23. 

Journal  Register  trails 
its  industry  peers,  but 
mostly  because  it  operates  in  markets  that 
aren’t  especially  fast-growing,  said  Merrill 
Lynch  media  analyst  Lauren  Rich  Fine, 
explaining  the  company’s  stock  price  history. 

Jelenic  said  Journal  Register’s  decision 
doesn’t  reflect  a  lack  of  confidence  in  the 
industry.  “I  always  see  a  place  for  newspa¬ 
pers.  especially  papers  that  are  focused  on 
local  news  and  local  sports,”  he  said.  “We’ve 
got  the  content,  and  we’re  the  low-cost 
provider  of  that  content.  I  can  see  a  place  for 
newspapers  20  or  25  years  down  the  road.” 

A  sale  is  expected  in  the  third  quarter. 
Proceeds  will  be  used  to  reduce  debt,  buy  back 
sUK'k.  and  possibly  buy  more  publications. 

In  addition  to  the  four  Ohio  dailies  —  The 
News-Herald  in  Willoughby,  The  Morning 


Journal  in  Lorain.  The  Times  Reporter  in 
New  Philadelphia,  and  The  Independent  in 
Massillon  —  the  papers  to  be  sold  are  the 
Suburban  Newspapers  of  Greater  St.  Louis,  a 
weekly  group  with  a  distribution  of  1 .7  mil¬ 
lion,  and  The  Telegraph  in  Alton.  111.,  with  a 
daily  circulation  of  28,048. 

Jelenic  wouldn’t  speculate  on  the  sales 
price,  but  these  papers  generated  about  $135 
million  in  revenues  and  about  $50  million  in 
EBITDA  (earnings  before  interest,  taxes, 
depreciation  and  amortization)  in  1999.  Using 
a  common  multiple  of  12  times  EBIDTA,  the 
papers  could  be  sold  for  $6(X)  million. 

Their  sale  would  leave  Journal  Register 
with  20  dailies  with  a  weekday  circulation  of 
483,(XK).  The  chain  also  has  143  nondaily  pub¬ 
lications  with  a  distribution  of  2.2  million.  Its 
flagship  is  the  New  Haven  (Conn.)  Register. 

Journal  Register  is  relatively  new  to  the 
whims  of  the  market,  having  only  gone  pub¬ 
lic  in  May  1997.  Its  majority  owner  is  the 
Warburg  Pincus  investment  company,  with 
75%  of  the  shares.  The  chain  has  a  reputation 
for  producing  high  margins  (its  EBITDA 
margin,  34%  in  1999,  is  among  the  highest  in 
its  industry  peer  group)  but  lightly  regarded 
newspapers.  ■ 

‘WSJ  Sunday’  adds  six  new 
papers  to  distribution  iist 

Six  additional  papers  have  begun  distribut¬ 
ing  “The  Wall  Street  Journal  Sunday,”  four 
pages  of  personal-finance  articles  launched 
last  September  that  already  appear  in  10 
papers’  Sunday  business  sections. 

The  new  papers  are  the  Austin  (Texas) 
American-Statesnuin,  the  Fort  Worth  (Texas) 
Star-Telegram,  The  Providence  (R.l.)  Sunday 
Journal,  the  Daily  Herald  in  Arlington 
Heights.  Ill.,  The  Record  in  Hackensack,  N.J.. 
and  The  Hartford  (Conn.)  Courant.  The  Cour- 
ant's  sisters  Greenwich  Time  and  The  Stam¬ 
ford  Advocate  also  will  distribute  the  pages. 

Catherine  Leary,  the  product’s  new  general 
manager,  said  the  additions  are  the  second 
phase  of  a  three-phase  project  that  will  be 
completed  in  May.  The  idea  is  to  build  a  cir¬ 
culation  model  that  is  geographically  and 
demographically  strong,  but  not  so  big  that  it 
will  create  exorbitant  advertising  prices.  “We 
don’t  want  the  cpm  [cost  per  thousand]  out  of 
control.”  Leary  said.  —  Ken  Lieheskind 
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The  Florida  Outdoor 
Division  of 
THEACKERLEY 
GROUP.  INC. 

has  been  sold  for 

$300,000,000 

M&A  Sellside  Advisor 


THE  ACKERLEY 
GROUP.  INC. 

$64,050,000 

Follow-On  Equity  Offering 


THE  .ACKERLEY 
GROUP.  INC. 

$25,000,000 

9%  Senior 
Subordinated  Notes 


THE  ACKERLEY 
GROUP.  INC. 

$175,000,000 

9%  Senior 
Subordinated  Notes 


THE  ACKERLEY 
GROUP.  INC. 

$325,000,000 

Senior  Credit  Facility 


The  Ackerley  Group’s  diversified 
interests  and  entrepreneurial  spirit 
have  always  made  it  a  unique  media 
company. 

And  when  it  came  to  strategic  advice 
and  corporate  finance  solutions,  they  went 
looking  for  more  than  your  standard  ideas 
and  execution  capabilities. 

In  each  year  of  our  long-standing  rela¬ 
tionship,  The  Ackerley  Group  has  used 
First  Union  more  and  more  to  help  grow 
their  businesses. 

If  you  believe  —  as  we  do  —  that  unique 
thinking  can  open  up  a  world  of  new  and 
better  solutions,  consider  First  Union 
Securities.  Call  James  Wood,  Managing 
Director,  Media  and  Entertainment 
Investment  Banking  Group  at  704-374-3242. 

Because  growing  companies  can’t  wait 
for  ideas. 

fg^N- 

Securities 
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M&A  Advisory  •  Public  1 

Equity  •  High  Yield  Debt  •  Loan  Syndications 

1 

Hrst  1  nion  Sfxurilie.s  is  the  trtule  rutme  umler  uhiik  tirst  (  nion  (  orpmation  conJutls  its  hrvestm^  hofikhijg, 
sei  urities  arul  ittpiU4l  rmtrkels  Imshiesses  lhroui(h  Us  Iwnk  atul  nnnbarik  suhsidutries,  iruhtding  HrsI  ('mon 

Seinrities.  Itu.  ("1 1  Sl’  f  ami  the  institutiomil  fimtme  ditisions  af  /  irst  ( 'nion  Sationai  Hank  (“FI 

adi'isftrv.  ei/uity  ami  hif^  yivUI  debt  umlerurkinj^  irmlinfi  ami  sales,  and  itan  syndications  are  [nfniucts  and  ^ 

seri'ues  offered  thrfm^h  l  l  SI.  Derivatit'es  are  offered  h\' H  \H.  2000  1  irst  (  nion  ( (trfHtrathm. 

-ir] 

*  -  j  '  ^  » 

... 


viewpoint 


California’s  porous  shield 

In  recent  days,  the  Paris-based  tree-press  organization  Reporters  Without 
Borders  (RSF  for  its  initials  in  French)  has  been  busy  protesting  the  unjust  impris¬ 
onment  of  journalists  in  China.  Angola.  Pakistan.  Sierra  Leone.  Indonesia.  Cuba, 
the  Democratic  Republic  of  Congo  —  and  Tehama  County  in  California.  How  is  it 
that  California,  which  enshrines  one  of  the  best  reporter  shield  laws  in  the  nation 
right  in  its  state  constitution,  can  be  lumped  in  with  authoritarian  regimes  that  toss 
journalists  in  jail  without  a  second  thought?  The  answer,  unfortunately,  is  that  state 
judges  are  making  the  comparison  all  too  easy. 

RSF  wrote  to  protest  the  “serious  violation  of  press  freedom"  involved  in  the 
incarceration  of  Scicninwnto  Valley  Minor  Editor  and  Publisher  Tim  Crews,  who 
was  released  from  Tehama  County  Jail  March  I  after  serving  a  five-day  sentence 
for  refusing  to  name  sources  in  a  criminal  court  case.  But  RSF  needn't  pick  on 
Tehama  County.  Incredibly.  California  right  now  is  the  site  of  three  cases  where 
journalists  face  jail  or  stiff  fines  because  they  insist  on  doing  their  jobs  with  integri¬ 
ty.  Dow  n  at  the  other  end  of  the  Sacramento  Valley.  David  Sommers,  the  2()-year- 
old  editor  of  The  State  Hornet,  the  college  paper  of  the  California  State  University 
at  Sacramento,  faces  the  choice  of  handing  over  unpublished  notes  and  photos  of  a 
fight  at  a  football  game  —  or  going  to  jail.  And  not  far  away,  in  Marin  County,  Dan 
Fost.  a  former  reporter  for  the  Marin  Independent  Journal,  is  appealing  the  options 
Superior  Court  Judge  John  Sutro  Jr.  imposed  on  him:  tell  prosecutors  everything  he 
learned  in  interviews  with  witnesses  to  a  murder  —  or  pay  SI. ()()()  a  day  until  he 
changes  his  mind. 

California's  shield  law  is  under  siege.  It  w  ill  likely  prove  effective  —  eventually 
—  in  Fost's  case.  We're  confident  the  appeals  court  will  remind  Judge  Sutro  that 
Californians  put  the  shield  law  in  their  constitution  to  prevent  exactly  what  is  hap¬ 
pening  with  Fost.  Californians  don't  want  prosecutors  deputizing  reporters  to  do 
law  enforcement's  job.  If  Fost  managed  to  find  something  important  about  the  mur¬ 
der,  prosecutors,  with  their  huge  array  of  legal  weapons,  can  find  the  same  infor¬ 
mation  on  their  own. 

The  Crews  and  Sommers  cases,  though,  spotlight  a  glaring  weakness  in 
California's  shield  law :  When  there  are  defendants  who  try  to  draft  reporters  onto 
their  defense  teams,  state  judges  increasingly  are  inclined  to  let  them.  Judges  gen¬ 
erally  believe  the  U.S.  Constitution's  Sixth  Amendment  guarantee  of  a  fair  trial 
trumps  the  shield  law  —  and  right  now  some  defense  attorneys  are  playing  that  card 
for  all  its  worth.  Lawyers  for  a  California  Highway  Patrol  officer  accused  of  steal¬ 
ing  a  gun  want  Crews  to  make  their  case  by  giving  up  sources  —  even  though  infor¬ 
mation  the  defense  seeks  is  apparently  readily  available  in  official  records. 
Attorneys  for  two  brothers  charged  in  the  melee  at  the  football  game  want  Sommers 
to  identify  witnesses  for  them.  More  than  22.()()()  fans  saw  the  fight  —  but  defense 
attorneys  lamely  say  they  can't  find  witnesses  on  their  own. 

These  end  runs  around  California's  shield  law  must  be  stopped.  One  very  rea¬ 
sonable  way  is  by  holding  defense  lawyers  to  the  same  standards  prosecutors  must 
meet  before  they  ask  reporters  to  betray  the  trust  of  sources. 
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do  with  the  c/iuility  of  the  reporting,  or 
because  it  needed  more  reporting,  hut  the  fact 
is.  it  took  years  for  the  editors  to  put  .someone 
else  on  the  story.  As  for  “E&P"  unfairly  mak¬ 
ing  charges  of  the  newspaper  “bowing  to  the 
rich  and  famous"  —  we  quoted  a  former 
“Greenwich  Time  ”  reporter  who  charged  that 
the  paper  “would  rather  not  anger  people"; 
Kevin  Donovan  .spoke  of  “concerns  about 
lawsuits"  and  “trepidation";  and  Ken  Brief 
himself  admitted  worrying  because  this  was 
an  “inflammatory  story  "  that  could  lead  peo¬ 
ple  to  cancel  subscriptions  and  “do  other 
things."  Regarding  balance;  We  quoted  criti¬ 
cisms  of  Levitt’s  work  by  the  paper’s  publish¬ 
er  and  town  police  chief.  As  for  whether 
Levitt  was  “silenced"  —  we’ll  let  the  seven- 
year  delay  in  publishing  the  story  .speak  for 
itself.  Mr.  Pisani’s  comparison  of  Len  Levitt 
to  Mark  Luhrman  also  speaks  for  it. self. 


‘Silenced’  not  golden? 

Having  known  both  Len  Levitt  and  Ken 
Brief  for  more  than  15  years  and  having 
worked  with  them  closely  on  the  piece  about 
the  Martha  Moxley  murder,  let  me  say  this: 
L&P  misrepresented  the  real  story  [Feb.  14, 
p.  24 1 .  I  was  there. 

I’ve  lived  with  the  imbroglio  between  these 
two  journalists  for  longer  than  I  care  to 
remember  —  and  read  about  it  and  seen  it  on 
TV.  Therefore,  I  was  surprised  to  see  it 
become  a  cover  story  in  L&P  nine  years  after 
the  controversial  Moxley  story  was  printed. 

I  was  the  person  who  edited  the  Levitt 
story,  beginning  in  1985  when  we  decided 
it  needed  additional  work,  including  report¬ 
ing.  Another  reporter  was  enlisted  to  assist 
in  the  case,  Kevin  Donovan,  and  it  was  he 
who  interviewed  the  Skakels,  among  others. 
Donovan  filled  in  the  blanks  in  the  orig¬ 
inal  draft. 

Should  the  story  have  run  sooner?  Un¬ 
doubtedly.  Was  it  ready  to  run  sooner?  That 
answer  depends  on  whom  you  ask.  Never¬ 
theless,  the  reality  we  experienced  little 
resembled  your  reconstruction  of  the  events. 
Moreover,  the  notion  that  we  would  be  intim¬ 
idated  by  the  "rich  and  famous”  Hies  in  the 
face  of  w  hat  we  do  every  day.  A  simple  exam¬ 
ination  of  the  paper  would  have  proven  that 
thesis  wrong. 

What  troubled  me  most  about  L&P's  John- 
ny-come-lately  expose  was  the  magazine 
cover  and  the  headline,  "Silenced:  Reporter, 
his  story  spiked,  kept  Kennedy  kin  murder 
case  alive,"  with  Levitt  in  a  goofy  photo  that 


50 
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from  Editor  &  Publisher,  March  4,  1950 

Retail  admen  are  fretting  over  a  prob¬ 
lem  —  the  more  so  because  they  can’t 
quite  decide  to  what  extent  it’s  one  of  their 
own  making.  The  poser  is  the  rise  in 
Sunday  retail  advertising  and  a  corre¬ 
sponding  drop  in  linage  in  evening  papers. 

One  of  the  most  elaborate  telephone 
order  systems  in  the  country  to  speed  the 
handling  of  classified  advertisements  has 
been  installed  by  The  Philadelphia 
Inquirer.  The  new  service  went  into  oper¬ 
ation  Feb.  27. 


made  him  look  like  Bazooka  Joe,  with  his 
turtleneck  pulled  up  over  his  mouth  —  as  if 
he  had  been  censored. 

Was  this  a  fair  presentation  by  L&P'l  Not 
even  a  question  mark  —  "Silenced?”  After 
seeing  this.  I  have  a  newfound  appreciation 
for  the  reporter  who  comes  to  me  and  com¬ 
plains  that  a  headline  has  perverted  the  mean¬ 
ing  of  a  story. 

L&P  did  not  even  offer  the  pretense  of 
objectivity,  impartiality,  or  fairness.  Your 
presentation  trivialized  a  very  serious  jour¬ 
nalistic  debate.  You  portray  yourself  as  the 
“communication  link  for  the  newspaper 
industry.”  Should  you  not,  therefore,  espouse 
the  principles  that  we  presume  to  espouse  as 
journalists? 

What  I  found  equally  disturbing  is  that  Len 
Levitt  allowed  you  to  engage  in  this  sort  of 
graphic  design  sensationalism.  After  all.  he  is 
still  a  journalist  and  not  a  celebrity,  unless,  of 
course,  your  intention  was  to  transform  him 
into  another  Mark  Fuhrman. 

Joseph  F.  Pisani 
editor  and  senior  vice  president 
The  Stamford  Advocate  and  Greenwich  Time 

Editors  ’  Note;  Our  article  appeared  nine 
years  after  the  Levitt  story  first  broke  because 
the  case  finally  produced  an  arrest.  Mr. 
Pisani  himself  admits  the  Levitt  story 
“undoubtedly"  should  have  run  sooner. 
Either  it  was  held  for  reasons  that  had  little  to 


Correction 

Due  to  an  editing  error,  the  Joseph  Alioto 
who  is  representing  Clint  Reilly  in  his  bid  to 
buy  the  San  Lrancisco  E.xaminer  was 
misidentified  in  a  story  headlined.  “Living 
the  life  of  Reilly”  (E&P.  Feb.  21.  p.  4).  He  is 
Joseph  M.  Alioto,  son  of  the  former  San 
Francisco  mayor.  Joseph  L.  Alioto.  who  died 
at  the  age  of  81  on  Jan.  29.  1998.  (We  are 
thankful  to  reader  Greg  Pabst  in  San 
Francisco  for  being  the  first  to  bring  this  to 
our  attention.) 
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Take  Command  of  Tomor 


NAA  Megaconference  •  San  Francisco  •  June  15-20,  2000 
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NEXPO  and  the  Federation  conferences  come 

■  / 

together  in  June  fora  once-in-a-lifetime. 
megaconference.  Choose  from  hundreds  of 
educational  sessions,  visit  nearly  600  exhibiting  companies 
and  hear  from  some  of  fhe  country's  hottest  speakers. 

■  The  entire  industry  will  be  there. 
You  can’t  afford  to  miss  it. 


June  17-20 


NEXPO  fee  includes  admittance  to  tfic  exhibit  hall,  NEXPO  educational  sessions  and  two  MegaSessions 
Full  Newspapers  20(X)  fee  includes  admittance  to  all  Federation  conferences  and  NEXPO  events 


Check  out  www.naa.org/newspapers2000  or  call  (800)  656-4622  for  additional  information. 
For  NEXPO-only  questions,  call  (703)  902-1880. 


1 


row  at  Newspapers  2000 


The  NEXPO  Exposition  and  the  Federation  Pavilions: 

Showcasing  the  Latest  Technologies 

Organized  into  the  broad  areas  of  Pre-Press,  Press,  Post-Press  and  New  Media,  the  NEXPO  2000  Exposition  offers  you 
a  firsthand  look  at  the  latest  technologies  for  newspapers.  Meet  with  company  representatives,  see  live  demonstrations 
and  get  the  information  you  need  to  make  your  purchasing  decisions.  In  addition,  all  attendees  will  be  able  to  visit  the 
hundreds  of  exhibitors  in  the  Federation  Pavilions.  Exhibiting  companies  offer  products  and  services  targeted  to 
newspaper  professionals  working  in  advertising  (classified  co-op,  and  display)  circulation,  marketing,  new  media, 
promotion  and  research. 
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at  www.nexpo.com:  The  Online  Floorplan 

Check  out  NEXPO's  Online  Floorplan,  a  new  innovation  that  will  revolutionize  how  you  plan  your  time  on  the  exposition 
floor!  You  can  browse  through  all  exhibiting  companies  by  company  name,  product  or  booth  location,  and  create  your 
own  customized  map  of  the  show  floor.  Log  on  today! 


NAA  Megaconference  Speakers 


'  Saturday,  June  17 


Sunday,  June  18 


f  Retired  United  States 

General  Colin  L.  Powell 

The  Dynamics  of  Leadership 


Sergio  Zyman 

Founder  and  CEO  of  The  Z  Group 

Redefining  Newspaper 
Marketing  to  Maximize 
Readership 


IN  THE 


Plajing  the  numbers  game 

Stat  thing  you  do  may  lead  to  costly  errors 


“South  Milwaukee,  you’re  not 
No.  1.”  It  doesn’t  get  much 
more  embarrassing  than  that. 

“It  was  a  great  example  of 
something  that  really  went 
wrong,  and  we  should  have  caught  it.”  says 
Don  Walker,  who  was  a  Journal  Sentinel 
senior  editor  when  the  story  ran  and  now 
covers  sports  for  the  paper.  “We  felt  terrible 
about  it.  We  had  to  write  another  front-page 
story  correcting  it,  and  run  another  chart.  It 
was  sloppy  research.” 

This  is  only  one  among  many  recent  exam¬ 
ples  of  stories  based  on  statistics,  polling 
results,  and  reader  surveys  that  have  ended  up 
giving  newspapers  a  black  eye.  Whether  it’s 
failing  to  double-check  figures,  using  skewed 


When  the  Milwaukee  Journal 
Sentinel  received  a  report  last 
August  detailing  spending  in 
area  school  districts,  reporter 
Alan  Barsuk  was  quick  to  turn  the  data  into  a 
news  story  and  slap  it  on  Page  One.  The 
report  from  the  nearby  Public  Policy  Forum 
made  good  copy  as  it  tallied  how  much  each 
local  school  district  spent  per  pupil,  prom¬ 
ising  high  reader  interest  by  mixing  two 
popular  subjects  —  education  and  public 
funding. 
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There  was  just  one  problem.  The  story 
was  wrong.  Very  wrong. 

The  report’s  key  statistic,  that  the  nearby 
South  Milwaukee  school  district  had  topped 
the  list  by  spending  about  $6,500  per  stu¬ 
dent,  was  off.  In  reality.  South  Milwaukee 
averaged  closer  to  $4,300  per  student,  plac¬ 
ing  it  far  down  on  the  educational  spending 
scoreboard. 

The  lead  on  the  paper’s  first  story  read; 
“South  Milwaukee,  you’re  No.  1.”  The 
front-page  follow-up  the  next  day  began: 
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MUCH  IS  LOST 

‘Kansas  City  Star’  series  gets  dragged  down 

by  weight  of  too  many  questions 

By  Steve  Yahn 
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unday,  Jan.  30,  was  a 
very  big  day  for  The 
Kansas  Cits'  (Mo.)  Star. 

With  great  fanfare,  the 
paper  broke  the  first  of 
a  sure-to-be-controversial  three-part 
series  on  "AIDS  in  the  Priesthcxtd,”  a 
nationwide  story  that  challenged  the 
Roman  Catholic  Church’s  handling 
of  what  the  Star  characterized  as  the 
strikingly  high  incidence  of  AIDS- 
related  disease  and  death  among  the 
church's  clerics. 

Painstakingly  researched  by  gen¬ 
eral-assignment  reporter  Judy  L.  Thomas,  who 
interviewed  l(X)  priests  over  18  months,  the  series 
seemed  destined  to  spotlight  —  in  an  enlighten- 


Judy  L.  Thomas 
Star  reporter 


ingly  ptjsitive  way  —  that  the  church 
would  be  better  served  by  being 
more  open  about  AIDS-related  dis¬ 
eases  and  deaths  among  its  priests 
and,  in  turn,  more  able  to  help  its 
clergymen  who  needed  health  care 
and  comfort  in  dealing  with  the  rav¬ 
ages  of  the  disease. 

The  Star's  extensive  coverage  of 
the  subject  was  unprecedented.  Ten 
full  pages  in  all,  the  series  delved 
deeply  into  the  daily  life  and  sexuali¬ 
ty  of  the  Catholic  Church’s  priests. 
"There’s  never  been  an  examination 
of  the  subject  of  AIDS  in  the  priesthtxxl  on  a  scale 
of  this  magnitude."  says  Randall  Smith,  assistant 
managing  editor  in  charge  of  the  Star's  metro  desk. 


polling  data,  or  not  explaining  data  properly 
to  readers,  editors  at  dozens  of  newspapers 
say  they  have  learned  that  special  care  must 
be  given  to  stories  that  rely  on  outside 
research  or  public  opinion. 

The  potential  problems  of  using  polling 
and  statistical  data  in  news  stories  are  nothing 
new,  according  to  news  veterans  who  have 
long  wrestled  with  putting  too  much  faith  in 
outside  research  or  reader  opinions.  Lately, 
however,  as  newspapers  seek  to  compete 
more  with  24-hour  broadcast  and  Internet 
competitors,  the  risk  has  increased  because 
some  publications  are  willing  to  rush  stories 
into  print  that  might  deserve  more  scrutiny. 

“We’ve  always  had  concerns  about  polling 
stories,”  says  Alex  MacLeod,  managing  edi¬ 


tor  of  The  Seattle  Times,  which  traditionally 
polls  voters  days  before  an  election,  then  uses 
the  data  for  a  post-election  analysis  story  to 
“explain  to  readers  why  a  vote  turned  out  a 
certain  way.” 

But  that  tradition  was  postponed  last 
November  when  a  voter  initiative  to  roll  back 
an  auto  license  tax  took  an  unexpected  turn. 
During  the  last  three  days  of  the  campaign,  the 
Times  conducted  a  poll  that  showed  the  mea¬ 
sure  would  fail,  then  planned  to  run  a  story 
after  the  election  explaining  that  outcome. 

When  the  ballots  were  counted,  however, 
the  measure  passed  with  about  60%  support, 
forcing  editors  to  scrap  the  polling  story.  “If 
that  doesn’t  make  you  circumspect,  nothing 
will,”  MacLeod  says. 


Taking  the  ‘terrified’  route 

With  a  growing  effort  by  newspapers  in 
recent  years  to  report  on  trends  and  reader 
opinion,  it’s  no  wonder  editors  are  using  a 
more  careful  approach  when  evaluating 
statistics. 

“We’re  pretty  terrified  of  it.”  says  Kathy 
Vetter,  managing  editor  for  news  at  the  Fort 
Worth  (Tex.)  Star-Telegram.  “We  have 
become  very  careful  and  skeptical  about  sur¬ 
veys,  and  make  sure  our  research  department 
goes  over  numbers  so  they  are  solid.” 

Vetter  cited  a  1999  story  about  city  crime 
rates  going  back  10  years  that  reported  over¬ 
all  crime  had  dropped.  After  receiving  statis¬ 
tics  from  Fort  Worth  police  that  touted  the 
positive  news,  the  newspaper  ran  the  num- 
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"The  stakes  were  incredibly  high.”  adds  one 
national  media  watchdog.  "It's  a  much  bigger 
story  than  I  thought  it  would  be.  However  you 
look  at  it.  they're  confronting  the  Catholic 
Church  head-on.” 

Newspapers  around  the  country  were  quick 
to  take  notice.  Thanks  to  a  carefully  executed 
distribution  plan  —  various  wire-service  ver¬ 
sions  of  the  project  were  made  available  on  an 
embargoed  basis  several  days  before  the 
Sunday  launch  —  major  papers  elsew  here  ran 
some  version  of  the  series  within  days  after 
the  Slur's  report  made  its  debut. 

Wave  of  front-page  headlines 

"Death  Rate  From  AIDS  Is  Higher  for 
Priests.”  read  a  front-page  headline  in  the  San 
Jose  (Calif.)  Mercury  News,  with  a  lead  that 
said.  "Hundreds  of  Roman  Catholic  priests 
across  the  United  States  have  died  of  AIDS- 
related  illnesses,  and  hundreds  more  are 
living  with  HIV,  the  virus  that  causes  the 
disease.” 

"The  Scourge  of  AIDS  at  the  Altar,”  The 
Hartford  (Conn.)  Courant  said  at  the  top  of  its 
Sunday  front  page,  placing  the  headline  next  to 
a  small,  tightly  cropped  photo  of  a  priest  with 
AIDS  celebrating  Mass  in  front  of  a  large  cru¬ 
cifix.  The  article's  jump  ran  half  a  page  inside. 


The  Denver  Rocky  Mountain 
News'  coverage  that  Sunday,  based 
on  the  Star's  exclusive  report,  pro¬ 
claimed  a  scandal  of  silence  in  the 
Catholic  Church  involving  priests 
and  their  sexuality. 

It  was  joined  by  papers  in  all 
parts  of  the  country  —  including 
the  Chicago  Tribune,  The  Florida 
Times-Union  in  Jacksonville,  The 
Commercial  Appeal  in  Memphis, 

Tenn.,  The  Washington  Times, 
the  Austin  (Texas)  American- 
Statesman,  The  Times-Picayune  in 
New  Orleans,  and  the  Las  Vegas  Review- 
Journal. 

Acclaim  at  home  and  abroad 

Nationally  syndicated  columnist  Garry 
Wills  jumped  in.  "The  Kansas  City  Star  has 
finally  done  a  survey  that  puts  in  newspaper 
form  findings  that  have  been  reached  by 
other  responsible  studies  on  the  high  num¬ 
ber  of  Catholic  priests  who  are  gay  and  the 
high  rate  of  their  deaths  by  AIDS,”  he  said  in 
his  lead. 

International  attention  came  almost  imme¬ 
diately.  The  BBC  called.  Other  media  in 
Europe  and  Australia  checked  in.  Soon  a  film 


crew  from  Denmark  would 
find  its  way  to  the  Star's  door 
to  interview  Judy  Thomas. 

This  was  heady  stuff, 
indeed,  for  the  Knight  Ridder 
paper.  But  within  days  of  the 
completion  of  the  series  in 
Kansas  City,  counter-reaction 
set  in.  The  attack  was  led  by  a 
sharply  worded,  lengthy  criti¬ 
cism  of  the  Star  series  made 
available  to  the  press  by  the 
Washington-based  Statistical 
Assessment  Service  (STATS), 
a  nonprofit  think  tank  concerned  with 
research  results  and  public  policy.  STATS  is 
affiliated  with  the  Center  for  Media  and 
Public  Affairs,  a  well-known  media-watch 
group  in  Washington. 

Much  of  the  criticism  of  the  Star's  report 
focused  on  what  purportedly  were  conclusions 
drawn  from  the  results  of  801  responses  to  a 
confidential  mail  survey  the  Star  sent  to  3,013 
of  the  nation's  46,(X)0  or  so  Catholic  priests. 

"Despite  the  heavy  and  uncritical  news 
coverage,  questions  about  the  survey  suggest 
caution  in  inferring  a  hidden  AIDS  epidemic 
among  priests,”  said  co-authors  David 
Murray,  research  director  of  STATS,  and 


David  Murray 
arch  critic 


“  The  Kansas  City  Star  has  finally  done  a  survey  that  puts  in  newspaper  form  findings 
that  have  been  reached  by  other  responsible  studies  on  the  high  number  of  Catholic 
priests  who  are  gay  and  the  high  rate  of  their  deaths  by  AIDS.”  - 

—  Garry  Wills,  nationally  syndicated  columnist 


bers  by  everyone  from  the  University  of 
Texas  to  the  FBI  before  writing  the  story. 
“You  can  read  some  statistics  any  way  you 
want  so  you  have  to  let  others  shoot  holes  in 
it.  Then  you  know  for  sure,”  she  says. 

At  the  Union-News  in  Springfield,  Mass., 
Managing  Editor  Marie  Grady  employed 
similar  safeguards  after  the  paper  received 
crime  statistics  from  local  police  that  dif¬ 
fered  from  those  provided  by  an  FBI  report. 
Faced  with  two  sets  of  data,  the  paper 
produced  a  story  that  included  both,  but  care¬ 
fully  explained  the  differences  in  methodolo¬ 
gy.  "We  asked  both  sides  to  explain  and  then 
showed  the  differences,”  she  says. 

Science  rarely  reaches  certainty 

A  gap  exists  between  what  journalists 


need  and  what  science  can  deliver,  says 
David  Murray,  director  of  research  for  the 
Washington-based  Statistical  Assessment 
Service.  “Journalists  need  answers,  some¬ 
thing  definitive.  But  the  principles  of 
research  and  science  rarely  reach  certainty.” 

Murray  says  the  urgency  of  newspaper 
deadlines  often  do  not  give  reporters  and 
editors  the  time  to  properly  review  data  and 
polls.  He  says  many  do  not  follow  the 
standard  rules  that  include  getting  a  com¬ 
plete  polling  sample,  identifying  questions 
and  participants  to  readers,  explaining  data, 
and  getting  a  good  response  rate. 

“The  general  rule  is  to  have  a  little  humil¬ 
ity  and  admit  that  we  know  less  than  we 
think  we  do,”  Murray  says.  “But  the  more 
you  give  the  appearance  of  being  definitive. 


that  makes  a  better  headline.” 

Still,  many  editors  and  reporters  have 
taken  steps  in  recent  months  to  ensure  more 
accurate  polling  and  data  stories,  often  spik¬ 
ing  results  or  offering  further  scrutiny  of 
statistics  under  different  circumstances. 

Among  the  new  approaches  is  an  effort 
by  The  Buffalo  (N.Y.)  News  to  closely 
examine  the  feelings  of  “undecided”  voters. 

Managing  Editor  Stephen  Bell  said  the 
paper’s  recent  polling  on  tomorrow’s  New 
York  presidential  primary'  showed  a  large 
undecided  faction,  prompting  reporters  to 
go  back  and  interview  those  voters  again  for 
a  story  looking  at  why  so  many  have  yet 
to  choose. 

“There  are  a  lot  of  readers  who  are  stay¬ 
ing  on  the  sidelines  in  this  race  and  we 
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Robert  Lichter,  president  of  the  inedia-wateh 
eenter.  “Instead,  they  illustrate  the  pitfalls 
awaiting  news  organizations  that  eonduct  sur¬ 
veys  in  order  to  create  news.” 

Although  the  survey  was  only  one  part  of 
the  Star's  exhaustive  coverage,  and  although 
many  critics  often  confused  results  of  the  poll 
with  information  gleaned  from  other  sources 
such  as  public  health  records,  the  Star's  use 
of  the  survey  still  left  the  paper  open  to  criti¬ 
cism  on  several  important  grounds. 

The  weaknesses  of  the  poll  also  pushed  out 
on  a  limb  those  papers  that  published  some 
variation  on  the  Star's  theme  —  drawn  from 
a  full  version  of  the  series  appearing  on  the 
Knight  Ridder/Tribune  Information  Services 
(KRT)  wire;  an  approximately  6()-inch  chunk 
distributed  by  the  New  York  Times  News 
Service;  or  an  approximately  25-inch  version 
written  by  the  Kansas  City  bureau  of  The 
Associated  Press  —  with  what,  in  retrospect, 
appeared  to  be  little  skeptical  analysis  on  the 
part  of  editors. 

Critics  have  their  say 

One  of  the  most  vulnerable  methodologi¬ 
cal  claims  made  by  the  Star,  said  STATS’ 
Murray,  was  the  statement  that  the  survey  of 
3,(K)()  priests  had  a  margin  of  error  of  3.5%. 

"This  boilerplate  description  of  sampling 
error  would  only  be  valid  if  we  knew  that  the 
801  respondents  were  representative  of  the 
nationwide  population  of  approximately 
46,(XX)  priests.”  noted  Murray.  "But  we  have  no 
idea  whether  the  minority  who  responded  were 
unusually  concerned  about  AIDS, 
differentially  open  to  questions  of  personal  sex- 

wanted  to  find  out  why,  who  they  are,  and 
what  they  think,”  says  Bell.  "When  you  see 
an  unexplained  phenomenon  like  that,  it 
behooves  you  to  explain  it.” 

At  The  Augusta  (Ga.)  Chronicle,  Execu¬ 
tive  Editor  Dennis  Sodomka  sought  to 
reduce  polling  uncertainties  by  reducing  the 
number  of  Internet  and  phone-in  polls.  He 
said  the  paper,  which  ran  about  three  such 
polls  each  week  for  years,  cut  back  to  about 
two  a  month  in  1998. 

“I  would  get  calls  from  readers  who 
would  dispute  the  poll,  and  we  would  have 
to  explain  that  it  wasn’t  meant  to  be  scien¬ 
tific,”  he  says.  “But  they  still  complained. 
We  decided  it  wasn’t  fair  because  you  didn’t 
know  who  was  responding.  Someone  could 
call  in  20  times.” 


uality,  or  even  more  likely  to  have  a  homosex¬ 
ual  orientation  than  the  2.2 1 2  nonrespondents.” 

Nationally  renowned  pollster  Leo  J.  Shapiro 
of  the  Chicago  research  firm  bearing  his  name, 
agrees.  "Seeking  information  about  all  priests 
in  a  survey  that  does  not  account  for  different 
experiences  among  priests  nationwide,  that 
dc^esn’t  take  into  account  the  vary¬ 
ing  experiences  of  young,  shiny¬ 
eyed  priests  and  priests  who  have 
led  lives  of  poverty  and  humility 
for  50  or  60  years,  is  a  source  of 
error,”  says  Shapiro. 

However,  Shapiro  does  part 
company  with  Murray  and  oth¬ 
ers  on  the  value  of  the  survey’s 
27%  response  rate.  While  Mur¬ 
ray  asserts  that  few  researchers 
would  consider  the  response  rate 
"very  good,”  Shapiro  observes: 

"That’s  better  than  you’re  often 
doing  with  God.  If  one  of  four  of  your 
prayers  are  answered,  that’s  a  very  good 
response  rate.” 

On  another  important  front.  Murray’s 
group  says  on  its  Web  site  (http://www.news 
watch.org)  that  data  from  the  “1998 
Statistical  Abstract  of  the  United  States”  put 
the  AIDS-related  death  rate  among  adult 
American  males  at  about  4  per  10.000.  That, 
says  the  center,  is  the  same  rate  the  Star  esti¬ 
mated  among  priests,  who  are  all  adult  males. 

And  to  the  prominently  played  claim  in  the 
series  that  Catholic  priests  are  dying  of  AIDS 
at  a  rate  of  four  times  that  of  the  general  pop¬ 
ulation,  the  obvious  conclusion  is  that  you’re 


talking  apples  and  oranges  in  trying  to  com¬ 
pare  a  closed  universe  of  adult  males  with  the 
population  at  large,  which  includes  young 
men.  women,  and  children. 

"When  all  is  said  and  done,”  Murray  and 
Lichter  declared,  "what  can  we  conclude  with 
scientific  confidence?  There  may  or  may  not 
be  a  distinctive  problem  with 
AIDS  among  U.S.  Catholic 
priests,  but  this  study  cannot 
provide  the  evidence  needed  to 
determine  whether  this  is  so.” 

Among  those  impressed  with 
the  work  of  Murray  and  Lichter 
was  John  Temple,  editor  of  the 
Denver  Rocky  Mountain  News. 
Temple’s  paper  had  chosen  to 
run  all  three  installments  of  the 
series,  in  large  measure  because 
a  prominent  Colorado  family 
figured  in  the  coverage.  Plus, 
there  was  the  intense,  ever-present  competi¬ 
tion  with  The  Denver  Post. 

“Both  papers  get  the  New  York  Times  wire 
service,  so  we  felt  we  had  to  make  a  quick 
judgment  because  it  had  the  strong  Colorado 
angle,”  says  Temple.  But.  he  adds,  soon  he 
and  others  at  the  paper  "began  to  question 
some  of  the  findings  of  the  Star  coverage.” 
So,  on  the  Sunday  following  publication  of 
the  first  part  of  the  Star  series,  the  News  fea¬ 
tured  the  Murray  and  Lichter  critique  as  an 
Op-Ed  piece. 

"I  think  it  was  a  flawed  survey.”  Temple 
concludes,  “and  if  I  had  it  to  do  over  again. 
I  wouldn't  run  the  statistical  parts.” 


Brown  County  man 
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The  error  that  made  South  Milwaukee  famous.  One  day  its  "  " 

schools  were  In  first  place  in  spending,  the  next  day  they  had  turned  into  penny-pinchers. 


Leo  J.  Shapiro 
renowned  pollster 
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In  addition  to  the  News.  The 
Tampa  (Fla.)  Tribune  and  the  Si. 

Paul  (Minn.)  Pioneer  Press  also 
picked  up  the  Murray  and 
Lichter  opinion  piece.  Fallout 
from  the  Star  series  occurred 
elsewhere  in  the  country,  as 
well.  In  Waterbury.  Conn.,  an 
article  by  staff  writer  Mark 
Azzara  at  the  Repuhliean- 
Ameriean  said.  “Nationally 
known  polling  experts  have 
raised  serious  questions  about 
the  methods  of  the  Star's  . . . 
investigation  in  a  survey  it  conducted  of 
American  priests." 

To  these  and  other  criticisms.  Star  Editor 
Mark  Zieman  says  he  and  his  staff  stand 
solidly  behind  all  aspects  of  the  series, 
including  the  methodology  and  inferences  of 
the  survey.  (An  extensive  qiiestion-and- 
answer  location  on  the  paper's  Web  site  at 
http://ww  w.kcstar.com  addresses  an  array  of 
concerns  about  the  survey.) 

“When  we  published  our  series  on  AIDS 


in  the  priesthood  in  late  January,  we  knew 
that  it  would  be  controversial."  says  Zieman. 
“But  we  felt  that  the  news  was  too  important 
to  ignore,  and  we  sincerely  believed  that  it 
would  spark  a  positive,  problem-solving  dia¬ 


log  within  the  church.  We  still 
hope  that  this  occurs." 

Assistant  Managing  Editor 
Randall  Smith  underscored  that 
the  survey  was  only  a  small  part 
of  the  series,  and  was  not  used 
to  determine  the  death  rate. 
That,  he  said,  was 
based  on  a  combi¬ 
nation  of  sources, 
including  calcula¬ 
tions  of  the  na¬ 
tion's  population 
and  the  adult  male 
death  rate  from  AIDS  over  an 
18-year  period;  experts  in  AIDS 
and  medicine;  health  records; 
and  information  from  priests. 

Unfortunately,  the  Star  said 
on  its  Web  site  Q-and-A.  “Not 
all  versions  of  the  series  pub¬ 
lished  outside  the  Star  included 
explanations  of  the  statistics  and  methodolo¬ 
gy.  creating  confusion  about  the  survey." 

One  potential  downside  of  the  w  ide.  often 


ill-informed  national  debate  set  off  by  the 
Star’s  coverage  is  the  danger  of  portraying 
the  Roman  Catholic  priesthood  as  a  new 
AIDS  risk  group,  critics  say. 

A  thorough,  well-rounded  story  in  the 


Ashury  Park  (N.J.)  Press  that  added  locally 
based  coverage  to  the  Star's  report  raised 
this  concern. 

Quoting  two  local  priests,  the  Press  said: 
“IB loth  priests  worry  that  along  with  increas¬ 
ing  conversation,  the  Star's  survey  may  lend 
itself  to  the  creation  of  a  new  risk  group: 

Roman  Catholic  priests  who 
would  be  stigmatized  — just  as 
homosexuals  and  hemophiliacs 
were  in  earlier  generations.  It's 
a  trend  neither  want  to  see 
emerge." 

Looking  specifically  at  the 
impact  of  the  controversy  sur¬ 
rounding  the  survey  results. 
The  Hartford  Courant's  highly 
regarded  associate  editor  and 
reader  representative.  Elissa 
Papirno.  observes:  “1  think  [the 
did  a  good  job  in  trying  to 
put  the  series  in  perspective, 
but  strong  writing  and  reporting  —  including 
the  proper  use  of  statistics  —  should  not  have 
required  so  much  explanation  and  clarifica¬ 
tion  after  the  fact.  It  was  easy  to  con¬ 
fuse  which  information  came  from 
the  survey  and  whieh  did  not.  as 
some  readers  and  critics  did." 

Says  Star  Editor  Mark  Zieman: 
“We  had  the  story  reported  at  the 
time  we  decided  to  do  the  poll.  But 
we  felt  the  poll  would  lend  more  credibility. 
We  believed  we  would  be  criticized  for  being 
too  anecdotal,  not  scientific  enough.  We 
learned  a  big  lesson.  This  has  been  a  caution¬ 
ary  tale."  ■ 


Mark  Zieman 
Star  editor 


“I  think  it  was  a  flawed  survey,  and  if  I  had  to  do  it  over 
again,  I  wouldn’t  run  the  statistical  parts.” 

—  John  Temple,  editor,  Denver  Rocky  Mountain  News 


Elissa  Papirno 
Courant  reader  rep 
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Poll  vault;  Paper  predicted  upset,  took  heat, 
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For  other  editors,  such  as 
Craig  Baggott  of  The 
Hartford  (Conn.)  Courant, 
altering  questions  in  a  read¬ 
er  survey  has  helped  pro¬ 
vide  a  more  accurate  pic¬ 
ture  of  voter  feelings.  He 
pointed  to  a  recent 
Courant  poll  asking  voters 
^  about  a  new  publicly 
;  financed  football  stadium 
for  the  University  of 
Connecticut. 

Initially,  the  paper 
asked  voters  only  one 
question:  Should  the  state  pay  for  the 
new  stadium?  But  after  reviewing  the 
results,  Baggott  says  editors  determined  that 


the  lone  question  did  not  adequately  address 
the  issue.  He  said  another  poll  with  six  ques¬ 
tions  that  asked  about  the  type  of  stadium 
that  should  be  built,  options  for  public  fund¬ 
ing,  and  the  overall  need  for  a  stadium  was 
commissioned. 

“The  idea  was  to  have  an  indication  of 
how  people  felt  about  the  project  regardless 
of  who  was  paying  for  it,”  Baggott  says. 
“People  might  be  inclined  to  say  ‘No’  just 
because  it  involves  money.” 

Boomerang  effect 

But  even  when  a  newspaper  attempts  to 
change  its  methods  for  a  more  accurate 
assessment,  problems  can  arise  becau.se 
the  differing  outcome  seems  so  implausible 
to  readers. 
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Rigorous  sensitivity  needed  in  polling 


POLLING  THE  PROS; 

Doing  successful  surveys 


On  a  sensitive  subject,  never, 
ever  generate  a  poll  internal¬ 
ly.  Just  don't  do  it.  That's  the 
opinion  of  a  variety  of  polling 
experts  who  cite  The  Kansas  City  (Mo.) 
Star's  “AIDS  in  the  Priesthood "  poll  as 
Exhibit  A  in  how  not  to  do  it. 

As  Star  editors  acknowledge,  the  idea 
of  doing  a  confidential,  random,  written 
survey  of  Roman  Catholic  priests  nation¬ 
wide  on  AIDS-related  issues  came  toward 
the  end  in  the  1 8-month  prcxess  of  putting 
together  the  huge  three-part  series. 

Late  last  September,  series  author  Judy 
Thomas  met  with  in-house  researchers  and 
computer  database  specialists.  Also,  she 
says,  she  worked  with  three  polling  experts 
outside  the  paper,  two  of  whom  had  expe¬ 
rience  in  studying  Catholic  priests. 

Thomas  would  not  reveal  the  names  of 
any  of  those  outside  experts,  citing  confi¬ 
dentiality  promises.  And  she  said  that 
none  of  these  individuals  or  organizations 
were  paid. 

“It  appears  they  did  it  basically  in-house, 
and  as  a  result  opened  themselves  up  to 
criticism  from  a  number  of  directions," 
observes  Tom  W.  Smith,  director  of  the 
General  Social  Survey  at  the  University  of 
Chicago's  National  Opinion  Research  Center. 

Smith  and  others  note  that  there  are 
researchers  who  specialize  in  handling  sensi¬ 
tive  polls,  the  type  of  experts  he  believes 
weren't  involved  in  the  Kansas  City  project. 


David  Krane,  senior  vice  president,  The  Harris  Poll 

■  Be  clear  about  who  sponsored  the  poll,  and 
why. 

■  Know  how  questions  were  phrased,  and  tell 
the  readers. 

■  Tailor  size  of  sample  to  overall  size  of  pool 
affected. 


Rob  Bass,  vice  president,  ORC  Macro 

■  Ask  how  questions  are  worded,  and  why. 

■  Ask  why  sample  is  chosen,  and  what  bias  it 
may  have. 

■  Know  the  reputation  of  the  company  doing  the 
polling. 

■  Don’t  go  too  far  with  the  meaning  of  the  results. 

For  example,  says  Smith,  "The  survey  ques¬ 
tion  wording  didn't  seem  to  take  into  account 
the  sensitive  nature  of  the  topics  they  were 
dealing  with,  such  as  the  sexual  orientation  of 
the  priests  they  polled.” 

Thomas  counters  that  she  used  numerous 


behavioral  experts,  as  well  as  psy¬ 
chotherapists  who  have  dealt  with 
priests,  and  priests  themselves. 

But  in  the  aftermath  of  the  Star 
series,  Thomas  and  editors  at  the  paper 
say  that  the  idea  behind  the  survey, 
in  the  main,  was  simply  to  capture 
“more  voices," 

“We  wanted  to  get  more  input  from 
priests  around  the  country,  and  the  sur¬ 
vey  seemed  like  an  opportunity  to 
accomplish  that,"  says  Thomas,  That 
was  the  chief  objective  of  the  survey, 
she  adds. 

But,  says  Smith,  "They're  trying  to 
have  it  both  ways.  On  the  one  hand, 
they  say.  'We  don't  know  if  the  poll  re¬ 
sults  are  representative,'  but  then  they 
report  the  numbers  as  if  they're  rep¬ 
resentative." 

Chicago  pollster  Leo  J.  Shapiro 
underscores  Smith's  point:  "The  largest 
source  of  error,  especially  w  ith  in-house 
polls,  is  the  research  director.  It  isn't 
possible  to  ask  a  question  without  giv¬ 
ing  out  information.  Therefore,  it 
becomes  crucial  who  is  shaping  the 
questions.”  If  journalists  have  too  much 
of  a  say  in  creating  the  questions  for  a  survey, 
the  chances  for  an  objective  repvirt  wane, 
Shapiro  says.  “Journalists  get  too  involved  in 
the  way  things  will  finally  look  —  how  it  will 
reflect  on  what  they're  doing  —  rather  than 
what  is  the  true  story.”  —  Steve  Yahn 


Kathleen  Frankovic,  director  of  surveys,  CBS  News 
She  is  involved  with  CBS  News/iVew  York  Times  polls 

■  Don’t  be  trapped  by  face  value  of  polls.  Check 
the  bias  of  pollsters. 

■  Use  common  sense.  Don’t  put  too  much  confi¬ 
dence  in  the  numbers  because  they  imply  precision 
but  may  not  have  a  lot  of  validity. 

■  Check  out  20  questions  and  answers  about 
polling  at  http://www.ncpp.org. 


A  case  in  point  involves  The  Indianapolis 
Star,  which  ran  a  poll  last  September  on  the 
city’s  mayoral  race  that  drew  heavy  criticism 
when  it  gave  Democratic  candidate  Bart 
Peterson  about  a  5%  lead.  The  survey  results 
surprised  many  because  the  city  had  not 
elected  a  non-Republican  mayor  for  more 
than  30  years. 

“They  went  nuts,"  Star  Assistant  City 
Editor  Janet  Williams  says  of  the  local 
GOP  reaction,  noting,  “The  Republicans 
accused  us  of  being  biased  and  swaying  the 
outcome.” 

When  the  Democrat  ended  up  winning, 
Williams  cited  pollsters  who  made  an  extra 
effort  to  survey  minorities  often  left 
out  of  past  polls  with  providing  the  accurate 
prediction.  “Sometimes  you  have  to  look 


for  more  creative  ways  to  get  an  accurate 
read,”  she  says. 

Failing  to  ‘Register’ 

The  Des  Moines  (Iowa)  Register  also  drew 
some  flak  when  it  dug  deeper  into  polling 
results  for  a  ballot  measure  last  November 
that  was  designed  to  raise  more  money  for 
schools  through  a  sales  tax  increase. 

Although  the  sales  tax  measure  went 
before  voters  in  a  special  election  three 
weeks  after  the  regular  November  election, 
absentee  voters  in  the  regular  election  were 
allowed  to  cast  early  votes  on  the  proposal. 

The  Register  conducted  a  survey  of  those 
who  had  voted  on  the  sales  tax  measure  early 
through  ab.sentee  ballots  and  ran  a  story  on 
the  results  one  week  before  the  special  elec¬ 


tion.  The  story  stated  that  absentee  voters 
had  overwhelmingly  supported  the  tax 
increase. 

“We  caught  holy  hell  for  it,”  says  Dennis 
Ryerson,  Register  editor.  “The  opponents 
said  we  were  loading  the  results,  and  the  pro¬ 
ponents  said  we  would  discourage  voters  by 
showing  it  had  already  passed.” 

In  the  end,  the  tax  measure  was  approved 
and  Ryerson  was  reminded  that  polling  sto¬ 
ries  often  do  more  than  (maybe)  reflect  pub¬ 
lic  opinion. 

“I  didn’t  expect  quite  the  anger  it 
received,”  he  says.  “It  underscored  the 
notion  of  being  careful  with  poll  stories  not 
to  try  to  say  what  will  happen,  just  that  it  is 
a  snapshot  of  what  is  happening  at  that 
moment.”  —  Joe  Strupp 
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Arizona 

Ellen  B.  Parker  to  publisher  of  the  weekly 
Foothills  Sentinel  in  Cave  Creek  from  coordi¬ 
nating  composer.  Parker  succeeds  Cheryl 
Duncan-Dudgeon,  w'ho  is  retiring. 


California 

Albert  C.  Pacciorini  to 

editor  of  the  Tri-Volley 
Herald  and  San  Ramon 
Valley  Herald  in  Pleasanton 
from  business  editor  of  The 
Monterey  County  Herald. 

Pacciorini  succeeds  Ernie 
Hines.  W'ho  retired  after  a  37-year  career  in 
San  Francisco  Bay-area  journalism. 


Florida 

Avido  Khahaifa  to  president  of  the  Fort 
Lauderdale-based  Sun-Sentinel  Co.'s  Com¬ 
munity  New'S  Group  from  director  of  cross¬ 
media  operations.  Khahaifa  succeeds  Scott 
Patterson,  who  resigned  last  month  to  Join 
Trinity  Holdings,  a  Pittsburgh-based  publish¬ 
ing  company. 

Jeannie  Mauck  to  vice  president  for  Sun- 
Sentinel’s  northern  region  from  publisher  of 
the  region. 

Jim  Norton  to  vice  president  for  the  com¬ 
pany's  central  region  from  publisher  of 
the  region. 

Justo  Rey  to  vice  president  for  the  Miami- 
Dade  region  from  publisher  of  the  region. 


Lee  Mooty  to  operations  manager  from 
business  manager. 


Kansas 

Wendell  Funk  to  classified  advertising 
manager  at  The  Wichita  Eagle  from  retail 
sales  manager. 

Michael  Tieman  to  display  advertising 
manager  from  director  of  sales  at  the 
Beaumont  (Texas)  Enterprise. 


Michigan 

Cheryl  Kaechele.  owner  and  publisher  of 
the  weekly  Allegan  County  News,  elected 
president  of  the  Michigan  Press  Association. 

Ken  Winter,  editor  and 
general  manager  of  the 
Petoskey  News-Review,  elec¬ 
ted  president-elect. 

Rich  Perlberg.  vice 
president  and  general  man-  V' 

ager  of  HomeTown  News-  — 

Wintor 

papers,  elected  treasurer.  petoskey 
Brett  McLaughlin,  pub-  News-Review 
lisher  of  the  Tuscola  Counts'  Advertiser  in 
Caro,  elected  vice  president. 


Mississippi 

Suzanne  Monk  to  managing  editor  of  The 
Meridian  Star  from  city  editor.  She  succeeds 
Editor  David  Sullens,  who  resigned. 

Robbie  Robertson  to  city  editor  from 
news  editor. 
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Philip  Murray 


Helen  Reynolds  to  news  editor  from  edi¬ 
torial  staff  member. 

Missouri 

Norene  Prososki  to  publisher  of  the 
weekly  Ozark  County  Times  in  Gainesville 
from  general  manager. 

Montana 

Steven  Prosinski  to  edi¬ 
tor  of  the  Billings  Gazette 
from  senior  editor  for  busi¬ 
ness  and  sports  at  The  San 
Diego  Union-Tribune.  Pro¬ 
sinski  will  assume  the 
duties  by  April  1.  succeed¬ 
ing  Dick  Wesnick.  who  will  serve  as  editor 
emeritus  until  his  retirement  in  October. 

New  Mexico 

Kathy  McCormack  to  news  editor  for  The 
Associated  Press  bureau  in  Albuquerque  from 
supervisor  for  the  AP  in  Kansas  City,  Mo. 
McCormack  succeeds  Jodie  DeJonge,  now 
news  editor  at  the  AP  bureau  in  Indianapolis. 

Texas 

Linda  M.  Fisk  to  vice 
president  for  marketing  at 
Belo  Interactive  Inc.  in 
Dallas  from  vice  president 
of  marketing  and  commu¬ 
nications  for  Gaylord  En¬ 
tertainment  Co.  in  Okla¬ 
homa  City. 

Virginia 

Russell  W.  Ford  to  director  of  Olympic 
operations  for  USA  Today  in  Arlington.  Ford, 
who  remains  the  vice  president  of  circulation 
for  USA  Today,  succeeds  Jeff  Webber,  who 
recently  was  named  the  senior  vice  president 
and  publisher  of  USAToday.com. 

Wisconsin 

Fred  Ricker  to  business  manager  of  the 
daily  Kenosha  News  from  controller. 

Todd  Andrews  to  controller  from  assistant 
controller. 

Associations 

Mark  N.Trahant,  columnist  for  The  Seattle 
Times,  elected  to  chair  the  board  of  directors 
of  the  Robert  C.  Maynard  Institute  for 
Journalism  Education  in  Oakland,  Calif. 
Trahant  succeeds  John  L.  Dotson,  publisher 
of  the  Akron  (Ohio)  Beacon  Journal. 


Fisk 

Belo  Interactive  Inc. 
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Richard  E.  Baudouin  Jr.,  who  led  the 

Times  of  Acadiana  in  Lafayette,  La.,  when 
the  alternative  weekly  took  on  local  religious 
and  social  leaders  in  a  series  of  stories  ex¬ 
posing  a  child  molestation  scandal,  died  Feb. 
26  at  the  age  of  46.  The  Times  said  prelimi¬ 
nary  reports  indicated  he  died  of  a  blood  clot 
in  his  lung.  Baudouin  served  as  editor  of  the 
Times  from  1985  to  1996.  He  began  his 
Louisiana-based  journalism  career  as  a 
reporter  for  the  Hammond  Sun,  and  wrote  for 
The  Courier  in  Houma  and  The  Advocate  in 
Baton  Rouge.  He  was  also  previously  editor 
of  New  Business  in  Lafayette  and  Upstate  in 
Shreveport.  After  his  editorship  at  the  Times, 
Baudouin  worked  for  KlanWatch,  a  hate- 
group  monitoring  organization  in  Alabama. 
Most  recently,  he  was  a  campaign  consultant 
for  political  candidates. 

Kemper  Diehl,  81,  longtime  San  Antonio 
journalist,  died  Feb.  18  after  a  battle  with 
prostate  cancer.  Diehl  began  his  57-year 
career  in  1939  as  a  cub  reporter  earning 
$16  a  week  for  the  San  Antonio  Light.  He 
served  as  assistant  city  editor  before  moving 
to  the  San  Antonio  E.xpress-News  in  1964  as 
a  political  writer  and  columnist,  and  retired 
in  1996  after  a  32-year  stint  with  the 
E.xpress-News.  Diehl  was  a  third-generation 
newspaperman.  His  grandfather.  Col. 
Charles  S.  Diehl,  was  a  co-owner  of  the  now- 
defunct  Light,  and  his  father.  Chandler  Diehl, 
also  worked  for  the  Light. 

Sal  J.  Foderaro.  75,  former  editorial  page 
editor  of  the  Ashury  Park  (N.J.)  Press  in 
Neptune,  died  Feb.  17  of  Alzheimer's  disease. 
Foderaro  started  his  career  by  answering  an 
ad  in  the  now-defunct  Long  Branch  (N.J.) 
Daily  Record,  and  signed  on  as  a  proofreader 
at  $15  a  week.  He  later  gained  national  recog¬ 
nition  there  when  he  wrote  condemnations  of 
the  Communist-hunting  Sen.  Joseph 
McCarthy.  After  working  for  two  years  as  city 
editor  of  The  Reporter  Dispatch  in  White 
Plains,  N.Y.,  he  joined  the  editorial  staff  of 
the  “Encyclopedia  Americana”  in  1958.  He 
returned  to  newspapers  in  1982,  and  was 
named  editorial  page  editor  of  the  Ashury 
Park  Press  in  1985.  His  daughter  Lisa  W. 
Foderaro  is  a  reporter  for  The  New  York 
Times,  and  his  son  T.J.  Foderaro  is  night 
metro  editor  and  a  wine  columnist  for  The 
Star-Ledger  of  Newark,  N.J. 


Ron  Casey 

A  Pulitzer  Prize¬ 
winning  editorial 
page  editor  who 
championed  gov¬ 
ernmental  reform  at 
The  Birmingham 
(Ala.)  News,  Casey, 

48,  died  Feb.  2!  of 
a  heart  attack. 

"The  father  of  just  about  every  kid  I 
grew  up  with  worked  in  the  steel  mills  or 
some  job  connected  to  them.”  he  once 
wrote.  “I  never  knew  a  doctor  or  a  lawyer 
before  1  graduated  from  college.”  The 
steelworker's  son  never  forgot  about  the 
problems  of  the  common  man. 

Casey  was  bom  in  Midfield,  Ala.,  and 
was  educated  at  the  University  of  Alabama 
at  Tuscaloosa.  With  a  combination  of  eru¬ 
dition  and  good  sense,  Casey  strove  to 
articulate  and  address  the  state’s  problems. 
From  the  time  he  joined  the  News  in  1973. 
he  did  just  that. 


Jesse  Wayne  “Bud”  Forrester  Jr.,  86, 

former  editor  of  The  Daily  Astorian  in 
Oregon,  died  Feb.  22.  Forrester  combined 
journalism  and  public  service  in  a  career 
lasting  from  the  1930s  to  the  1980s.  For 
most  of  that  time,  he  worked  with  his  wife 
Eleanor,  running  news  and  business  depart¬ 
ments  at  Oregon  newspapers,  including 
the  East  Oregonian  in  Pendleton.  The 
Oregonian  in  Portland,  and  The  Daily 
Astorian  in  Astoria.  Known  for  powerful 
editorials  and  community-minded  news 
pages,  his  work  earned  him  a  number  of 
journalism  awards,  and  he  sat  on  the  Pulitzer 
Prize  jury.  He  is  survived  by  his  wife,  and 
sons  Mike  and  Steve,  both  of  whom  are 
newspapermen. 

Edward  R.  Querzoli.  68.  former  manag¬ 
ing  editor  of  The  Patriot  Ledger  in  Quincy, 
Mass.,  died  Feb.  21  after  a  lengthy  illness. 
Querzoli  began  his  career  as  a  reporter  for 
the  Taunton  (Mass.)  Daily  Gazette,  and  later 
served  as  an  editor  for  the  Bridgewater 
Keynote.  He  joined  The  Patriot  Ledger  in 
1962  and  worked  his  way  up.  He  was  named 
managing  editor  in  1974  and  held  that  posi¬ 
tion  until  1985,  when  he  stepped  down 
because  of  a  heart  ailment.  He  then  became 
the  daily's  first  ombudsman. 


In  his  series.  “What  the  government 
won't  tell  you  about  your  taxes.”  written 
with  Joey  Kennedy  and  Harold  Jackson,  he 
managed  to  explain  the  knotty  problems  of 
Alabama's  current  tax  system,  and.  what's 
more,  root  out  its  source,  the  state’s  arcane 
1901  constitution.  For  that  monumental 
task,  he  won  the  1 99 1  Pulitzer  Prize. 

When  Casey  was  notified  by  Kennedy 
that  they  had  just  won  the  Pulitzer  Prize  for 
their  series,  he  replied.  “Good,  I  hope  this 
makes  them  change  things.”  And  though  no 
change  came,  Casey  kept  at  his  crusade.  His 
final  editorial  was  again  about  tax  reform. 

Casey  received  a  great  deal  of  acclaim 
for  his  efforts  to  change  government  and 
improve  the  situation  of  Alabama’s  chil¬ 
dren.  In  1994  alone,  he  won  the  National 
Education  Writers  Award  and  was  a  finalist 
for  another  Pulitzer.  Yet.  despite  the  nation¬ 
al  attention  he  received,  he  focused  his  on 
Alabama.  “If  you  want  fine  wine,  go  to 
France.”  Casey  used  to  say.  “but  if  you 
want  to  write  editorials  —  go  to  Alabama.” 


AWARDS. . 

The  American  Society  of  Newspaper 
Editors  selected  six  winners  in  the  2000 
Distinguished  Writing  Awards  and  Jesse 
Laventhol  Prize  competition.  Leonora  Bohen 
LaPeter  of  the  Savannah  (Ga.)  Morning  News, 
won  the  Jesse  Laventhol  Prize  for  Deadline 
Reporting  by  an  Individual,  and  a  collection  of 
2 1  journalists  —  led  by  Steve  Huettel.  Linda 
Gibson.  Kathryn  Wexler,  Leanora  Minai,  and 
David  Karp  —  from  the  St.  Petersburg  (Fla.) 
Times,  won  the  Jesse  Laventhol  Prize  for 
Deadline  Reporting  by  a  Team.  Honored  with 
ASNE  writing  awards  were  Cynthia  Tucker. 
Atlanta  Constitution,  for  commentary/column 
writing;  Dianne  Donovan.  Chicago  Tribune, 
for  editorial  writing;  Mitchell  Zuckoff,  The 
Boston  Globe,  for  nondeadline  writing;  and 
Michael  Dobie.  Newsday,  Long  Island,  N.Y., 
for  diversity  writing. 

Each  Laventhol  prize  comes  with  a  $10,000 
cash  award,  and  each  writing  award  comes 
with  a  $2,500  prize.  The  honors  will  be  pre¬ 
sented  April  14  during  ASNE’s  convention  in 
Washington.  The  winning  entries,  along  with 
interviews  with  the  winners  and  finalists,  will 
be  published  in  the  “Best  Newspaper  Writing 
2000"  by  the  Poynter  Institute  for  Media 
Studies.  St.  Petersburg.  Fla. 
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Powerful  Media  moguls  Andersen,  Brown,  Hirschom 


interactive 


Everything  old  is  new  again 

ANNOTATE.NET  SPREADS  PUBLISHERS’  BRANDS  ACROSS  THE  WEB  BY  CARL  SULLIVAN 


CNET.com.  and  USA  Ttxlay.com  all  have  publisher  gets  page  views.  Annotated  service 
reviewed  Palm  products  in  the  past.  If  the  user  is  free  to  consumers,  and  the  company  will  be 
wants  to  see  those  articles,  the  Annotate  ttK)lbar  paid  by  content  partners  for  driving  traffic  to 

their  sites. 

“It  brings  publishers'  old  con- 
tent,  like  product  reviews  from 
I  months  ago.  back  to  life.”  said 
CEO  Brian  Flynn.  USAToday 
.com  will  provide  its  technology 
and  product  reviews,  as  well  as 
lifestyle  coverage  such  as  movie 
■  and  travel  reviews.  “Their  content 
is  extremely  rich,  and  we  will 
have  it  viewed  in  context  as 
appropriate,”  Flynn  said. 

Beyond  breathing  new  life 
into  old  content.  Annotate  also 
carries  publishers’  brands  across 
“II  ’'  really  a  customer- 
retention  tool,”  said  Vincent 
Trantolo,  a  partner  in  the  venture. 

The  company  was  incubated  by  Edwin 
Schlossberg,  president  of  the  interactive 
design  firm  in  New  York  that  bears  his  name 
and  husband  of  Caroline  Kennedy  Schloss¬ 
berg.  Funding  has  been  provided  by  Merrill 
Lynch  &  Co.  and  PS  Capital  Ventures.  ■ 


Annotate.net,  a  New  York-based 
start-up,  recently  signed  USA- 
Today.com  and  USNews.com 
(the  online  site  of 
U.S.  News  &  World 
Report)  as  content  partners  for  its 
Web  annotation  process. 

The  new  service  allows  An- 
notate's  partners  to  repurpose  their 
content  across  the  Web.  After  con- 
sumers  download  a  free  4(X)-kilo- 
byte  browser  tool  at  http:// 
www.annotate.net.  they  subscribe 
to  their  favorite  content  providers 
(currently  15  choices,  including 
BusinessWeek  Online.  CNET 
.com.  Standard  &  Poors  Personal 
Wealth,  and  RollingStone.com).  iWBWI 
A  Boating  Annotate  toolbar  on 
the  desktop  informs  the  user 
whenever  one  of  his  or  her  selected  Annotate 
publishers  has  written  about  a  site  being  visit¬ 
ed.  That  material  is  instantly  accessible. 

For  example,  if  a  user  is  shopping  for  a  Palm 
Pilot  and  visits  the  Palm  Inc.  Web  site 
(http://www.palmpilot.com),  the  Annotate  tool¬ 
bar  might  point  out  that  BusinessWeek  Online, 


linnotate.net'' 

^  you  go,  ifite«nttl»o  follow*  Aiostru*  co«»*ci  jontmh* 

•  (urnot  I*  Annotttt?  •  OownMiO  Anootttt  •  Cu*tomlt*  AfMi«t«tors 


will  retrieve  them  from  the  relevant  Web  site. 
The  articles  are  displayed  in  a  new  window 
right  alongside  the  Palm  Pilot  site,  so  the  user 
never  has  to  leave  or  go  searching  for  prcxluct 
reviews  from  different  places  all  over  the  Net. 

Each  time  Annotate  visits  the  content 
provider's  site  to  pull  a  relevant  article,  that 


Carr  shifting  gears  from  print  to  online 


David  Carr,  editor  of  the 

Washington  City  Paper  and  edilo-  I  t  - 

rial  committee  chair  of  the  Associ-  v  I-  " 

ation  ot  Alternative  Newsweeklies.  rV  v  A  J 

will  leave  the  paper  in  May  (and  g  JLl  -  I 

his  AAN  role)  to  a  Web 

1 1 

Carr's  new  corre-  ^ 

spondent  for  newspapers  mag- 
Powerful  Media,  an 
online  media  and  entertainment 
news  service  created  by  Kurt 

Andersen,  Deanna  Brown,  and  Michael  music,  film,  TV,  magazine,  newspaper  and 
Hirschom.  An  all-star  editorial  staff  book-publishing  sectors.  The  site,  set  to  launch 
(Lome  Manly,  for  example,  of  New  York  this  spring,  will  target  media  and  entertainment 

Ohser\'er  and  Brill’s  Content  fame,  will  industry  professionals, 
edit  Carr)  split  between  New  York  and  “I’m  going  to  be  covering  old  media  in  a 
Los  Angeles  will  cover  these  converg-  new-media  venture,  and  it  will  be  about  how 

ing  industries,  focusing  initially  on  the  people  are  positioning  for  a  much  different 
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Beating  the  clock  at  a  Web  site 
for  the  chronologically  challenged 

TIMELY  INFORMATION  IS  TIMEANDDATE.COM’S  STOCK  IN  TRADE  BY  CHARLES  BOWEN 


Y 


cu  may  have 
thought  after  last 
New  Year’s  Eve 
faux-millennium 
madness  that  you 


Now  Your  Stuff  Can  Pay  the  Rent. 


owww.ti  meanddate.com 


would  never  want  to  talk  about 
time  again.  However,  in  the 
sober  light  of  the  new  year's 
dawning,  you  probably  have 
reconciled  yourself  with  the  cal¬ 
endar  and  the  clock.  In  fact,  you 
and  your  newsroom  can’t  make 
it  through  a  single  cycle  without 
repeatedly  consulting  both 
time-honored  instruments  — 
even  if  you  do  have  to  make 
minor  adjustments  by  counting 
on  your  fingers  and  toes. 

For  instance; 

•  The  city  council  passes  an 
ordinance  that  is  retroactive  60 

days.  Let’s  see,  that  date  would  be  ...  30  plus 
31  is  61,  minus  ...  uh  ... 

•  An  incident  reported  on  the  wire 
occurred  at  6  p.m.  in  Jakarta,  Indonesia, 
which  locally  would  be  ...  How  many  time 
zones  away  is  that,  anyway? 

•  The  trial  testimony  says  the  murder 
occurred  on  Oct.  23,  1995,  but  what  day  of 
the  week  was  that? 

•  The  local  adventurers  tell  your  reporter 
they  were  hiking  the  Himalayas  from  April  22 
to  Sept.  6.  And  that  would  be  how 
many  days? 

For  these  and  hundreds  of  other  little  time- 
and  date-related  questions,  an  Internet  site 
created  by  a  young  Norwegian  named  Steffen 
Thorsen  needs  to  be  in  your  digital  toolbelt. 
Timeanddate.com  is  a  simple,  no-frills  collec¬ 
tion  of  fast,  efficient  utilities  that  let  you  get 
your  answers  in  a  hurry,  then  get  back  to 
your  writing  and  editing.  To  use  it,  visit  the 
site  at  http://www.timeanddate.com.  where 
the  introductory  screen  lists  its  tools  with 
hyperlinks. 

Need  to  know  what  time  it  is  currently  any¬ 
where  in  the  world?  Click  the  “World  Clock” 
option  at  the  top  of  the  “Time”  column.  The 

www.editorandpublisher.com 


Welcome  to  www.timeanddate.coml 

Services  avsilable 
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Inforiiiation  about  www-.Hmeanddate.coiu 
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site  then  displays  a  table  of  major  cities 
around  the  world  with  the  current  time.  Click 
any  highlighted  city  to  see  details,  including 
information  on  the  sunrise  and  sunset  there 
and  whether  the  city  recognizes  daylight- 
saving  time. 

In  too  much  of  a  hurry  to  scan  a  list?  Then 
search  instead.  Click  the  “Search  for  City” 
link  on  the  introductory  .screen,  and  you’ll  be 
prompted  to  enter  the  name  of  a  city,  state,  or 
continent.  You  can  link  multiple  locations 
with  a  comma  (as  in  “U.S.,  Mexico”). 

But  what  if,  instead  of  the  current  time,  you 
need  to  compute  the  time  difference  for  a  set 
hour  ?  Remember  the  story  that  reported  some¬ 
thing  happening  at  6  p.m.  in  Jakarta?  What 
time  was  that  in  New  York?  For  these  prob¬ 
lems,  you  need  Thorsen’s  “fixed  time”  tool. 
Reach  it  by  clicking  the  “and  more”  link  at  the 
bottom  of  the  "Time”  column  on  the  introduc¬ 
tory  screen  and  select  the  “Fixed  Time  World 
Clock”  from  the  subsequent  display. 

For  questions  related  to  dates  rather  than 
hours  and  minutes,  click  the  introductory 
screen’s  “Calendar”  link  at  the  head  of  the 
“Date”  column.  You  then  will  be  shown  the  12 
months  for  the  current  year,  along  with  moon 


■■■■■■II  phases  and  holidays  for  each. 

Scroll  to  the  bottom  of  the  dis¬ 
play  where  you  can  enter  a 
new  year  (and  country). 

S®  Need  to  see  when  the  full 

moon  in  January  was  in 
1949?  This  is  your  resource! 

Other  considerations  in 
using  timeand.Jate.com  for 
your  work: 

ITo  answer  questions  such 
as  how  many  days  our 
hardy  trekkers  were  climbing 
around  the  Himalayas,  click 
the  introductory  screen’s  link 
to  “Duration  between  two 
dates.”  (It  is  137  days  from 
April  22  to  Sept.  6,  inciden- 
tally.)  The  feature  will  even 
let  you  calculate  the  duration 
down  to  minutes  and  seconds, 
assuming  you  require  that  kind  of  precision. 

2  If  you  need  a  quick  fix  on  what  the  date 
will  be  after  a  certain  number  of  days, 
click  Thorsen’s  introductory  page  link 
labeled  “What  date  is  in  500  days?”  On  the 
resulting  screen,  you  can  indicate  a  starting 
date  (or  leave  it  blank  if  you  are  calcu¬ 
lating  from  today),  then  ask  to  add  (or 
subtract)  a  designated  number  of  days. 

The  site  then  displays  what  day  that 
will  be  (or  was,  if  you’re  subtracting.) 

The  same  calculator  can  compute  min¬ 
utes  and  seconds. 

3  Finally,  in  the  area  of  totally  non¬ 
sensical  (but  nonetheless  captivat¬ 
ing)  information,  Thorsen  has  given  us 
a  calculator  to  determine  when  a  per¬ 
son’s  age  reaches  an  interesting  round 
number.  Want  to  know  when  you  can 
celebrate  your  20,()00th  day?  This 
feature  (http://www.timeanddate.com/ 
date/birthday.html)  can  actually  tell 
you.  It  prompts  you  for  a  birthday 
(complete  with  hour  and  minute,  if  you 
have  it).  Click  the  "Calculate  Usele.ss 
Facts!”  button  ...  and,  well,  maybe  one 
of  your  columnists  could  use  this  . . .  ■ 
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IBM  targets  eight  niehe  groups 
in  multimillion-dollar  eampaign 

BIG  BLUE  SEEKS  TO  SELL  E-COMMERCE  PRODUCTS  AND  SERVICES  BY  JOE  NICHOLSON 


IBM  has  undertaken  a  multimillion- 
dollar  ad  campaign  aimed  at  ethnic  and 
other  population  groups,  with  part  of  the 
money  being  spent  on  newspapers. 
Big  Blue  has  allocated  a  slice  of  its 
$6(K)-million  annual  ad  budget  to  target  eight 
niche  groups;  African-American.  Asian- 
American.  Hispanic.  Native  American, 
women,  gay/lesbian,  mature,  and  the  physi¬ 
cally  challenged. 

With  women  and  minorities  owning 
more  than  a  third  of  new  businesses.  IBM 
decided  that  an  important  step  in  selling 
e-business  products  and  services  to  those 
new  proprietors  is  developing  a  positive 
attitude  toward  its  brand. 

The  ultimate  aim.  of  course,  is  money. 
"This  is  about  business.  It  is  not  about 
good  will.”  explained  Robert  Swartz,  a 
senior  partner  at  IBM's  global  ad  agency. 

New  York-based  Ogilvy  &  Mather.  “It's 
doing  the  right  thing  because  there  is  a 
tremendous  business  opportunity." 

E-business  products  and  services  have 
become  IBM's  dominant  focus.  For  many 
clients,  large  and  small,  that  means  every¬ 
thing  needed  to  convert  a  bricks-and-mortar 
outfit  into  an  e-business  operation.  More  than 
90%  of  IBM's  advertising  now  supports  its  e- 
business  efforts. 

As  one  piece  of  a  complex  and  sophisticat¬ 
ed  strategy.  IBM  insists  on  diverse  casting  in 
all  ads.  including  newspaper  ads. 
which  account  for  about  $150  million 
of  the  ad  budget. 

“We  have  made  a  very  conscious 
effort,  both  here  at  Ogilvy  and  at 
IBM.  to  reflect  the  diversity  of  the 
marketplace  that  IBM  sells  to.  and  it's 
no  secret  that  the  market  is  becoming 
more  diverse."  said  Swartz. 

To  supplement  its  e-business 
advertising.  IBM  created  the  diversity 
ad  campaign  —  perhaps  better 
described  as  a  series  of  interconnect¬ 
ed  campaigns  —  to  reach  out  to  the 
eight  niche  groups.  These  campaigns 


The  current  swing 
is  absoiuteiy 
toward  more 
diversity. 


—  Steve  Hayden,  O&M 


are  focused  on  niche  busi¬ 
ness  magazines  and  sup¬ 
plemented  by  corporate, 
or  brand,  ads  in  niche 
newspapers,  including 
African-American  papers, 
such  as  the  Atlanta  Voice, 
Chicago  Defender,  and 
New  York  Amsterdam 
News',  gay  weeklies,  such  as  The  Blade  in 
Washington  and  the  New  York  Blade',  and 
Latino-oriented  papers,  such  as  Noticias  Del 
Mundo  in  New  York  as  well  as  El  Heraldo  de 
Brownsville  and  the  Harlingen  Valley  Morn¬ 
ing  Star  in  Texas. 

"You  can  buy  more  for  less  in  those  publi¬ 
cations  so  your  money  goes  further."  pointed 
out  IBM  spokesman  John  Bukovinsky. 

Newspaper  selection  is  based  on  good  reach 
and  high-quality  editorial  product,  especially 
superior  coverage  of  the  niche  market  group. 

Whenever  possible.  IBM  ties  its  niche 
campaigns  to  events  such  as  February’s  Black 
Histtrry  Month. 

“Most  of  our  newspaper  placements  are 
centered  around  specific  heritage  months,” 
said  Swartz,  who  listed  other  months  in  the 
media  plan:  Women’s  History  Month  in 
March;  Asian  Heritage  Month  and  Older 
American  Month  in  May;  Gay  Pride  Month 
in  June;  National  Disability  Employment 
Month  in  October;  and  Native  American 
Heritage  Month  in  November. 

IBM’s  regular  e-commerce  advertising 
makes  heavy  use  of  mainstream  newspapers. 


particularly  The  Wall  Street  Journal.  In 
December.  IBM  brought  a  32-page  run-of- 
press  ad  in  the  Journal  that  cost  an  estimated 
$2.8  million  and  was  described  by  some 
observers  as  the  biggest  newspaper  ad  ever 
published. 

Swartz  called  newspapers  “a  very  attrac¬ 
tive  medium  to  get  a  message  across.” 

Various  officials  at  IBM  and  Ogilvy  & 
Mather,  however,  expressed  differing  views 
about  whether  mainstream  dailies  will  or 
should  be  used  in  the  diversity  campaign. 
“There  is  stuff  we  are  talking  about  doing, 
[but]  we  tend  not  to  speculate  in  public,”  said 
one  of  the  officials. 

Another  official  said  mainstream  dailies 
were  likely  to  be  used  in  narrowly  focused 
ways  for  the  niche  campaigns.  If  an  Hispanic 
job  fair  is  held  in  a  city,  IBM  may  place  an 
insert  in  the  daily  and  arrange  to  provide 
copies  of  the  insert  along  with  programs  at 
job  fair  booths.  In  addition,  IBM  may  buy 
banner  ads  over  booths  to  bolster  the  effort. 

Along  with  its  eight  niche  groups,  IBM 
classifies  white  males  as  an  employee  and 
customer  “constituent”  group,  and  the  firm 
has  support  and  networking  units,  known  as 
diversity  councils,  for  white  males  as  well  as 
the  eight  niche  groups. 

“We  look  at  how  you  can  make  those 
groups  feel  more  accepted  at  IBM  as  well  as 
look  at  ways  you  can  more  effectively  market 
to  those  constituencies,”  said  an  IBM  official, 
who  explained  that  staffers  in  each  of  those 
groups  helped  the  firm  understand  how  to 
market  to  its  members  in  the  larger  society. 

While  ads  are  directed  toward  the  eight 
niche  groups,  a  targeted  campaign  has  not 
been  developed  for  white  males. 

Niche  campaigns  are  likely  to  be  “largely 
in  print  because  TV  is  by  its  nature  fairly 
diverse,”  said  Steve  Hayden,  president  of 
Ogilvy  &  Mather’s  Worldwide  Brand  Ser¬ 
vices,  IBM.  In  supervising  creation  of  the 
firm’s  global  advertising  efforts,  Hayden 
oversees  a  variety  of  ads,  including  those  pro¬ 
moting  e-commerce,  brand  ads  directed  at 
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niche  groups,  and  recruitment  ads,  which 
include  some  directed  at  the  niche  groups. 

“Sometimes  we  have  special  projects,” 
said  Hayden.  “We  oftentimes  use  minority- 
owned  agencies  to  do  that.  Sometimes  it  ties 
in  with  the  national  campaign  that  exists  at 
the  moment,  an  adaptation  of  existing  work.” 

Both  IBM  and  agency  staffs  work  at  the 
selection  of  newspapers  and  other  media  out¬ 
lets.  “We  have  people  in  the  media  area  and 
O&M  has  people  in  the  media  area  who  col¬ 
lectively  look  for  what  we  believe  are  the  best 
opportunities  for  reach.”  said  Bukovinsky. 

[O&M]  is  a  very 
strong  marketing 
partner. 

—  John  Bukovinsky,  IBM 

Ogiivy  &  Mather  has  supplemented  its 
efforts  by  forming  partnerships  with  minori¬ 
ty-owned  ad  firms,  including  an  African- 
American  agency,  St.  Louis-based  FUSE,  and 
an  Hispanic  agency,  Los  Angeles-based 
Mendoza  Dillon. 

“We  have  to  improve  the  diversity  of  the 
groups  creating  the  advertising.”  said  Hay¬ 
den.  “Without  completely  fragmenting  [our| 
message,  we  have  to  learn  more  about  cross- 
cultural  communications.” 

“Certainly  the  ability  to  do  more  focused 
marketing  is  increasing  all  the  time.”  said 
Bukovinsky,  referring  to  advances  in  comput¬ 
erized  information  gathering  about  potential 
customers. 

Those  efforts  must  be  done  with  sensitivi¬ 
ty,  said  Bukovinsky.  “You  have  to  balance 
customer  concerns  about  privacy  with  your 
ability  to  target  those  customers,”  he  added. 

Bukovinsky  praised  the  success  of  Ogiivy 
&  Mather:  “They  have  been  clearly  more  than 
Just  an  advertising  agency.  They  are  a  very 
strong  marketing  partner.  That’s  one  of  the 
reasons  we  went  with  a  single  agency  that  had 
a  worldwide  scope.  I’m  not  sure  any  business 
has  ever  taken  as  big  a  book  of  business 
worldwide  and  given  it  to  one  agency.” 

Diversity  campaigns  must  be  developed 
carefully,  said  Hayden,  because  what  works 
for  Asians  in  Asia  will  not  necessarily  work 
for  Asian-Americans  and  vice  versa. 

Even  within  the  United  States,  the  same  ad 


may  not  be  equally  effective  with  Mexican- 
Americans  in  California.  Cuban-Americans 
in  Florida,  and  Puerto  Ricans  in  New  York. 

“Our  Job  is  to  change  with  the  world,”  said 
Hayden.  “The  current  swing  is  absolutely 
toward  more  diversity.” 

While  the  diversity  trend  is  simmering  at 
the  moment,  some  advertising  experts  say  it 
won’t  boil  forever.  “I  mean,  look  at  Tiger 
Woods.  To  whom  is  he  a  hero?”  said  one  of 
Madison  Avenue’s  keenest  trend-spotters, 
referring  to  the  Asian-African-American 
superstar.  A  superstar  needn’t  sport  mixed 
ancestry  to  appeal  to  all  categories  of 
Americans,  he  declared:  “Look  at  Michael 
Jordan.  To  whom  is  he  a  hero?”  ■ 

Advertising  Federation’s 
program  bolsters  diversity 

The  American  Advertising  Federation 
(AAF)  has  announced  its  fourth  annual  selec¬ 
tion  of  the  nation’s  25  Most  Promising 
Minority  Advertising  Students  —  a  program 
designed  to  increase  the  ad  industry’s  diversity. 

The  25  students,  who  represent  universities 
and  historically  black  colleges  in  16  states 
and  the  District  of  Columbia,  won  a  two-day 
visit  to  New  York  to  do  interviews  with 
recruiters  and  executives  from  some  of  the 
nation’s  leading  ad  agencies,  advertisers,  and 
media  companies. 

More  than  70%  of  the  student  winners  dur¬ 
ing  the  last  three  years  now  work  in  the  ad 
industry  for  employers  such  as  The  Wall 
Street  Jounuil,  Ebony  magazine.  Univision, 
Gap  Inc.,  NIKE  Inc.,  the  Procter  &  Gamble 
Co.,  BBDO.  DDB  Worldwide,  the  Leo 
Burnett  Co.,  and  Saatchi  &  Saatchi. 

“This  program  is  one  very  practical  way  in 
which  we  can  help  bring  about  a  greater 
diversity  of  perspectives  within  advertising,” 
said  Wally  Snyder,  president  and  CEO  of 
AAF,  an  industry  trade  association. 

The  interest  of  corporate  advertisers  isn’t 
entirely  altruistic.  They  are  aware  that 
American  consumers  with  African.  Asian, 
and  Hispanic  ancestry  already  spend  an  esti¬ 
mated  $1,176  trillion  a  year.  Moreover,  some 
surveys  show  minorities  display  greater  brand 
loyalty  than  whites,  according  to  speakers  at 
the  Ethnic  Mediascape  2()()()  conference  in 
New  York  last  November.  There  are  also  pro¬ 
jections  that  the  minority  population  will  sur¬ 
pass  the  white  population  as  early  as  the  mid¬ 
dle  of  the  21st  century. 

Among  corporations  supporting  the  pro¬ 


gram  were  American  Airlines,  America 
Online  Inc.,  Anheuser-Busch  Inc.,  Daimler- 
Chrysler,  General  Motors.  ABC  Inc.,  NBC. 
Nielsen  Media  Research,  the  New  York  Times 
Co.,  and  True  North  Communications. 

Dot-com  ad  spending 
rises  518%  in  November 

A  November  geyser  of  online  ad  spending 
reached  $42,453,500  at  national  newspapers 
and  $20,542,500  at  non-national  papers, 
increases  of  513.4%  and  573.3%,  respec¬ 
tively,  compared  to  the  same  year-earlier  peri¬ 
od.  Newspapers  outpaced  the  average  rate  of 
online  ad  spending  increases  in  all  media, 
which  was  518.3%.  Overall  online  ad  spend¬ 
ing  in  November  was  $671,557,800. 

The  totals  were  reported  by  Competitive 
Media  Reporting  (CMR),  a  New  York-based 
firm  that  tracks  advertising  information  in 
newspapers  as  well  as  other  media. 

“This  industry  is  growing  at  an  incredible 
rate,”  said  Jerry  Arbittier,  CMR  senior  vice 
president  corporate  research  and  analysis. 

In  year-to-date  totals  through  November, 
dot-com  ad  spending  hit  $250.674, 1(X)  in 
national  newspapers  and  $106,608,500  in 
non-national  newspapers. 

Online  start-ups,  including  those  that  can’t 
yet  spot  a  profit  on  the  horizon,  have  been 
pouring  money  into  advertising  in  a  desperate 
effort  to  generate  enough  site  traffic  to  sur¬ 
vive  fierce  competition,  according  to  industry 
observers.  While  national  newspapers  contin¬ 
ue  to  dominate,  other  papers  are  likely  to  pick 
up  a  somewhat  increased  amount  of  the 
online  spending  as  the  dot-com  outfits  be¬ 
come  more  sophisticated,  observers  predict. 

In  year-to-date  totals,  here  are  what  other 
media  amassed  over  the  first  1 1  months  of 
1999:  Network  TV,  $556,840,900;  magazines, 
$495,937,900;  cable  TV,  $396.290.8(X);  spot 
TV,  $325,717,900;  national  spot  radio. 
$248,403,200;  network  radio,  $62.148.8(X); 
syndication.  $25,279.6(X);  and  Sunday  maga¬ 
zines,  $18.533,0(X). 

The  year-to-date  total  for  online  ad  spend¬ 
ing  was  slightly  more  than  $2.5  billion, 
including  about  $2,006  billion  in  the  e-com¬ 
merce  category  and  about  $505  million  in  the 
online  and  Internet  services  category 

The  top  five  online  advertisers  in  all  media 
year-to-date  were  E-trade,  $119.9  million; 
Ameritrade  Brokerage.  $80.1  million;  Snap 
.com,  $60.9  million;  Charles  Schwab,  $49.9 
million;  and  America  Online,  $43.9  million. 
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ANNOUNCEMENTS 


ASTROLOGY 


Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 


NEWSPAPER  APPRAISERS 


WHATS  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


_  NEWSPAPER  BROKERS 


AUTOMOTIVE 


WE'LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 

Joe  Hanley  (21 2)  254-0890 
Fax  (21 2)  254-7646 

ENTERTAINMENT 

“Hollywood  Behind  the  Scenes" 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 

ENVIRONMENT 

"ENVIRONMENTAL  TRENDS” 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 

Stuart  Lieberman  (609)  514-1400 

FEATURES  AVAILABLE 

DR.  DAVE'S  MEDICAL  COLUMN 
Humorous,  informative  medical  column 
written  by  a  physician'  Other  features  by 
top-notch  columnists  available. 

Contact  Bucci  Media  at 
mediaOuniserve.com  (604)  899-0352 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

2000  CUSTOM  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail,  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa,  FL 
(727)  786-5930,  Fax  (516)  379-3812 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St„  Suite  21 4-7 
Boca  Raton,  FL  33432 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 


"Our  Associates  are  former  newspaperexecs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs. " 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail;  rhaas@rhaas.com 


780  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

Leader  in  Sale 
of  Community  » 

Newspapers  r.  i 

Check  our  References 
(,2l4f2(>S-9iOO  Ted  Rickenbacher 

Rickenbacher  .Media 

6-31  IVsco  Dr,  Dallas,  TX  "5225 
WWW  .rickcnlxichernifdia.coni 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals.  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

PHILLIPS  PROPERTIES,  INC 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com  (580)421-9600 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554.  Fax  (404)  364-6533 
Lon  W.  Williams 

BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


NEWSPAPER  BROKERS 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003.  Fax  (307)  772-0004 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales.  Acquisitions,  Mergers 
51 96  Benito  St,  #1 1 ,  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 

DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 

Dallas,  TX  75240 

(972)  960-0096 

NEWSPAPERS  FOR  SALE 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
wvvw.mediamergers.com 

FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 

LOOKING  FOR  MERGER 

Eight-year-old  award  winning, 
unique  monthly  newspaper  looking 
for  merger  with  larger  publication  to 
expand  and  tap  affluent,  ever-growing 
ethnic  niche  market.  Very  profitable. 
Golden  opportunity  for  growth. 
jaychen@ricochet.net 

PROFITABLE,  WELL-ESTABLISHED 
Southeast  Florida  weekly  in  dynamic, 
growing  cities.  Editorial  owner  will 
assist  transition.  $500,000. 

Fax  serious  queries  to  954-486-4880 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

NEWSPAPER  BROKERS 


k  Fax;  (212)  536-8800 
^  Phone:1-888-825-9149 


NEWSPAPERS  FOR  SALE 


LONG-ESTABLISHED  RURAL 
northern  New  England  paid  weekly, 
$275,000-5300,000  gross.  Real  estate. 
Box  01187,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY  NY  10036 

THE  ALLURE  OF  ALASKA!  One  com¬ 
pany;  two  monthly,  statewide  business 
newspapers.  1999  gross  near$700K. 
Contact  Steve  Sutherlin  907-345-2565 

NEWSPAPERS  WANTED 

AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
RO.  Box  1691,  Cincinnati,  OH  45201 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 

EQUIPMENT  FOR  SALE 

STEPPER  EQUIPMENT 

1 .  Model  4513  Collator  Fold-N-Tyer 

3  channel  automatic  feeders  with 
single  folding  head  &  tyer 

2.  Model  4000  Bagger 

Bags  single  folded  and  tied  papers 
from  the  451 3  Fold-n-Tyer 

3.  Model  4000  Sealer 

Heat  pressure  seals  the  open  end  of  a 
bagged  paper  from  the  4000  Bagger. 

MACHINE  CAN  COLLATE,  TIE,  BAG, 
AND  SEAL  APPROXIMATELY  5000 
PAPERS  PER  HOUR  IN  FULL  RUN. 

J.B.  NEWSPAPERS  Inc. 

(516)  423-9879 
ask  for  John 


NEWSPAPER  BROKERS 


Confidential  Appraisal  Bolitho-Cribb  We  have  sold 

I  for  Estate,  ESOP,  ^  AsSOCifltCS  thousands  of 

Partners,  Bank,  Tax,  Publication  Brokerage  publishing  companies  ' 

Stock,  Assets  a  Appraisals  since  1923 

j.  i_  est.1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nwles,  fL  34105 
tokis@mindspring.com 


lozeman.MT  59715  Buffalo.  WY,  82834  NMles,  PL  34105 

jcribb@imt.net  jfhicks@trib.com  tokis@mindspring.ci 

For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  FOR  SALE 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886.  Fax  (816)  887-2762 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817.  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Piastic,  Wood,  Counter, 
Fioor  &  Wail ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  N.H.,  CA91605 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel;  (913)  648-2000 
Fax;  (913)  648-7750 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 


1 3-unit  Goss  Community  SC/SSC 
comprised  of  1 -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 

PRESSES 

Goss  3;2  Folders  23  9/10”,  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P  42"  -r  45" 
Goss  Y  columns  all  sizes 

Goss  Metro  Units 
Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel;  (800)  821-6257 

Fax;  (323)  256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Sen/ice 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


Used  Equipment  Offered 

by  Global 

•  8  UNIT  UNIMAN  2/2 

1982;  223/4“  cut-off;  45,000  PPH; 
can  produce  a  56  page  product, 
collect,  with  4  pages  of  process 
&  4  pages  spot  color. 
Optional  second  folder. 

•  6  UNIT  UNIMAN  4/2 

1988;  22"  cut-off;  50“  web  width; 
60,000  PPH;  can  produce  a  80 
page  product,  collect,  with  8  pages 
of  process  &  1 6  pages  of  spot  color. 

•  GOSS  21  1  /2”  FOUR  HIGH 

HEATSET  PRESS 

Including  (1 )  SSC  Folder, 
Martin  Splicer/Infeed, 
and  TEC  Heatset  Package. 

•  GOSS  21  1/2“  SSC  FOLDER 

1  /2  and  1  /4  capacity. 

Immediate  availability  on  all.  Call: 

Mickey  Bella 

Global  Press  Sales 

Phone:  732-560-9364 
Fax;  732-560-9422 

Bill  Lawson 

Global  Singlewidth  Sales 

Phone:  630-876-9977 
Fax:  630-876-9972 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528,  Fax  (770)  552-2669 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 

ADVERTISING  SERVICES 


Po^T-it' t^oTe  Advertising  by 

NoteAdsxom 

NoteAds.com,  Inc,  is  your  source  for  the 
priming  and  placement  of  Post-lf  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertising 

•  Authorized  distributor  of  3M 

1-877-668-3231  PostJt 

www.noteads.com  Notn 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mall  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100. 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

TELE  DIRECT  MARKETING.  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
"newspaper  telemarketing  experts” 

TELEMARKETING  PROF.  INC. 

Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Ouality  Starts 
Al  Schreibman  1-800-830-3776 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


.Metro  Servile.  Ini . 
Nationwide  ri:i.i:.M.\KKi:HN( I 


Horace  Southward 
(«■’■’)  550-15 15 
Eric  Southward 
www.metro-news.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


LOOKING  FOR  A  NEW  JOB? 

Circulation  Placement  can  help.  We 
have  30  years  experience  in  the  news¬ 
paper  industry.  Our  contacts  and 
network  are  nationwide.  Send  your 
resume  and  cover  letter  to: 

circplace@juno.com  or  mail  to: 
Circulation  Placement.  PO.  Box 
465642.  Lawrenceville,  GA  30042 
No  fee  or  charges.  Confidential 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC: 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1  -888-343-0470  X  1 06 

www.circulationservices.com 
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INDLISTRV  SERVICES 


NEWSPAPER  CONSULTANTS 


CRADICK  &  MINIE.  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 

HARD  Facts  ...  tough  decisions! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
E-mail  BHS17News@aol.com 

to  place  an  ad  contact: 
ldixon@editorandpublisher.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS’ 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Sen/ice 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


HELP  WANTED 


ACADEMIC 


ACADEMIC 


AMERICAN  UNIVERSITY 

WASHINGTON,  DC 

DEAN 

SCHOOL  OF  COMMUNICATION 

AniLTit an  I'nivcrsiiy  annouiucN  a  national  search  tor  a  Deai^  lo  lead  its  ScIkmiI  of 
(aminuinication.  Noniinaiions  and  applications  will  be  accepteti  until  the  |>osition  is 
filled. 

The  universitx.  lotaied  in  \\ashini»ton.  IK!,  is  a  private  institution  chartered  b\  ('.on- 
^ress  in  isy.s.  Its  strarei;ic  plan  puts  a  iiii'h  priority  on  L»iobalisni  and  diversity  Anier- 
ican  I  iiiwrsity  has  approxintatel\  1  l.OdO  students,  evenly  divided  between  .uraduate 
and  undergraduate  students,  'I'he  student  body  conies  from  all  SO  states  and  more 
than  1  iO  nations  au  mnd  the  worUI. 

The  School  of  (lommunicaiii'n  is  one  of  six  major  academic  units  of  the  university, 
with  an  enrollment  of  approximately  SOO  undergraduate  students  and  tOO  graduate 
Students,  it  has  iO  full-time  faculty  members  and  ”0  adjunct  faculty  drawn  from 
Washington's  professional  communications  communitv.  The  scliool  awards 
Bachelor's  and  Masters  degrees  in  three  discijilines:  Journalism.  I’ublic  (a>mmunua- 
tion.  and  Visual  Media.  The  school  has  a  strong  profes,‘*ional  and  pulilii  poliev  focus, 
as  well  as  strong  ties  to  the  communications  indu.sirv  in  Washington,  offering  stu¬ 
dents  and  faculty  unkjue  opportunities  for  scholarship  and  prat  tical  experienc  e. 

The  Dean  must  be  able  to  articulate  a  vision  for  the  fa.st -changing  field  of  communi¬ 
cations  education  and  must  possess  the  stature  and  leadership  to  bring  that  vision  to 
realiiv.  It  is  expected  that  the  Dean  would  have  high-level  professional  experience  in 
one  or  more  of  the  school's  three  fields.  Through  educational  or  jirofessional  expe¬ 
rience,  tile  Dean  should  be  familiar  with  the  reciuirenieiiis  for  leading  and  managing 
in  an  academic  env  in  mment. 

The  school  Is  building  prognims  that  reflect  the  convergence  with  electronic  com¬ 
munication  technologies  that  are  resliaping  tile  media  world.  The  new  Dean  must  Ik* 
a  maior  force  shaping  these  programs  and  in  the  fund-raising  efforts  iliat  will  be 
evseniial  to  their  implementation. 

American  I  niversiiy  is  an  KHO.VX  employer  commiiied  to  a  diverse  student  l-KKiy. 
faculty,  and  staff  .Minoritv  and  women  candidates  are  encouraged  to  apply.  Please 
forward  nominations  and  applications  (which  should  include  a  letter  of  interest  and  a 
resume  or  curric  ulum  v  itae)  to: 


Professor  Rodger  Streitmatter,  Chair 
Dean’s  Search  Committee,  School  of  Communication 
American  University 
4400  Massachusetts  Avenue,  NW 
Washington,  DC  20016-8017 


CLASSIFIED  ADVIRTISING  DEADLINES 

In-Column  .\dvertisemenLs:  Tuesday  iKKin  (TST)f()r  following  .Monday's  i,ssue 
Classified  Display:  Friday  5pm  (EST)  11  days  prior  to  publication 


ACADEMIC 


ELON  COLLECE 

DEAN  OF  THE  SCHOOL  OF  COMMUNICATIONS 


Klon  (j)llege  seeks  a  founding  clean  to  lead  ilN  newly  established  ScIuhiI  of  (4»mmu-  ! 
tiiialions.  Ilie  ck-ati  will  head  a  program  un  ihe  move  to  the  highest  level  of  pro-  ] 
fe.ssjonalism  and  national  prominente.  The  dean  will  lx-  a  Muie>sfiil  tear her-si holar  i 
with  signifiiant  administrative  or  professional  evperienie,  or  an  outstanding  pro-  ! 
fessional  in  theromnumiralions  iixlustry.  I 

The  Srh(H)l  of  Coniiniinii  .itions  serves  more  thait  (iPO  maiors  m  journalism,  liroatl-  j 
east,  corporate  rommimirations  and  I’ilm.  I'he  [irogr.im  will  move  into  a  tP.iKK)-  ' 
si|uare-f(Mit.  state-ol-the-art  iarility  in  SejitemlxT  Klon  College  is  a  dynamu  privaie 
institution  liKated  on  a  Ix-antilul  lampiis  in  Nortli  Carolina  s  Piedmoni  region  I'he  1 
volle.ge  is  ranked  Isth  among  .Southern  regional  universities  hv  I  S  News  .x  WdrkI  j 
Ke|)ort  Klon  s  (.1)110  sttulents  enjov  tile  op|>ortunities  ol  a  university  in  a  strong  ii>m- 
munity  atmosphere  I 

Saiai,"  is  rommensurate  with  exix-rienre  and  ([ualirieations.  .\nti(.  ipated  st.irting  d.tte  i 
is  fall  JOOO.  Candidates  shoiikl  send  a  letter  of  interest  vita  and  the  names.  | 
addresses,  phi  me  niimlx-rs  and  K-mail  addresses  i  it  three  rel’ereni  es  ti  i  j 

School  of  Communications  Search  Committee 

Elon  College  > 

2 187  Campus  Box,  Elon  College,  NC  27244 

Poradditii  mal  inf  irmation.  visii  the  Klon  (aillcgc  Web  site  at  vvww.elon.eclu 
Klon  College  seeks  m  increase  diversirv  among  its  fat  iiliv  staff,  and  entourages  ^ 
applicaiions  from  women,  persons  of  color  and  indiMcluaK  from  other  under- 
re|Kesenied  groups.  Klon  (a  illege  is  an  Ktjual  Km[>lov  meni  ( )p|x  irtumtv  Kmplovei  I 


ACCOUNTING 


COMMUNITY  NEWSPAPER  HOLD¬ 
INGS,  INC.,  located  in  Birmingham. 
Alabama  is  seeking  candidates  for  the 
position  of  Internal  Audit  Manager. 
Applicants  for  this  position  must  have 
a  bachelor’s  degree  in  accounting:  5 
to  7  years  of  audit  experience,  some  of 
\which  must  be  in  the  newspaper 
industry.  This  position  also  requires 
strong  supervisory  skills  and  interme¬ 
diate  to  advanced  Excel  spreadsheet 
and  general  computer  skills.  CPA  cer¬ 
tification  is  a  plus. 

The  Internal  Audit  Manager  directs  the 
internal  audit  function  for  enhi.  This 
entails  supervising  an  internal  audit 
staff  of  three  and  coordinating  internal 
audits  for  over  200  newspaper  pro¬ 
perties.  Responsibilities  include  audit 
planning  and  execution,  preparation  of 
the  resulting  internal  audit  reports  and 
monitoring  compliance  with  audit 
recommendations.  The  Internal  Audit 
Manager  also  assists  the  company's 
external  auditors  with  their  annual 
audit. 

This  is  an  excellent  career  opportunity 
to  join  a  dynamic  and  growing  com¬ 
pany.  Cnhi  offers  a  competitive  com¬ 
pensation  and  benefits  package  that 
includes  health,  dental,  life  long-term 
disability  insurance  and  a  401 K  plan. 
Qualified  applicants  should  forward  a 
resume  and  cover  letter  to;  Lynn  O. 
Pearson,  Sr.  Vice-President  and  Con¬ 
troller.  cnhi,  3500  Colonnade  Parkway, 
Suite  600,  Birmingham,  AL,  35243 


liAor  IXIN'T.SKE  A 


CATEGORY  THAT  FITS  VOriR  NEEDS, 


I'LEASE  CALI.  I  S  .AT 


888.825.9149  ’ 


ADMINISTRATIVE 


PUBLISHER  NEEDED  for  Estes  Park. 
CO..  6m  circ  bi-weekly  paper  A  commit¬ 
ment  to  excellence,  history  of  success 
and  experience  in  resort  or  vacation 
marketing  desired.  Wonderful  com¬ 
munity.  Part  of  The  Denver  Post  group. 
Full  benefits,  advancement  opportu¬ 
nities.  good  compensation. 

Resume  to  David  McClain 
Fax  970-522-2320 
E-mail  mcclains@ria.net 

PUBLISHER  for  two  growing  weeklies  in 
California  central  coast  area. 

Should  have  broad  newspaper  experi¬ 
ence  with  advertising  emphasis.  Re¬ 
spond  to: 

Box  01 203,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY.  NY  10036 


PUBLISHER 

The  San  Antonio  Current,  a  45.000  cir¬ 
culation  Alternative  Newsweekly  lo¬ 
cated  in  San  Antonio.  Texas  is  search¬ 
ing  for  a  new  publisher.  We  are  looking 
for  a  hands-on  publisher  who  can  lead  a 
staff  of  30  and  help  us  grow  the  Current 
to  its  next  level.  We  are  an  established 
paper,  which  is  part  of  a  larger  group  of 
Alternative  Newsweeklies,  and  offer  the 
support  and  environment  to  let  the  right 
publisher  flourish  in  this  environment  As 
publisher  of  the  Current  you  are  re¬ 
sponsible  for  all  aspects  of  the  operation 
including  budgeting,  overseeing  the 
management  staff,  vision  and  most  im¬ 
portantly,  growing  the  operation.  San 
Antonio  is  a  great  market  to  live  and 
work.  We  are  offering  a  competitive  com¬ 
pensation  package  and  are  looking  to  fill 
this  position  by  mid-April.  Applicants  can 
apply  by  E-mail: 

dfarley@citypaper.com  or  mail 
Don  Farley 
c/o  City  Paper 

812  Park  Avenue,  Baltimore,  MD  21201 
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HELP  WANTED 


ACADEMIC 

ACADEMIC 

I 

Tenure-Track  Faculty  Position 
School  Of  A^ual  Conununication 
College  of  Communication 
Athens,  Ohio 

Ohio  OiiiverNlN's  School  of  VisuiJ  Oommuiiication  (VisConi)  is  searching  for  candidates  to  fill  a  full- 
time  tenure-track  tiiculh' position  Appointment  is  to  begin  SeptemlxT  1. 2(X*1. 

Position  Description 

Respoibihilities  include  teaching  undergraduate  iuid  graduate  couises  in  the  school  's  interactive 
multimedia  scquena’  .Applicants  must  he  strong  in  two  or  more  of  tlie  following  areas.  2-D 
animation,  3-1)  tuiimaUon,  digital  audio  raid  video,  digital  illustration,  interactive  cona’pts, 
multimedia  design,  or  Vi'eb  design.  Tlie  facultv'  memlxT  will  also  he  respoiisible  for  participation  in 
student  advising,  research  aneVor  cieative  activities  ;uxl  assigned  servi*  commitments 

Qualifications 

Preference  will  be  given  toctuxlidates  witn  an  advanced  or  temanal  degree  and  significant 
professional  experience  OuLslanding  prolissionals  are*  encouraged  to  apply 

Institution  and  Setting 

Tlie  Scixxil  of  \isual  (ximmunication  has  over  3(l<)  undergraduate  ma|ors  ;md  approximately  25 
gr.tduate  students  Hie  scluxil  Ls  oie  of  five  scliools  in  tlx  College  of  Communication,  which  is  home 
to  tlx  Scripps  I  lowvml  Multimedia  Lab,  linking  the  Schools  of  A'isual  (ximniunication.  Telecommuni¬ 
cations  aiid  the  E  Vi'  Scripps  School  of  Jouniidism 

Tl'ie  School  consists  of  eiglit  full-liiix  facultv'  leacliiiig  courses  in  a  team-oriented  program  conimittcd 
to  interdtsciplinarv-  education  Tracks  iiidiide  photojounialtsm,  applied  photography,  publication 
lavout  and  disign,  picture  editing,  inform  itional  gniphics  and  intereictive  multimedia  Additioiud 
information  is  available  on  the  School  s  lA'ch  page.  http/Avww.viscom  ohiou  cdiy. 

Ajiplication  Process 

TIk' deadline  for  applicatioib  Ls  March  31. 2iitXI,or  until  filled.  Ohio  HidversitV'  is  lui  Equal 
Opponiuiilv  /.Affimiativv  Adioii  Emplnver,  committed  to  an  aggrwsive  program  of  aflimiabve  action 
Tlx  I  iniveisitv’  places  a  higli  pnoriK  on  tlx  creation  of  an  environnxnt  supportive  of  the  promotion 
of  wonxii,  minorities,  vvxnuts,  and  peisoiis  with  disabilities. 

To  apply,  please  send  a  cover  letter,  detailed  resume,  namts, 
addresses  (iiiduding  e-mail)  and  telephone  numlxis 
of  diree  references  di;U  may  lx  contacted,  aid  a  portfolio 
of  your  work  to  Profesivor  Terry  Eiler, 

.Multimedia  Search  Committee,  School  of 
Visual  Communication.  301  Seigfred  Hall, 

Ohio  I iniversity,  .Athens,  011  45701,740.593.4895, 

F.A,\;  740.593.0190,  K-mail:  eilerta'ohio.edu. 

[-4ial  (>{)|K>rtiiiiity  urtinuutiAv  attiiHuinploAcr 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER: 
Incredible  adventure  for  entrepreneurs 
and  Advertising  Directors.  Bigfoot 
Media,  publisher  of  the  Berkeley  Daily 
Planet,  is  looking  for  additional  leaders 
to  build  teams  at  small,  start-up  Califor¬ 
nia  daily  newspapers.  Hands-on  experi¬ 
ence  required:  sales,  news,  distribution, 
and  leadership.  Competitive  compensa¬ 
tion  plus  stock  options  for  aggressive 
leaders.  Not  for  the  faint-hearted:  strong, 
entrepreneurial  work  ethic  required! 

E-mail:  arnold@berkeleydailyplanet.com 
Or  fax  (51 0)841 -5695. 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


NATIONAL  ADVERTISING  MANAGER 
Western  Pennsylvania's  leading  news¬ 
paper,  the  Pittsburgh  Post-Gazette,  is 
searching  for  a  high  energy,  experi¬ 
enced,  and  aggressive  leader  for  its 
National  Advertising  department.  This  is 
an  exceptional  opportunity  to  work  for 
an  outstanding  Top  20  newspaper  in  a 
marketplace  that  is  growing  rapidly. 
Attractive  package  including  competitive 
salary  plus  bonus,  and  excellent  benefits 
with  matching  401  (k).  Interested  candi¬ 
dates  should  send  resume  and  cover  let¬ 
ter  to: 

Scott  Brooks,  Director  of  Advertising 
The  Pittsburgh  Post-Gazette 
34  Blvd.  of  the  Allies,  Pittsburgh,  PA  15222 
Fax:  (412)  263-3876 


ACADEMIC 


ATWOOD  CHAIR  OF  JOURNALISM 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and 
applicants  from  which  the  Dist¬ 
inguished  Professor  of  Journalism, 
Atwood  Chair  of  Journalism  is  filled. 
New  nominations  and  applications  are 
sought  at  this  time  tor  the  2000-2001 
academic  year  and  future  years.  App¬ 
lications  will  be  reviewed  beginning 
April  17,2000. 

This  is  a  distinguished  visiting  pro¬ 
fessorship  filled  annually  by  a  nation¬ 
ally  recognized  journalist  or  journalism 
educator.  Previous  teaching  experi¬ 
ence  is  desirable  but  not  required. 
Applicants  should  exhibit  ability  and 
desire  to  teach.  Salary  is  $65,000  for 
nine  (9)  months.  A  moving  allotment  is 
also  paid. 

To  ensure  consideration  for  the  2000- 
2001  academic  year,  applications 
should  be  received  by  April  17,  2000, 
when  application  review  will  begin.  In¬ 
quiries  for  future  years  are  welcomed 
at  anytime. 

APPLICATION  PROCEDURE: 

Submit  cover  letter  (please  note  PCN: 
932040),  comprehensive  resume,  pro¬ 
fessional  letters  of  references  to: 

University  of  Alaska  Anchorage 
Human  Resource  Services 
Administration  Building,  Suite  245 
321 1  Providence  Drive 
Anchorage,  AK  99508-8136 
Voice  (907)  786-4608 
TTY  (907)  786-1420 
Fax  (907)  786-4727 

University  of  Alaska  Anchorage 
Employment  Information  Website: 
www.finsys.uaa.alaska.edu/uaahrs 
Applicants  needing  reasonable  accom¬ 
modations  to  participate  in  the  applica¬ 
tion  or  interview  process  should  con¬ 
tact  Human  Resource  Services. 

U/\A  is  an  AA/EO  Employer  and  Edu¬ 
cational  Institution.  Must  be  eligible  for 
employment  under  the  Immigration 
Reform  and  Control  Act  of  1 986  and  sub¬ 
sequent  amendments.  Your  applica¬ 
tion  for  employment  with  the  University 
of  Alaska  is  subject  to  public  dis¬ 
closure. 


ADVERTISING 


ADVERTISING  DIRECTOR 
We  re  searching  for  an  experienced,  com¬ 
munity  minded  ad  pro  with  exceptional 
people  skills  to  lead  our  good  team  of 
salespeople  and  ad  managers.  We  re 
an  excellent  community  paper,  part  of  a 
respected  group,  located  in  the  most 
beautiful  part  of  the  Gold  Country  area 
of  Northern  California.  Tell  us  why  your 
great  ideas  and  excellent  track  record 
of  revenue  growth  is  a  good  fit  for  this 
market. 

Send  your  resume  to  (no  phone  calls, 
please): 

Peter  Starren 
Publisher 
The  Union 
1 1 464  Sutton  Way 
Grass  Valley,  CA  95945 


ADVERTISING 


ADVERTISING  DIRECTOR 
A  Northern  Rl  7  day  AM  newspaper 
seeks  innovator  with  ideas,  abilities  and 
execution  skills  to  capitalize  in  a  growth 
market.  Successful  candidate  will  have 
prior  ad  management  experience.  Com¬ 
petitive  salary,  incentive  and  benefit 
package  offered.  Send  cover  letter, 
resume  and  salary  requirements  to: 

Craig  R.  Graves,  Publisher 
THE  CALL 

75  Main  Street,  Woonsocket,  Rl  02895 


ADVERTISING  DIRECTOR 
Suburban  Publications  is  seeking  an 
advertising  professional  to  lead  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  made  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Wayne  Times,  King  Of  Prussia 
Courier,  and  the  Suburban  Advertiser 
with  a  combined  circulation  of  over 
33,000.  We  are  located  in  the  heart  of 
the  Main  Line  in  the  Philadelphia  sub¬ 
urbs  and  are  seeking  an  ambitious, 
self-motivated,  and  sales  driven  candi¬ 
date  that  can  display  strong  leadership 
and  communication  skills.  Responsibilities 
will  include  monthly  and  yearly  fore¬ 
casting.  We  offer  competitive  salary, 
bonus  plan  and  excellent  benefits  includ¬ 
ing  401  (k).  Please  send  resume  to: 

Dianne  M.  Ryan.  Publisher 
Suburban  Publications 
134N.  Wayne  Avenue.  Wayne.  PA  19087 


RETAIL  ADVERTISING  MANAGER 


The  Record,  the  leading  daily 
newspaper  in  the  Stockton,  upper 
San  Joaquin  Valley,  and  Mother 
Lode  area  of  Northern  California,  is 
seeking  a  dynamic  leader  in  their 
growing  advertising  department. 

The  individual  will  be  an  experience, 
successful  sales  manager,  with  a 
critical  role  in  the  development  and 
implementation  of  innovative  pro¬ 
grams  and  strategies  to  increase 
revenue  in  a  growing,  vibrant  market.  ii 

Responsiblities  for  Retail.  National,  Pre-  I 

prints,  TMC  and  inside  sales  are  I 

included.  ! 

Must  be  able  to  provide  leadership  in  j 

training  motivation  and  sales  goal  i 

achievement  for  a  professional  sales 
team,  while  modeling  successful  con¬ 
sultative.  marketing  skills  in  the  com¬ 
munity.  Public  appearances  and 
presentation  skills  are  also  important. 

With  a  daily  circulation  of  55K-I-,  Sun¬ 
day  70K+  and  growing.  The  Record 
offers  an  excellent  opportunity  for  a  pro¬ 
fessional  sales  manager.  We  offer  a 
generous  base  salary  and  compensa¬ 
tion  package,  including  401  (k), 
pension,  health  care  and  a  com¬ 
petitive  bonus  structure  based  on 
performance.  Pre-employment  drug 
screening  required. 

Qualified  candidates  should  send 
their  resume  and  salary  history  to: 


The  Record,  Attn  Sand!  Larranaga 
Human  Resources,  530  E.  Market  St. 
P.O.  Box  900,  Stockton,  CA  95201 
Fax:  (209)  547-8181 
E-mail:  sandil@recordnet.com 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Get  your  foot  in  the  door  of  the  nation’s 
second  largest  newspaper  publisher! 
The  American  News,  a  Knight  Ridder 
daily  newspaper,  located  in  Aberdeen, 
South  Dakota  is  looking  for  an  experi¬ 
enced  sales  person  to  lead  our  advertis¬ 
ing  team  to  excellence.  The  ideal  candi¬ 
date  will  have  several  successful  years 
of  newspaper  advertising  sales  and 
management  experience  and  a  knowl¬ 
edge  of  creative  ways  to  drive  revenue 
growth.  This  is  a  great  opportunity  for 
someone  looking  to  make  a  difference  in 
a  big  way.  Aberdeen  offers  a  wonderful 
quality  of  life  and  had  a  lot  to  offer 
someone  looking  for  the  perfect  place  to 
raise  a  family.  We  want  to  hear  from  you 
if  you  are  a  compelling  candidate.  Send 
cover  letter  and  resume  to: 

Susan  Rozell,  HR  Director 
Aberdeen  American  News 
RO.  Box  4430 
Aberdeen,  SD  57402-4430 
E-mail:  srozell@aberdeennews.com 

MAJOR  ACCOUNTS 

Cycle  California!  Magazine  is  looking  for 
independent  sales  professionals  to 
develop  major  accounts.  We  are  the 
largest  regional  bicycle  magazine  in  the 
country.  Competitive  commission,  pro¬ 
tected  territories.  Proven  track  record 
required.  Contacts  in  the  bicycle  indus¬ 
try  a  plus.  Letter  and  resume  to: 

Bob  Mack,  Cycle  California!  Magazine 
PO.  Box  1 89,  Mountain  View,  CA  94042 
Fax  (650)  968-9030 


PRESS  ASSOCIATION 
ADVERTISING  SALES 
We  are  seeking  two  aggressive  sales 
professionals  who  have  at  least  a  2-year 
proven  track  record  of  meeting  and  ex¬ 
ceeding  goals  and  a  related  degree.  The 
Florida  Press  Service,  the  $27  million 
sales  division  of  the  Florida  Press  Asso¬ 
ciation,  represents  more  than  180  daily 
and  weekly  newspapers  in  one  of  the 
country  's  most  desirable  markets. 

-  PRINT  ADVERTISING  SALES  - 
Represent  Florida's  newspapers  through 
the  FPS  one-order,  one-bill  network  to 
agencies  and  advertisers.  Moderate  trav¬ 
el.  Compensation  package  in  the  mid  to 
upper  forties,  depending  on  experience. 

-  ONLINE  PROGRAM  SALES  - 
Market  a  new  program  to  member  news¬ 
papers  to  help  them  get  online,  as  well 
as  develop  online  advertising  for  Flor¬ 
ida's  newspapers.  Substantial  in-state 
travel  required.  Compensation  package  in 
the  mid-forties,  depending  on  experience. 

Benefits  include  paid  employee  health 
insurance,  retirement  plan,  dental,  life 
and  disability  insurance,  paid  vacation 
and  the  quality  of  life  offered  by  Tall¬ 
ahassee.  Interested  candidates  should 
E-mail  resumes,  including  salary  his¬ 
tory  and  references  to: 

Dean  Ridings 
dridings@flpress.com 
Or  fax  to  (850)  224-6012 
or  mail  to: 

Florida  Press  Association 
1 22  South  Calhoun  Street 
Tallahassee,  FL  32301 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
Tulsa  World  seeks  an  advertising  pro¬ 
fessional  to  lead  our  outside  classified 
team.  Candidate  must  have  previous 
Classified  Advertising  sales  experience 
with  management  experience  a  plus. 
Must  be  able  to  work  with  manage¬ 
ment  team  to  develop  and  implement 
advertising  sales  programs,  motivate 
sales  team  and  grow  revenue.  Com¬ 
petitive  salary,  401  (k),  plus  other  bene¬ 
fits.  Please  fax  or  mail  resume  to: 

Dell  Rice,  Director/Human  Resources 
Tulsa  World 

315  South  Boulder,  Tulsa,  OK  741 03 
Fax  (91 8)  584-8966 
EOE  M/F 


MAJOR  ACCOUNTS  MANAGER 
The  Las  Vegas  Review-Journal  and  the 
Las  Vegas  Sun,  newspapers  in  a  joint 
operating  agreement,  have  an  opening 
for  a  Major  Accounts  Manager. 
Responsibilities  include  supervision  of 
two  major  account  reps,  a  local  ad 
agency  desk,  and  a  team  ad  assistant. 
The  applicant  we  select  must  have 
excellent  communication  skills,  written 
and  verbal,  strong  presentation  skills, 
plus  proven  negotiation  abilities.  Our 
successful  candidate  will  have  3  to  5 
years  of  current  advertising  sales 
management/major  accounts  experi¬ 
ence  in  a  daily  metro  newspaper.  West 
Coast  experience  a  plus.  We  offer  a  com¬ 
petitive  salary  and  benefits,  and  the 
opportunity  to  work  in  a  growing 
market.  If  you  have  these  qualifications 
and  are  looking  to  join  a  dynamic  team 
in  a  dynamic  city,  please  send  your  let¬ 
ter  of  interest,  resume,  and  salary 
requirements  to  Human  Resources: 

Las  Vegas  Review-,  lournal,  PO.  Box  70 
Las  Vegas,  NV,  891 25  EOE 


ADVERTISING  DIRECTOR 
Antelope  Valley  is  the  place  to  be  in 
2000!  We  are  looking  for  an  experi¬ 
enced,  community  minded,  advertising 
professional  with  exception  people 
skills  to  lead  our  talented  advertising 
staff.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in 
this  fast  growing  southern  California 
market;  it  you  are  interested  in  working 
for  an  organization  where  your  contri¬ 
butions  will  be  recognized  and 
rewarded,  if  you  are  able  to  inspire 
teamwork  and  cooperation  among  the 
advertising  sales  staff  and  with  the 
other  departments  of  the  newspaper, 
than  send  us  a  resume  and  cover  letter 
that  demonstrates  your  sales  and 
marketing  skills  and  your  passion  for 
excellence.  Generous  salary  package 
in  the  mid  90's  includes  excellent 
benefits.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  mid  size,  award 
winning,  community  daily  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale 
and  Lancaster,  California.  Send  your 
application  materials  to: 

Cherie  Bryant 
Vice  President 
Marketing  and  Advertising 
The  Antelope  Valley  Press 
PO.  Box  4050 
Palmdale,  CA  93590-4050 


ADVERTISING 


RISING  STARS 

A  major  newspaper  group  is  assembl¬ 
ing  a  pool  of  talent  to  fill  current  and 
future  advertising  positions.  We  re  look¬ 
ing  for  career-oriented  people  interested 
in  progressive  advancement.  Our  com¬ 
munity  newspaper  division  includes  12 
daily  newspapers  in  9  states,  primarily 
in  the  West  and  Midwest,  ranging  from 
5,000  to  50,000  circulation.  We  place  a 
high  priority  on  newspaper  autonomy, 
editorial  excellence  and  innovative 
growth  strategies.  We  believe  in  reward¬ 
ing  excellence.  If  your  values  and  goals 
are  similar  and  you  want  to  move  your 
career  forward,  send  a  cover  letter  and 
resume  to: 

Box  01196.  Editor  &  Publisher 
1515  Broadway,  1 2th  FI ,  NY,  NY  1 0036 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 


ASSISTANT  RETAIL  MANAGER 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Newspaper,  is  seeking  a 
hands  on  manager  with  strong  lead¬ 
ership  and  entrepreneurial  skills  to  lead, 
motivate  and  train  the  advertising  staff. 
Previous  management,  budgeting  and 
training  experience  required.  Majors 
Accounts  experience  a  plus.  EOE, 'Drug 
Free  work  place.  Resume  to: 

Retail  .Advertising  Manager 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail.  Sarasota,  FL  34236 


RETAIL  ADVERTISING  MANAGER 
The  Island  Packet,  a  McClatchy  owned 
daily,  (-(--20,000  circulation)  in  the  fast 
growing,  Hilton  Head,  SC  area,  seeks 
an  experienced  retail  sales  manager. 
Candidates  must  possess  strong  lead¬ 
ership,  training  and  management 
skills.  Duties  include  but  are  not  limited 
to  overseeing  retail  sales  reps  and 
working  closely  with  special  sections 
coordinator.  Competitive  salary,  plus 
MBO  bonus  and  full  benefit  package. 
Send  resume  with  salary  history  to: 

HR  Director 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island.  SC  29938 
Or  Fax  (843)  706-8239  EOE  M/F 


REGIONAL  SALES  MANAGER 
New  York  &  New  Jersey's  largest  direct- 
mail  weekly  publishing  group  has  an 
opening  in  an  established  region.  If  you 
are  a  high  performance  sales  person  and 
ready  to  take  the  next  step  into  man¬ 
agement,  this  position  is  for  you. 
Responsibilities  include  overseeing  sales 
personnel,  territories,  training  and  cus¬ 
tomer  interaction.  Ability  to  handle  multi¬ 
ple  tasks  and  plan  budgets  as  well  as 
forecast  growth.  Salary  $60,000  and  up 
commensurate  with  experience  plus 
bonus,  expenses,  401  (k),  health  benefits. 
First  year  earning  potential  $100,000  and 
up.  2nd  year  $125,000  and  up.  We  will 
relocate  you  -  all  expenses  paid. 

Call  Larry  Ross  Weinberger,  Publisher 
of  Westchester,  Rockland,  Bronx  and 
New  Jersey  Pennysaver  at: 

(914)  592-5222  ext.  257 


_ ADVERTISING _ 

MAJOR  ACCOUNT  SALES  MANAGER 
Come  work  for  the  best  newspaper  in 
Ohio  -  The  Cincinnati  Enquirer  &  Post. 
As  a  part  of  Gannett,  Inc.,  the  nation's 
largest  newspaper  company,  we  offer  a 
dynamic,  customer  focused  environ¬ 
ment  where  individuals  are  rewarded  for 
exceptional  performance.  Rated  among 
the  top  five  employers  by  Working 
Woman  Magazine  and  22nd  by  FOR¬ 
TUNE  as  a  leader  in  diversity.  Minimum 
2  years  media  sales  management  expe¬ 
rience.  Fax  or  E-mail  resume  to: 

Human  Resources 

(51 3)  768-821 0  hr@enquirer.com 


ADVERTISING  MANAGER 
If  you  have  a  proven  background  in 
account  development,  planning  and 
implementing  new  revenue  sources, 
major  account  experience,  and  have  a 
drive  to  succeed,  come  join  our  team. 
We  are  a  progressive  7  day,  17,000 
circulation  publication  located  in  a  grow¬ 
ing  market  in  central  Florida.  Great 
opportunity  for  a  move  up  from  an  assis¬ 
tant  manager  or  major  account  man¬ 
ager.  Send  resume  and  salary  history  to; 

Box  01 207,  Editor  &  Publisher 
1515  Broadway,  12th  FI.  NY.  NY  10036 


CLASSIFIED  ADVERTISING  MANAGER 
Newcity  seeks  a  Classified  Advertising 
Manager  to  oversee  the  department’s 
operations  and  sales  efforts  for  Newcity 
magazine  and  its  website.  Classified 
print  management  experience,  good 
communication  skills  and  familiarity 
with  sales  forecasts  preferred.  E-mail 
resume  and  salary  history  to: 

employment@newcitynet.com 


SALESPERSON  NEEDED  for  hardcopy 
and  online  Business-to-Business  mon¬ 
thly.  21  year  old  publishing  firm  based 
in  central  NJ  with  some  presence  on  the 
Internet  now  is  expanding  and  needs  an 
aggressive  newspaper/yellow  pages 
person  to  work  in  our  casual  smoking 
office.  Good  benefits,  salary  and  com¬ 
issions.  For  more  info: 

Contact  Ann  at  (609)  587-6200 


ADVERTISING  DIRECTOR 
For  daily,  independent  newspaper  in 
competitive  North  Shore  market  10 
miles  from  Boston.  High  energy  sales 
pro  who  can  motivate  staff  and  dazzle 
majors.  Generous  package.  Resume: 
B.J.  Frazier,  Publisher 
Daily  Evening  Item 
38  Exchange  Street,  Lynn,  MA  01 901 
Or  Fax  (781)  595-0035 


SEND  E&P  BOX  RELPIES  TO 

Editor  &  Publisher 
Classified  Ad  Dept, 

1515  Broadway.  12th  Floor 
New  York,  NT  10036 
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HELP  WANTED 


ART/GRAPHICS 


ART  DIRECTOR 

Weekly  newspaper  group  seeks  artist 
with  ideas,  management  skills  as  edit¬ 
orial  art  director.  Must  be  a  conceptual 
thinker  and  possess  first-class  communi¬ 
cations  skills.  Internet  design  experience 
a  plus.  Supervise  five  excellent  artists 
and  provide  concepts,  front  covers  for 
fop-quality  weeklies  including  Army 
Times,  Space  News,  six  others.  Join  a 
first  rate  news  team  that  prides  itself  on 
quality  reporting  and  vibrant  newspa¬ 
per  design.  This  Gannett  subsidiary  off¬ 
ers  terrific  opportunity  for  advance¬ 
ment,  great  benefits.  Send  resume  to: 

Army  Times  Publishing  Company 
#57-00  Human  Resources 
6883  Commercial  Drive 
Springfield,  VA  221 59 
M/FA//H  MINORITIES 
ENCOURAGED  TO  APPLY 


CIRCULATION 


CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Sarasota  Herald-Tribune  is  currently 
accepting  applications  for  a  Circulation 
Sales  &  Marketing  Manager  This  posi¬ 
tion  will  be  responsible  for  all  sales  and 
retention  efforts,  developing  and  motivat¬ 
ing  the  sales  staffs,  analyzing  our  vari¬ 
ous  markets  to  create  and  execute  the 
sales  plan,  and  direct  supervision  of  the 
sales  managers.  The  ideal  candidate  will 
possess  excellent  verbal  and  written 
communication  skills,  have  a  strong 
sales  background,  superior  analytical 
skills,  the  ability  to  successfully  handle 
several  projects  simultaneously,  good 
knowledge  of  the  ABC  rules,  and  have 
an  “outside-the-box"  approach  to  sales 
acquisition.  3-5  years  experience  in 
circulation  or  consumer  marketing  re¬ 
quired. 

The  Herald-Tribune  offers  a  competitive 
starting  salary  plus  a  commission  plan, 
along  with  great  company  benefits,  in¬ 
cluding  401  (k),  major  medical,  dental, 
and  vision.  If  your  background  closely 
matches  our  requirements  and  you  want 
to  answer  this  challenge,  please  send 
your  resume  and  letter  stating  your  qual¬ 
ifications  to: 

Larry  Riley,  Circulation  Director 
Sarasota  Herald-Tribune 
801  S.Tamiami  Trail,  Sarasota,  FL 34236 
FAX:  (941)957-5351 

We  recognize  and  appreciate  the  bene¬ 
fits  of  diversity  in  the  work  place.  People 
who  share  this  belief  or  reflect  a  diverse 
background  are  encouraged  to  apply. 

EOE  We  are  a  drug  free  work  place 


CIRCULATION  MANAGER 
The  Washington  Times  has  an  open¬ 
ing  for  an  aggressive  circulation  pro¬ 
fessional  who  possesses  a  strong  back¬ 
ground  in  both  Home  Delivery  and 
Single  Copy.  This  position  reports  di¬ 
rectly  to  the  Director  of  Circulation.  Com¬ 
petitive  salary  and  benefits  package. 

If  interested,  fax  or  send  resume  and 
cover  letter  to: 

The  Washington  Times 
3600  New  York  Avenue,  NE 
Washington,  DC  20002 
Fax:  (202)  635-0409 

C6  EDITOR  &  PUBLISHER 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
The  Herald-Sun  has  a  need  for  a 
Circulation  Sales  Manager  to  direct 
most  aspects  of  promotions  and  mar¬ 
keting  strategies  related  to  circulation 
sales  involving  three  sales  depart¬ 
ments.  Direct  responsibility  for  devel¬ 
oping  increased  market  penetration 
through  Retail  Sales  with  the  Outside 
Sales  team  and  special  events.  The 
Circulation  Sales  Manager  will  report 
to  the  Circulation  Consumer  Marketing 
and  Sales  Manager  and  will  be  re¬ 
sponsible  for  directing,  coordinating 
and  motivating  the  telemarketing  and 
retention  staff,  coordinate  and  manage 
several  special  events  at  once,  and  the 
ability  to  produce  results.  Must  also 
have  good  communication  skills,  PC 
experience,  and  organizational  skills. 
College  degree  in  related  discipline 
and  four  to  five  years  in  Circulation 
sales  or  equivalent  sales  experience  in 
a  management  position.  Send  all  re¬ 
plies  to: 

The  Durham  Herald-Sun 
Attn:  Jackie  Jones 

2828  Pickett  Road,  Durham,  NC  27702 
Fax:  (919)419-6895 

E-mail:  jcj@herald-sun.com  EOE 


OPERATIONS  MANAGER 
SINGLE  COPY 
FULLTIME 

Seeking  a  results-oriented,  energetic, 
self-starter  with  excellent  people  skills 
to  lead  our  Single  Copy  team.  Will 
work  with  employee  route  distributors, 
dealers,  sales  reps,  merchandisers 
and  retailers  to  grow  our  single  copy 
sales.  The  ideal  candidate  must  have 
strong  management  and  leadership 
capabilities  with  demonstrated  suc¬ 
cess  in  identifying  and  developing  suc¬ 
cessful  single  copy  growth  strategies. 
Excellent  opportunity  to  assume  a 
management  position  with  unlimited 
growth  potential. 

REQUIREMENTS: 

•  College  degree  preferred 

•  Experience  in  supervising  field  staff 

•  Solid  computer  skills-Win  95.  MS 
Excel  &  Word 

•  Sales  experience  and/or  newspaper 
distribution  background 

•  Experience  with  departmental  budget¬ 
ing  and  circulation  forecasting 

•  Excellent  verbal  and  written  commu¬ 
nication  skills 

BENEFITS: 

•  Medical/Dental  Insurance 

•  401  (k)  program 

•  Paid  vacation 

•  Tuition  reimbursement 

•  Discount  subscription  and  ad  rates 
*Current  DPS  driving  record  and  proof 
of  liability  insurance  required  when  app¬ 
lying. 

Austin  American-Statesman 
Attn:  Steven  L.  Bush 
Consumer  Sales  and 
Services  Manager 
Fax  (512)445-3979 
Human  Resources  Department 
305  S  Congress  Avenue,  Austin,  TX  78704 
Monday  -  Friday  9  a.m.  -  Noon 
EOE  Pre-employment 
drug  test  required 

MARCH  6,  2000 


CIRCULATION 


CIRCULATION  ZONE  MANAGER 
The  Des  Moines  Register,  a  Gannett 
company,  is  seeking  an  experienced 
Zone  Manager.  Responsiblities  in¬ 
clude  the  ability  to  achieve  volume 
goals  for  home  delivery  and  single 
copy.  Management  and  development 
of  district  managers  and  independent 
carriers  towards  sales  strategies  and 
tactics. 

Candidate  must  possess  sales  skills, 
fundamental  accounting  skills,  man¬ 
agement  concepts  with  excellent  writ¬ 
ten  and  oral  communication  skills  and 
computer  skills.  Strong  customer  ser¬ 
vice  commitment. 

Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume  includ¬ 
ing  salary  history  to: 

Human  Resources 
The  Des  Moines  Register 
71 5  Locust  Street 
Des  Moines.  lA  50309 


CIRCULATION  MANAGER 
The  Register-Mail,  a  7-day  daily  news¬ 
paper  owned  by  Copley  Press,  seeks 
a  leader  for  its  circulation  department. 
The  successful  candidate  will  be  a 
team  player  with  an  understanding  of 
all  aspects  of  circulation  management, 
including  ABC  and  Postal  reporting. 
Strong  background  in  building  circula¬ 
tion  through  excellent  customer  ser¬ 
vice,  marketing  and  promotions.  Famil¬ 
iarity  with  Vision  Data  circulation  man¬ 
agement  system  is  a  plus.  The  Regis¬ 
ter-Mail  is  a  good  newspaper  with  an 
emphasis  on  local  news.  It  serves  a 
vibrant  Midwest  community  with  a  small 
college,  excellent  schools  and  a  good 
mix  of  service,  manufacturing  and  agri¬ 
business  employers.  Competitive  pay 
and  excellent  benefits  package  from  a 
leading  newspaper  company.  Send 
resume  to: 

The  Register-Mail 
Don  Cooper,  Publisher 
140  S.  Prairie  Street.  Galesburg.  IL61401 
E-mail:  dcooper@galesburg.net 
Or  Fax:  (309)  343-7607 
Equal  Opportunity  Employer 
Qualified  candidates  considered  with¬ 
out  regard  to  race,  creed,  color,  sex, 
age,  handicap  unrelated  to  ability  or 
national  origin. 


CIRCULATION  DIRECTOR 
The  Sentinel  &  Enterprise  a  20,000.  7 
day  newspaper  in  Northern  Central 
Massachusetts  is  looking  for  a  circula¬ 
tion  manager  who  can  develop  sales 
programs  for  home  delivery  and  single 
copy.  We  are  looking  for  a  hands  on 
entrepreneurial  individual  with  excep¬ 
tional  people  skills,  plus  knowledge  of 
both  ABC  and  budgeting  for  our  staff 
of  20. 

This  is  an  excellent  opportunity  for  an 
individual  ready  to  step  up  and  lead 
their  own  department.  We  offer  a  com¬ 
petitive  salary  and  excellent  benefits.  If 
you  are  interested  in  a  challenging 
career  with  opportunity  for  advance¬ 
ment  please  send  your  resume  to: 

Publisher,  The  Sentinel  &  Enterprise 
808  Main  Street,  Fitchburg,  MA01420 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
The  Des  Moines  Register,  a  155,000 
daily,  and  250,000  Sunday.  Gannett 
newspaper,  has  an  opening  for  a 
single  copy  sales  manager  with  a  min¬ 
imum  of  5  years  experience  In  single 
copy  sales,  circulation  marketing  and 
operations. 

This  position  requires  a  high  energy 
individual  who  can  move  the  number, 
motivate  a  department  of  sales 
oriented  individuals,  and  continually 
introduce  and  execute  innovative  ideas 
and  programs  that  will  result  in  in¬ 
creased  sales. 

Candidate  must  have  experience  with 
Excel  and  Word;  familiarity  with 
Genesys  would  be  a  plus.  A  positive 
can-do  attitude,  strong  customer  ser¬ 
vice  skills,  and  a  drive  for  advance¬ 
ment,  are  necessary  for  consideration 
for  this  position. 

We  offer  a  competitive  salary,  com- 
missron  plan,  and  an  excellent  benefits 
package.  Please  send  resume,  includ¬ 
ing  salary  history  to: 

The  Des  Moines  Register 
c/o  Bill  Seemiller 

715  Locust  Street.  Des  Moines,  lA  50309 
Or  fax  (515)  286-2547 
E-Mail:  bseemiller@dmreg.com 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers.  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


CIRCULATION  MANAGER 
Six-day  PM,  6,500  circulation  plus  a 
shopper,  seeks  manager  with  strong 
service  focus.  We  re  located  in  a  Cen¬ 
tral  Valley  university  town  experiencing 
solid  growth,  just  90  minutes  from 
Yosemite  or  the  Bay  Area.  Full  bene¬ 
fits,  401  (k).  Send  resume  and  salary 
requirements  to: 

Tom  Erikson,  publisher.  Journal 
PO.  Box  800.  Turlock,  CA  95381 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


AWARD-WINNING  DAILY,  circulation 
9,000,  seeks  enterprising,  productive 
reporter  to  cover  local  government.  If 
you  can  dig  into  local  issues  and  turn 
out  compelling  copy,  send  resume, 
clips  and  references  to  Bette  Pearce, 
Norwalk  Reflector,  61  E.  Monroe 
Street.  Norwalk.  OH  44857.  Or  E-mail: 
pearce@goreflector.com 


BUSINESS  Editors,  Reporters.  We  are 
an  Internet  start  up  in  Frankfurt,  Ger¬ 
many,  and  plan  to  be  the  hottest  finan¬ 
cial/tech  news  site  in  Europe.  We  offer 
you  the  chance  to  get  in  on  the  ground 
floor.  Interested?  Send  resume  in 
strictest  confidence  to: 

EuroWebJobs@hotmail.com 

www.mediainfo.com 
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AGGRESSIVE  NEWS  REPORTING 
IN  NORTHWEST  ARKANSAS 
Community  Publishers,  Inc.  is  a  re¬ 
gional  company  centered  in  Northwest 
Arkansas,  where  business  and  fun  go 
hand  in  hand.  CPI  publishes  two  dail¬ 
ies  with  circulation  in  excess  of  26,000. 
and  eleven  weeklies  with  circulation  in 
excess  of  56,000.  Due  to  unprece¬ 
dented  growth  in  the  past  year,  we  our- 
rently  have  openings  for  daily  and 
weekly  reporters  and  editors.  The  ideal 
candidates  will  be  experienced,  a- 
ggressive.  and  looking  for  the  story  no 
one  else  has.  Northwest  Arkansas 
boasts  an  exuberant  business  com¬ 
munity,  new  regional  airport,  and  two 
four-year  universities.  We  offer  pay  well 
above  industry  averages,  great  bene¬ 
fits.  local  ownership  and  the  opport¬ 
unity  to  live  and  work  in  the  beautiful 
Ozarks.  For  more  information  go  to  our 
web  site  at: 

http:, 7www.nwanews.com/ 

Send  resume  and  cover  letter  detailing 
your  experience  and  skills,  to: 

Lori  Farley,  Community  Publishers,  Inc. 

PO.  Box  1049.  Bentonville.  AR  72712 
Or  E-mail  to:  lorif@nwanews.com 


BU-SINESS  JOURNALISTS 
The  energy  industry  is  booming  and  so 
is  online  publishing!  Exciting  opportunities 
for  journalists  covering  mergers  and 
acquisitions,  politics,  Latin  America,  oil 
markets,  and  electric  power.  If  you 
want  to  write  for  intelligent  business 
journals  that  are  on  the  cutting  edge  of 
online  content  and  e-commeroe.  then 
send  your  resume  and  clips.  From 
recent  grads  we  expect  high  GPA's 
and  some  journalism  experience.  It  you 
have  more  experience  we  definitely 
have  a  place  for  you  in  our  growing 
business.  Spanish  or  Portuguese  lan¬ 
guage  skills  are  a  plus  but  not  required. 
Great  opportunities  for  advancement 
and  travel.  Great  salary  and  benefits. 
Check  us  out  at: 

www.petroleumargus.com  and 
www.energyargus.oom 

Send  to: 

paijobs@petroleumargus.com  or  to: 

Petroleum  Argus  Inc. 

4801  Woodway,  Suite  270W 
Houston  TX,  77056 
Fax  (713)  622-2991 

BUSINESS  Managing/Executive  Editor 
for  financial/tech  news  WEB  SITE  in 
Frankfurt.  Germany.  Are  you  a  Web  pro 
who  feels  unloved?  Or  maybe  you  joined 
your  current  company  too  late  to  fully 
enjoy  the  IPO  party.  This  time  you  can 
join  the  management  team  of  a  hot  start¬ 
up  on  the  ground  floor.  You  must  be  a 
leader  and  a  great  financial  journalist. 
You  must  be  hard-working,  innovative 
and  full  of  start-up  spirit,  interested? 
Send  resume  in  strictest  confidence  to: 

EuroWebJobs@hotmail.com 


EXPERIENCED  general  assignment  re¬ 
porter  wanted  for  growing  Pahrump, 
Nevada  twioe  weekly.  MAC  experience 
preferred.  Contact  Hank  Bond.  Pub¬ 
lisher  at  hbond@pahrump.net  or  FAX 
resume  and  letter  to  775-727-5309. 


EDITORIAL 


BUSINESS  REPORTER 
The  Bay  City  Times,  a  38,000  daily/ 
50,000  Sunday  newspaper  in  a  grow¬ 
ing  waterfront  community,  seeks  an 
experienced  reporter  for  our  business 
staff.  Ideal  candidates  will  have  2-4 
years  experience  at  a  daily  paper, 
good  people  skills  and  demonstrated 
ability  to  produoe  enterprise  stories. 
The  Times  is  oommitted  to  a  diverse 
workplace,  and  offers  a  competitive 
salary  and  benefit  paokage.  Send 
resume,  referenoes  and  clips  to: 

Metro  Editor  John  Hiner 
Bay  City  Times 

31 1  Fifth  Street,  Bay  City,  Ml  48708 


COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor. 
Applicants  should  have  three  to  five 
years'  experience,  strong  headline  writ¬ 
ing  and  copy  editing  skills,  plus  a 
good  command  of  the  English  lan¬ 
guage  and  the  AP  Stylebook.  Strong 
computer  skills,  especially  Macintosh 
with  pagination  experience,  is  a  plus.  If 
you  qualify,  please  send  resumes, 
references,  and  clips  to: 

Mary  Greeley.  News  Editor 
Las  Vegas  Review-Journal,  PO.  Box  70 
LasVegas.NV.  89125-0070 


EDITORIAL 


EDITORIAL 


EDITORS,  (daily  and  weekly) 
REPORTERS,  ASSISTANT  NEWS  EDITOR 
(dailies)  needed  for  a  group  of  growing 
newspapers  in  Wisconsin.  Experience 
not  necessary  for  some  positions.  Top 
salaries,  excellent  benefits,  opport¬ 
unities  for  advancement  with  a  well- 
known  chain  of  papers.  Send  resume 
and  clips  to: 

SCWN  Managing  Editor 
South  Central  Wisconsin  Newspapers 
PO.  Box  1 1 6,  Wisconsin  Dells,  Wl  53965 


DESIGNER/COPY  EDITOR 
A  new,  state-of-the-art  press  and  a 
redesign  led  by  a  nationally  known  vis¬ 
ual  journalist  make  this  opening  on  the 
Lincoln  (NE)  Journal  Star  copy  desk  an 
exciting  opportunity.  This  80,000  circula¬ 
tion.  AM  paper  seeks  a  strong  designer 
with  solid  verbal  skills  to  round  out  a  12- 
person  copy  desk.  With  our  cross-train¬ 
ed  desk,  wire,  local,  features  and  1A 
assignments  are  available  depending  on 
applicant's  interests  and  abilities. 
Familiarity  with  QuarkXPress  and/or 
Harris  pagination  a  must.  Knowledge  of 
Freehand  and  Photoshop  a  plus.  Send 
resume  and  work  samples  to: 

Human  Resources 
Lincoln  Journal  Star 
926  P  Street,  Lincoln.  NE  68508 


EDITORIAL 


_ EDITORIAL _ 

CITY  EDITOR 

FORT  WORTH  STAR-TELEGRAM 
The  Fort  Worth  Star-Telegram,  a  Knight- 
Ridder  newspaper,  is  seeking  an  expe¬ 
rienced,  detail-oriented  journalist  to  run 
the  city  desk.  This  person  will  supervise 
four  editors  and  about  20  reporters  cov¬ 
ering  education,  emergency  services, 
community  diversity,  criminal  and  civil 
courts  health,  human  services  and  the 
federal  government.  Send  resume, 
several  samples  of  stories  or  projects 
on  which  you  were  the  primary  editor 
and  a  one-page  memo  describing  the 
ideal  city  editor  to: 

Kathy  Vetter.  Managing  Editor/News 
Fort  Worth  Star-Telegram 
400  W.  Seventh  Street 
Fort  Worth  .  TX  761 02 

DO  YOU  HAVE  A  nose  for  news? 
Join  our  feisty  reporting  staff  in  the  com¬ 
petitive  suburban  Philadelphia  market. 
General  assignment  news  junkie  wanted 
for  cops,  politics  and  municipal  news. 
Competitive  salary  benefits. 

Send  resume  to: 

Philip  E.  Heron.  Editor 
Delaware  County  Daily  Times 
500  Mildred  Avenue.  Primes,  PA  19018 
Fax:  (610)622-8818 
E-mail:  editor@delcotimes.com 


EDITORIAL 


NewTimes 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
^  engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
^  '  our  newest  papers  in  St.  Louis,  Cleveland  and 

Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 


New  Times  offers  competitive  salaries  and  benefits. 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 


www.mediainfo.com 


EDITOR  &  PUBLISHER  MARCH  6.  2000 
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BUSINESS  REPORTER 
Motivated  team  player  to  cover  tech¬ 
nology,  finance,  GA  at  growing  PM  daily 
in  Big  Ten  university  town.  Great  busi¬ 
ness  climate  -  healthy,  growing  econ¬ 
omy:  sophisticated  audience.  Apply  with 
letter,  resume  and  samples  of  local  busi¬ 
ness  coverage  to: 

Colleen  Newvine,  Business  Editor 
The  Ann  Arbor  News,  Box  1 1 47 
340  East  Huron.  Ann  Arbor.  Ml  48106-1147 
The  News  is  an  equal  opportunity  employer 


REPORTERS 

The  Daily  Record,  a  23,000  circulation 
daily  in  northeastern  Ohio,  seeks  re¬ 
porters  for  general  assignment  and 
education.  The  successful  candidate 
will  have  weekly  or  small  daily  experi¬ 
ence,  though  outstanding  college 
grads  will  be  considered.  Send  re¬ 
sume.  clips  and  references  to: 

Lance  White,  Managing  Editor 
The  Daily  Record 
PO.  Box  91 8,  Wooster,  OH  44691 


Manager  of  Press  and  Media 
wanted  by  Music  Entertainment 
Company  in  Miami  Beach,  FL. 
Must  have  Bachelors  or  equivalent 
in  Journalism,  concentration  in 
music  business  and  2  years  experi¬ 
ence. 

Respond  to: 

Pam  Rull-Chapman 
Sony  Music  Entertainment.  Inc., 
407  Lincoln  Road, 

Miami  Beach.  FL  33139. 
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INFORMATION  TECHNOLOGY 
REPORTER 

Federal  Times,  the  leading  weekly 
newspaper  covering  federal  manage¬ 
ment  issues,  seeks  hard-nosed,  expe¬ 
rienced  reporter  to  cover  information 
technology  and  related  business  and 
political  issues.  A  strong  background 
in  business  or  political  reporting  is  a 
must;  knowledge  of  information  tech¬ 
nology  is  a  plus.  This  is  an  opportunity 
to  cover  a  sought-after  beat  and  to 
become  a  member  of  a  first  rate  news 
team  that  prides  itself  on  top  quality 
reporting  and  editing.  This  Gannett 
newspaper  offers  terrific  opportunities 
for  advancement.  Send  resumes  and 
clips  to: 

News  Business  Publications 
#56-00  Human  Resources 
6883  Commercial  Drive 
Springfield,  VA22159 
Or  fax  to  (703)  750-81 29  M/FA//H 


CHALLENGING  OPPORTUNITY 
for  general  assignment  reporter  in 
state  capital  set  in  Central  Kentucky's 
bluegrass  and  horse  country  and  in  a 
new  plant.  Two  years  daily  newspaper 
work  preferred  but  exceptional  experi¬ 
ence  in  a  school  of  journalism  or  with  a 
weekly  will  be  considered.  Send  re¬ 
sumes,  clippings,  and  references  to: 

Carl  West.  The  State  Journal 
1216  Wilkinson  Boulevard 
Frankfort.  KY  40601 
Or  E-mail  to  cwest@state-journal.com 


_ EDITORIAL _ 

ARE  YOU  READY  FOR  THIS? 

Get  ready  for...  More  Money! 

More  Autonomy!  More  fun! 

Join  the  tide  of  smart,  ambitious  reporters 
who  are  switching  to  specialized  busi¬ 
ness  journalism.  Join  the  multi-media 
publishing  powerhouse  at  the  center  of 
the  action. 

Go  to  WWW.UCG.COM  to  see  new  posi¬ 
tion  openings  for  editors  and  reporters. 
Application  instructions  on  the  web 
site.  Get  free  reporter  s  handbook  when 
you  visit. 

We  welcome  journalists  of  all  experi¬ 
ence  levels,  from  all  different  back¬ 
grounds.  Our  comprehensive  training 
program  prepares  you  to  become  the 
in-charge  reporter  of  one  of  our  pre¬ 
stigious  national  business  news  ser¬ 
vices.  Your  bylined  investigative  and  ana¬ 
lytical  stories  go  out  in  print,  over  wires, 
through  the  Internet. 

Make  a  difference  in  the  lives  of  thou¬ 
sands  of  powerful  business  decision¬ 
makers  and  their  customers  across 
America.  You  get  escalating  3-year  com¬ 
pensation  plan.  Loads  of  autonomy. 
Chance  to  become  an  expert  in  a  field. 
Plus:  you'll  have  a  better  manager  than 
you've  ever  had. 

Founded  1977,  UCG  employs  400-1-  in 
Washington,  DC,  Boston  and  New 
Jersey.  Growing  20  percent  a  year,  we 
are  the  nation's  most  progressive, 
independent  business-information  pub¬ 
lisher  —  on-line  and  in  print.  Winner  of 
53  awards  for  excellence  in  service 
journalism.  Audiences  we  serve:  health 
care;  banking;  automotive  retailing; 
telecommunications;  oil  and  energy; 
information  technology,  and  many 
more.  Visit  www.ucg.com 
For  an  informational  interview  and  tour 
by  Dan  Brown,  Partner  &  Senior  Pub¬ 
lisher  of  UCG.  E-mail  him  at  Dan 
Brown,  dbrown@ucg.com  or  write  to; 

United  Communications  Group 
Dan  Brown,  Partner  &  Senior  Publisher 
1 1 300  Rockville  Pike,  Suite  1 1 00 
Rockville,  MD  20852 
Or  visit  Web  site  www.ucg.com 
Fax  materials  to  (301)  287-2909 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills  to 
join  a  talented  six-person  editing  team. 
We're  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  sections  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  knowledge  of 
QuarkXPress  important.  Newport  is  a 
world-class  small  city,  known  for  its 
jazz  festivals,  sailing,  history,  muse¬ 
ums,  Navy  base  and  tourism.  We  are 
proud  of  our  record  of  excellence  serv¬ 
ing  this  community.  You'll  be  proud  to 
be  part  of  this  staff.  Professional  expe¬ 
rience  a  plus,  but  we  will  consider  a 
new  grad.  Tell  us  about  yourself  and 
send  a  few  samples  of  your  best 
designed  news  and  feature  pages  to; 

Harvey  Peters,  News  Editor 
The  Newport  Daily  News 
101  MalboneRoad,  Newport.  Rl  02840 
No  phone  calls,  please 


EDITORIAL 


COPY  EDITOR/DESIGNER 
The  Rutland  Herald,  the  state  newspa¬ 
per  of  mid-Vermont,  has  an  opening  for 
a  copy  editor  with  strong  design  and 
graphics  skills.  Join  an  energetic,  inde¬ 
pendently  owned  newspaper  known  for 
high  standards,  awards  and  a  good 
environment.  Excellent  benefits.  QuarkX¬ 
Press,  Photoshop,  knowledge  of  North¬ 
east.  Entry  level  applications  accepted. 
Letter,  resume,  samples  to; 

John  Van  Hoesen,  Managing  Editor 
Rutland  Herald 

PO.  Box  668,  Rutland,  VT  05702 


COPY  EDITOR/REPORTER 
Explore  the  Southwest!  We're  fast¬ 
growing  and  in  a  fun  newspaper  town. 
We  need  a  reporter,  and  a  designer,/ 
copy  editor  to  fill  our  slot  spot.  We  senre 
the  entire  Four  Corners  region,  and 
besides  good  journalism  we  enjoy  moun¬ 
tains  hiking,  skiing,  Navajo  art.  sunsets 
and  open  skies.  We  re  in  the  region's 
thriving  hub  city  and  a  hotbed  for  news. 
Interested?  Send  resume  and  clips  to; 

Editor  Troy  Turner,  The  Daily  Times 
201  N.  Allen,  Farmington,  NM  87401 


COPYEDITOR 

Creative,  organized,  detail-oriented  pro¬ 
fessional  required  for  AUTO  WORLD 
WEEKLY.  Position  requires  an  individ¬ 
ual  with  a  passion  for  the  language, 
especially  for  proper  grammar  and  cor¬ 
rect  usage.  Outstanding  attention  to 
detail  is  essential.  Must  be  able  to 
work  under  pressure  and  meet  dead¬ 
lines.  Applicants  should  have  a  mini¬ 
mum  of  two  years'  experience  in  copy¬ 
editing  and  be  proficient  in  Word¬ 
Perfect  or  Microsoft  Word.  Excellent 
benefits  package.  We  are  located  on 
the  beautiful  Gulf  Coast  of  Mississippi, 
an  hour's  drive  east  of  New  Orleans. 
Send  resume  with  salary  requirement 
to; 

Copy  Editor.  Auto  World  Weekly 
PO.  Box  888,  Pass  Christian,  MS  39571 


COPY  EDITOR 

Do  you  dream  in  AP  Style?  Want  week¬ 
ends  off?  Access  magazine,  America's 
Guide  to  the  Internet,  seeks  a  copy 
editor  to  edit  stories  for  grammar,  clarity 
and  style,  write  headlines  and  proofread 
under  weekly  deadline  pressure. 
Thorough  knowledge  of  AP  Style 
required;  proficiency  in  QuarkXPress 
helpful.  3-5  years  newspaper  or  maga¬ 
zine  editing  experience  necessary. 
Based  in  suburban  Boston,  Access  is 
distributed  through  more  than  60  U.S. 
newspapers.  Send  resume  and  clips  to; 
Human  Resources 
Access 

35  Highland  Circle 
Needham,  MA  02494 
Fax;  (781)453-3988 
E-mail;  hr@accessmagazine.com 


EDITOR-IN-CHIEF 

New  Financial  Weekly  newspaper  start¬ 
up  needs  thoroughly  experienced  “peo¬ 
ple  person”  to  hire  staff,  finalize  format, 
supervise  publication,  meeting  required 
deadlines.  Fax  or  E-mail  resume  to; 
(516)484-6749  f@cpfn.eom 


EDITORIAL 


NEW  YORK  CITY 

office,  com  IS  HIRING!!! 


Office. com  .seeks  talented,  creatiw  Content  Producers  and  .Associate  Pro¬ 
ducers  for  our  expanding  editorial  team  in  N"\'C.  With  Winstar  Communi- 
r  ations  and  CBS  Viacom  as  joint  owners,  with  Microsoft  as  a  recent 
Winstar  inxestor.  and  as  Cahners'  #l-ranketl  online  business  center,  we 
are  well  positionetl  to  help  businesspeople  take  acKantage  of  The  New 
iXar  toWork. 

Our  content  includes  industrs-specific  news  ernerage,  along  with  trrols, 
information  and  inspiration  for  businesses.  At  Office.com,  Protlucers 
create  original  content,  manage  freelancers  anti  shape  the  direction  of  our 
grow  ing  site. 

Retiuirements:  Three  to  five  t  ears  of  reporting  and  or  etiiting  experience 
IS  a  must.  Online  etiitorial  experience  is  preferretl.  journalists  with  specific 
intiustry  knowletige  or  experience  are  especiallv  welcome. 

For  more  information  about  the  site  anti  the  intiustries  we  ctiver.  visit 

www.office.com 

We  offer  ctimpetitite  compeii.satitin,  a  full  betiefits  package,  sttick  tiptitins 
anti  a  tlynamic,  ctisual  work  entirtinment.  Qualifietl  canditlates  shtiultl 
senti  resumes  to  Human  Resourt  es.  Office.coni  at: 

E-mail:  dlernerfo  office.com  Fax:  (212)  995-7781 

300  Park  Avenue  South,  New  York.  NY  10010 

office  com' 

A  SERVICE  FROIV?  WENSTAR 
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HELP  WANTED 


EDITORIAL 

EDITORIAL 

EDITORIAL 

!  EDITORIAL 

COPY  EDITOR 

JOURNALISTS 

EXECUTIVE  EDITOR 

MANAGING  EDITOR 

If  you  can  design  pages  and  write 
headlines  that  make  readers  sit  up  and 
notice,  we  want  to  hear  from  you.  The 
News-Journal,  an  inviting,  family-own¬ 
ed  daily  in  a  highly  competitive  market, 
is  seeking  a  copy  editor  with  strong 
editing  and  graphics  skills  who  must 
be  willing  to  learn  Harris  pagination. 
Versatility  and  enthusiasm  are  as  im¬ 
portant  as  experience.  Send  resume/ 
work  samples  to: 

Troy  Moore,  Managing  Editor/News 
The  News-Journal 
901  Sixth  Street,  PO.  Box  2831 
Daytona  Beach,  FL  321 1 7-8099 

BUSINESS  WRITER 

The  New  York  Times  Company  Maga¬ 
zine  Group,  Inc.,  is  seeking  a  Business 
Writer  for  its  newly  redesigned  pub¬ 
lication  Golf  World  Business  Weekly. 
Trumbull,  CT,  location. 

Investigate,  report  and  write  news 
stories.  Develop  relationships  with  key 
decision-makers  in  golf  industry;  work 
the  phone  &  Internet  to  gather  news 
on  daily  basis;  cultivate  sources, 
research  &  analyze  business  topics; 
participate  in  editorial  strategy  plan¬ 
ning;  assist  in  closing  daily/weekly  pro¬ 
ducts;  attend  industry  trade  shows. 

Ideal  candidate  will  be  an  efficient, 
seasoned  reporter/writer.  Minimum  5 
years  business  reporting/writing  expe¬ 
rience  at  a  newspaper  or  magazine. 
Excellent  communication  skills;  ability 
to  read  and  analyze  quarterly/annual 
reports  required.  Knowledge  of  Quark 
CopyDesk/QuarkXPress  preferred. 
Familiarity  with  golf  preferred.  B.A./ 
B.S.  essential. 

The  New  York  Times  Company 
Magazine  Group 
Human  Resources 
5520  Pai k  Avenue.  Trumbull,  CT  0661 1 
FAX:  (203)  371-2109 
E-mail:  recruiter@golfdigest.com 
WE  VALUE  DIVERSITY!  EOE 
No  phone  calls,  please 


EDITOR 

CynterPubs,  a  leading  publishing  com¬ 
pany  focused  on  hospitality,  food  ser¬ 
vice  and  retail  industries  seeks  an 
Editor  with  excellent  research  and  writ¬ 
ing  skills.  Candidate  must  be  able  to 
work  independently  as  well  as  in  a  team, 
and  be  flexible  enough  to  do  whatever 
it  takes  to  get  the  job  done.  B.A. /B.S.  in 
journalism  or  related  field,  with  1-3 
years  of  publishing  and  industry  experi¬ 
ence.  Knowledge  of  PageMaker  a  plus. 
Opportunity  to  develop  in-depth  knowl¬ 
edge  for  those  who  are  energetic  and 
with  long-term  dedication.  Send  resume 
and  salary  history/requirements  to: 

CynterPubs.  Attn:  ED/E&P 
400  E.  Gude  Drive.  Rockville,  MD  20850 
Fax:  (301)315-8616 
Or  E-mail:  hr@cynterpubs.com 
EOE/M/F/D/V 

REPORTER  for  12,000  AM  daily.  Mail 
materials  to:  Managing  Editor. 

The  Saratogian,  20  Lake  Avenue 
Saratoga  Springs,  NY  1 2866 

www.mediainfo.com 


REUTERS — Join  the  world's  leading 
international  news  organization! 

A  foremost  provider  of  news,  financial 
information  and  transaction  products, 
REUTERS  is  seeking  aggressive, 
accurate  Reporters  to  handle  fast 
paced  news  from  large  and  small  com¬ 
panies  as  part  of  our  New  York  corpo¬ 
rate  reporting  team.  You  must  be  able 
to  provide  well  written,  concise,  ac¬ 
curate  and  quick  stories  and  headlines 
on  corporate  news  events  In  addition, 
you  must  be  an  expert  at  interviewing 
executives  from  major  corporations,  as 
well  as  an  expert  at  covering  industry 
analysts'  meetings  and  press  briefings. 
Some  overnight  shift  work  may  be  re¬ 
quired. 

Candidates  must  possess  a  Bachelor's 
degree  or  equivalent  work  experience 
in  Journalism,  with  at  least  two  (2) 
year's  experience  at  a  daily  newspaper 
or  news  agency.  Financial  reporting 
experience  is  preferred. 

For  immediate  consideration,  your 
resume/clips  should  be  E-mailed, 
faxed  or  mailed  to: 

susana.lammersdorf@reuters.com 
(202)  371-0437 

Susana  Lammersdorf 
Human  Resources  Department  #6 

Reuters  America  Inc. 

1333  "H”  Street.  NW 
Washington,  DC  20005 
No  phone  calls,  please! 
REUTERS  is  an  Equal  Opportunity 
Employer  committed  to  workforce 
diversity.  M/F/D/V 

EDITORIAL  WRITER 

The  Austin  American-Statesman  seeks 
a  journalist  with  a  proven  commitment 
to  the  newspaper  business.  We  re  look¬ 
ing  for  a  strong  writer  with  at  least  7 
years  of  daily  newspaper  experience. 
The  ideal  candidate  will  have  a  report¬ 
ing  background,  will  feel  comfortable 
writing  on  topics  that  range  from 
environmental  policy  to  the  arts  and 
culture,  and  can  report  and  comment 
on  the  diverse  population  of  central 
Texas.  Send  a  cover  letter,  resume 
and  six  non-returnable  clips  to: 

Arnold  Garcia.  Jr. 

Austin  American-Statesman 
305  S.  Congress  Avenue 
Austin,  TX  78704 
NO  PHONE  CALLS,  PLEASE 

EXECUTIVE  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group,  (Circulation  120,000)  publishers 
of  the  Pasadena  Star-News,  San  Gabriel 
Valley  Tribune,  Whittier  Daily  News  and 
12  weeklies,  is  seeking  an  experienced 
executive  editor.  Top  candidates  will 
have  superior  management  and  people 
skills,  a  proven  ability  to  direct  a  zoned 
operation  in  an  ethnically  diverse  metro/ 
suburban  area  and  a  willingness  to  work 
cooperatively  with  other  departments. 
The  job  requires  hands-on  editing,  com¬ 
munity  involvement  and  strategic  think¬ 
ing.  Send  resume  and  cover  to  Shari 
Wright,  Human  Resources  Director,  San 
Gabriel  Newspaper  Group,  1210  Azusa 
Canyon  Road,  West  Covina.  CA91790. 


Our  newsroom  needs  an  innovative 
leader  to  take  charge  of  5  weekly  news¬ 
papers.  2  highly  respected  monthly 
magazines  and  2  TMC  products.  Hous- 
atonic  Publications,  a  Journal  Register 
company,  located  in  the  beautiful  hills 
of  southwest  Connecticut,  has  incredi¬ 
ble  growth  potential  for  the  right  candi¬ 
date.  If  you  thrive  in  a  competitive  news 
environment,  love  a  small  town  market, 
and  are  looking  to  finally  showcase 
your  talent  for  ingenuity,  creativity  and 
coaching  young  reporters,  contact: 

Robert  Pazdziorko,  Publisher 
Housatonic  Publications 
65  Bank  Street 
New  Milford,  CT  06776 
Fax:  (860)  210-2609 

MANAGING  EDITOR 
for  day-to-day  operation  of  Dover  Post, 
a  weekly  in  Dover,  DE:  work  with  editor 
and  staff  of  three  writers  plus  stringers. 
Five  years  experience,  including  editing 
and  lay-out  experience,  strongly  pre¬ 
ferred.  Pagination  experience  also  help¬ 
ful.  Dover  is  a  small  but  growing  city 
within  an  hour  to  beaches  and  two  hours 
to  Philadelphia,  Baltimore  and  Washing¬ 
ton.  Competitive  pay  and  benefits,  includ¬ 
ing  401  (k)  and  health.  Send  resume  and 
writing  and  editing  samples  to: 

Don  Flood 
Dover  Post 

PO.  Box  664,  Dover,  DE  1 9903 
See  www.doverpost.com 
for  more  about  us 


ActiveUSA.com  seeks  a  Managing 
Editor  to  manage  its  news  department. 
Candidates  should  have  (5)  years 
editorial  experience  -  print  and/or 
online  -  and  at  least  (2)  years  man¬ 
agement  experience.  We  prefer  candi¬ 
dates  who  have  experience  with  a 
national  sports/health/nutrition  maga- 
zine(s)  and/or  large  metro  newspa- 
per(s)  sports/health/nutrition  section, 

WRITER/EDITOR 

ActiveUSA.com  seeks  experienced 
sports/health/lifestyle  journalists  to  fill 
several  writer, 'edtor  positions.  Candi¬ 
dates  should  have  at  least  three  (3) 
years  experience  writing  about  partici¬ 
patory  sports  for  a  national  maga- 
zine(s)  and/or  large  metro  newspa- 
per(s).  Internet  experience  a  plus. 

We  offer  generous  salaries,  equity  and 
a  great  work  environment.  All  positions 
are  at  our  La  Jolla  (San  Diego),  CA 
offices,  which  are  steps  from  some  of 
the  most  beautiful  beaches  in  the 
world.  To  apply  send  clips  and  resume 
via  fax  or  E-mail  to  (858)  551  -761 9; 

HR@ractgate.com 

MANAGING  EDITOR 
For  10,000  AM  daily  in  Mount  Airy.  NC. 
Beautiful  region  near  Blue  Ridge  Moun¬ 
tains  and  major  cities.  Seeking  individ¬ 
ual  that  can  manage  as  well  as  be 
enthusiastic  about  building  newspaper 
readership.  Send  resume  to: 

Publisher,  The  News 
RO.  Box  808.  Mount  Airy,  NC  27030 


looking  for  ""  San  Francisco 

associate  editor 

for  its  news  and  entertainment  weekly  in 

San  Francisco.  We  want  an  editor  who  has 

a  fine  touch  with  copy,  a  firm  grasp  of  the 

magazine  style,  and  the  self-confidence  needed 

to  work  comfortably  with  a  staff  of  writers 

who  routinely  win  major  national  journalism 

awards.  The  ideal  candidate  for  this  position 

will  have  at  least  five  years  of  experience  at 

major  newspapers  and/or  magazines,  the 

demonstrated  ability  to  deal  with  lengthy  news 

and  feature  articles,  and  the  desire  to  edit  and 

write  to  the  highest  standards.  " 

Applicants  should  send  a  short,  arresting  — ^ 

cover  letter,  a  one-page  resume,  and  a 
representative  set  of  writing  and  editing  clips  to: 

John  Mecklin 
Editor 
SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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MUSIC  EDITOR 

New  Times  is  searching  for  a  music 
editor  at  its  award-winning  weekly  news¬ 
paper  in  Miami.  This  position  entails  plan¬ 
ning  and  editing  a  weekly  music  section, 
writing  feature  stories  and  a  weekly  col¬ 
umn.  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for— and  critical  eye  toward— DJ,' 
dance  and  hip-hop.  Send  a  cover  letter, 
resume  and  five  best  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times.  Inc. 

RO.  Box  5970.  Denver.  CO  80217 
andy.vandevoorde@westword.com 

MANAGING  EDITOR 
Major  trade  publishing  company  seeks 
managing  editor  to  coordinate  editorial 
for  publications/website  covering 
logistics,  supply  chain  and  eBusiness. 
Responsibilities  include  managing  3-i- 
staff  and  freelance,  copy  flow,  copy 
editing  duties,  and  writing.  Ideal  can¬ 
didate  has  journalism  degree,  trade 
publication  experience,  technology 
writing  experience.  Must  be  top-notch 
writer  and  proofreader  and  able  to 
work  under  deadline  pressure.  Inter¬ 
ested  candidates  MUST  send  cover  let¬ 
ter,  resume  AND  salary  requirements 
to: 

Director  of  Human  Resources  (EWE) 
Bill  Communications 
355  Park  Avenue  South 
New  York.  NY  10010 
Or  FAX  (212)  592-6209 
Or  E-mail  HR@billcom.com 


NEWS  ASSISTANTS 
REUTERS— Join  the  world's  leading 
international  news  organization! 

A  foremost  provider  of  news,  financial 
information  and  transaction  products, 
REUTERS  is  seeking  News  Assistants 
to  work  with  the  Equities  and  Corpo¬ 
rate  Reporting  Desks  in  New  York  and 
enhance  diaries  coverage.  Duties 
include  processing  tabular  information, 
and  collecting  information  and  data  on 
corporate  events  and  earnings  for 
diaries.  Candidates  must  possess  a 
Bachelor's  degree  or  equivalent  work 
experience  in  Journalism.  Flexible 
shifts  are  required. 

For  immediate  consideration,  your 
resume/clips  should  be  E-mailed, 
faxed  or  mailed  to: 

susana.lammersdorf@reuters.com 
(202)  371-0437 
Susana  Lammersdorf 
Human  Resources  Department  #6 
Reuters  America  Inc. 

1333  “H”  Street.  NW 
Washington,  DC  20005 
No  phone  calls,  please! 
REUTERS  is  an  Equal  Opportunity 
Employer  committed  to  workforce 
diversity.  MIF/DN 

REPORTER,  HIGH-TECH 
Daily  business-beat  experience  helpful: 
proven  reporting/writing  talent  under 
deadline  pressure  is  paramount.  Contact: 
michaels@telekomnet.com  or 
TelekomNet 

2269  Massachusetts  Avenue 
Cambridge.  MA  02140 


roSgTra'n  FT.  LAUDERDALE 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 

day-to-day  operations  of  the  editorial 

department.  Fine  writing  and  editing 

skills  are  a  must;  the  interview  process 

includes  a  test.  " 

New  Times  offers  competitive  salaries 
and  benefits,  interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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FEATURES  EDITOR 

The  Virginian-Pilot  has  an  opening  for 
a  features  editor  in  charge  of  our  daily 
features  section  and  weekly  Weekend 
section.  This  editor  will  be  charged 
with  planning  and  producing  the  fea¬ 
tures  sections.  We  are  looking  for  an 
experienced  editor  with  a  creative 
mind,  strong  editing,  organization  and 
planning  skills,  and  an  interest  in  pop 
culture,  music,  the  arts  and  entertain¬ 
ment.  We  are  also  looking  for  a  leader 
who  can  strengthen  the  section  by 
coaching  and  developing  others,  and 
respond  to  events  or  trends  in  the 
news.  This  editor  works  Monday- 
Friday,  plus  other  days  as  needed. 
ESSENTIAL  FUNCTIONS: 

•  Organize,  manage  and  shape  daily 
features  section 

•  Plan,  assign  and  edit  copy  for  the 
Daily  Break 

•  Be  a  primary  source  of  ideas  and 
innovation  for  the  Daily  Break 

•  Coach,  train  and  develop  the  features 
staff  to  a  higher  level  of  performance 

•  Review,  choose  and  edit  appropriate 
wire  stories 

•  Lead  team  meetings  on  a  regular  basis 
SKILLS  &  KNOWLEDGE  REQUIRED: 

•  Strong  planning  and  organizational 
skills 

•  Demonstrated  writing  and  editing  skills 

•  Ability  to  generate  feature  ideas 

•  An  interest  and  knowledge  of  pop 
culture,  music,  the  arts  and  entertain¬ 
ment 

•  Willing  to  work  courteously  and  pro¬ 
mptly  with  the  public 

•  Track  record  of  planning  and  oversee¬ 
ing  a  section  or  significant  projects 

•  Team  leader  skills,  including  the 
ability  to  improve  performance  and 
maintain  a  high  level  of  productivity 

•  Ability  to  work  well  with  other  teams, 
including  Design,  Photography  Writ¬ 
ing  and  News 

•  Outstanding  judgment,  whether  in 
making  calls  on  stories  or  assessing 
the  performance  and  potential  of 
individuals 

•  Experience  as  an  effective  newsroom 
leader,  using  appropriate  interpersonal 
style  to  inspire  and  guide  others 

If  you  are  interested  in  applying  for  this 
position,  please  send  a  resume,  list  of 
references  and  letter  explaining  how 
you  can  improve  The  Virginian-Pilot 
features  section  to: 

Tonnya  Kennedy,  Deputy  Managing  Editor 
The  Virginian-Pilot 
1 50  W.  Brambleton  Avenue 
Norfolk.  VA  23510 
Deadline  for  applications  is 
March  20,  2000 


MANAGING  EDITOR 
Texas  Lawyer,  a  weekly  newspaper, 
seeks  experienced  managing  editor  in 
Dallas  office  to  oversee  day-to-day 
editorial  operations.  Strong  news  judg¬ 
ment,  editing  and  organization  skills  a 
must.  Send  resume/writing  samples  to 
Colleen  B.  McGushin,  editor,  Texas 
Lawyer,  900  Jackson,  Suite  500, 
Dallas,  TX  75202;  Fax  (214)  741-2325; 

E-mail:  cmcgushin@amlaw.com 


MANAGING  EDITOR  AND  REPORTER 
The  Savannah  College  of  Art  and  Design 
is  a  private,  non-profit,  co-educational, 
accredited  institution  of  higher  education 
that  confers  Bachelor's  and  Master's 
degrees  in  18  majors.  The  college  does 
not  discriminate  on  the  basis  of  race, 
color,  national  or  ethnic  origin,  religion, 
age,  sex,  handicap,  or  marital  status. 
Women  and  minorities  are  encouraged 
to  apply.  AA/EOE. 

MANAGING  EDITOR  for  weekly,  com¬ 
munity  based,  award-winning  Georgia 
Guardian  newspaper  in  Savannah,  GA. 
Supervises  daily  operation  of  newsroom, 
including  story,  photo  and  graphic  de¬ 
sign  assignments,  in  conjunction  with 
General  Manager.  Maintains  relation¬ 
ships  with  local  government,  business 
and  civic  leaders  to  ensure  access  and 
open  communication.  Chairs  editorial 
planning  meetings.  Writes  columns,  as 
necessary.  Must  be  able  to  perform 
essential  duties  satisfactorily.  Must  be 
able  to  perform  duties  of  General  Man¬ 
ager  as  necessary.  Performs  other 
duties  as  assigned  to  carry  out  the 
mission  of  the  newspaper.  Communi¬ 
cations  or  journalism  degree  required. 
Knowledge  of  AP  Stylebook  essential.  2 
or  more  years  experience  on  weekly  or 
daily  newspaper  preferred. 

REPORTER  to  write  news  and  feature 
articles  on  a  wide  range  of  subjects  for 
weekly,  community  based,  award-winn¬ 
ing.  Georgia  Guardian  newspaper  in 
Savannah,  GA.  Works  under  the  direc¬ 
tion  of  the  Managing  Editor.  Conducts 
interviews  to  collect  information  for  arti¬ 
cles,  adheres  to  deadlines,  and  coor¬ 
dinates  stories  with  photographic  and 
graphic  design  departments.  Performs 
other  duties  as  assigned  to  carry  out 
the  mission  of  the  newspaper.  Com¬ 
munications  or  journalism  degree  re¬ 
quired.  Knowledge  of  AP  Stylebook 
essential.  1-2  years  experience  on 
weekly  or  daily  newspaper  preferred. 

To  apply,  please  send  cover  letter, 
resume,  and  three  references  to: 

Human  Resources 
Savannah  College  of  Art  and  Design 
PO.  Box  31 46,  Savannah,  GA31402 
Fax:  (912)  525-5222 
E-mail:  scadhr@scad.edu 

NEWS  WRITER 

and  sports  reporter  needed  for  award¬ 
winning  small,  afternoon  daily  in  Port- 
ales,  NM.  Some  experience  a  plus,  but 
recent  grads  OK.  Call  (505)  356-4481 
after  1 0:30  a.m.  MST  and  Speak  to: 

Ruth  Friedberg,  managing  editor 

REGIONAL  EDITOR.  WRITERS  AND 
GRAPHIC  ARTIST 

We  have  immediate  openings  for  a 
regional  editor  and  writers  for  several 
major  beats  -  medicine,  education.  We 
are  also  looking  for  a  graphic  artist. 
Experience  required.  ANG  Newspa¬ 
pers  is  a  group  of  five  papers  in  the  SF 
Bay  Area.  E-mail  inquiry  to: 

kjones@angnewspapers.com 
then  send  resume  and  best  clips  to: 

Keith  Jones,  4770  Willow  Road 
Pleasanton,  CA  94588 

www.mediainfo.com 
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COPY  EDITOR  POSITION  WITH  THE 
VAIL  DAILY 

Fast-growing  medium-sized  daily  news¬ 
paper  in  the  heart  of  the  Rocky  Moun¬ 
tains  has  a  copy  editor  position  open. 
Must  know  QuarkXPress  and  Adobe 
Potoshop.  Must  have  superior  writing 
skills,  working  knowledge  of  Associated 
Press  Style  and  be  able  to  work  indpen- 
dently.  Copy  editor  will  write  headlines, 
edit  wire  and  local  copy  and  design 
news  pages.  Perk  to  the  job?  Skiing 
every  morning  before  work! 

Please  send  resume  and  cover  letter  to: 
Mariella  Ruocco-Gorla,  PO.  Box  81 
Vail.  CO  81658  or  Fax  to  (970)  949-7096 
No  phone  calls,  please.  EOE 

CREATIVE  JOURNALISTS  WANTED 
The  Tribune-Democrat,  a  50,000- 
circulation  Western  Pennsylvania  daily, 
has  the  following  openings: 

•  REPORTER  to  cover  several  interest¬ 
ing  rural  and  suburban  communities 

•  COPY  EDITOR  to  edit  wire  and  local 
copy  and  make  up  pages.  Must 
have  a  thorough  command  of  AP 
style  and  write  headlines  that  sing. 

Both  positions  require  experience. 
Send  writing/editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat 
425  Locust  Street.  Johnstown,  PA  1 5907 

EDITOR  POSITION 

Medium  size  daily,  9,000  PM  seeks 
experienced  editor  with  outstanding 
leadership  skills  who  has  the  vision 
and  talent  to  move  our  publications  to 
a  higher  level  of  editorial  excellence. 
This  professional  should  have  excell¬ 
ent  editorial  management  skills  and  a 
willingness  to  become  involved  in  the 
community. 

Send  resume  with  salary  requirements  to: 
tjackson@pulitzer.net  or 
Santa  Maria  Times 
c/o  Tom  Jackson 
3200  Skyway  Drive 
Santa  Maria  CA  93454 

EDITORS  WANTED 

Expanding  suburban  Philadelphia 
34,000  daily  seeks  savvy  assistant  city 
editor  and  sharp  copy  editor.  ACE  will 
shape  regional  coverage,  direct  staff 
reporters  and  oversee  municipal  cor¬ 
respondent  network  on  4-editor  assign¬ 
ing  desk.  Copy  editor  will  paginate 
QuarkXPress  news  and  business 
pages.  Daily  experience  preferred. 
Great  place  to  live  and  work,  great 
opportunity  for  advancement.  Send  let¬ 
ter,  resume,  samples  to: 

Barry  Schickling,  Managing  Editor 
Daily  Local  News 
250  N.  Bradford  Avenue 
West  Chester,  PA  1 9382 

MANAGING  EDITOR 
Central  Florida  daily  seeks  enterprising 
and  competitive  professional  to  lead 
newsroom  staff.  Apply  to  News  Chief 
650  Sixth  Street  SW 
Winter  Haven,  FL  33880 
E-mail:  publisher@newschief.com 
www.mediainfo.com 


EXPERIENCED  REPORTER 
Award-winning,  20,000  circulation,  cen¬ 
tury-old  weekly  in  vibrant  seaside  re¬ 
sort  community  seeks  full-time  report¬ 
er.  Need  versatile  journalist  with  strong 
news,  analysis  and  investigative  report¬ 
ing  skill,  someone  for  whom  the  meet¬ 
ing  is  the  beginning  of  the  story.  Mini¬ 
mum  two  years  experience.  Car,  cam¬ 
era  required.  Competitive  salary,  bene¬ 
fits,  401  (k),  profit  sharing.  Resume, 
clips,  references  to: 

Editor 

The  Southampton  Press 
PO.  Box  1207,  Southampton,  NY  11969 


The  Daytona  Beach  News-Journal  seeks 
an  experienced,  aggressive  investigative 
reporter  to  help  sustain  our  tradition  of 
hard-hitting,  prize-winning  journalism. 
We  want  an  energetic  digger  who  is 
skilled  in  working  sources,  probing 
public  records  and  doing  computer- 
assisted  research.  The  right  candidate 
will  also  be  a  polished  writer  who  can 
produce  well-crafted  stories  that  inform 
readers  and  provoke  action.  Send  let¬ 
ter,  resume  and  clips  to: 

Don  Lindley.  Executive  Editor 
The  News-Journal 
PO.  Box  2831 

Daytona  Beach,  FL  321 20-2831 


Edgy,  Boston-based  magazine  with 
ambitious  expansion  plans  lusts  after 
star  managing  editor  -  somebody  with 
a  proven  track  record  in  managing 
editorial  and  production  teams,  handl¬ 
ing  the  business  side  of  publishing, 
and  working  with  stylishly  smart  text. 
Personal  experience  as  a  freelancer  is 
a  plus.  In  less  than  a  year  we've 
garnered  press  raves  and  several 
awards  —  including  a  British  Academy 
Award  nomination!  Join  us!  Please  sub¬ 
mit  a  couple  of  writing  samples  along 
with  your  resume  and  cover  letter  to: 
loshman@aquent.com  Fax  (61 7)  535-5082 


small  daily,  with  a  strong  writing  and 
investigative  history,  seeks  reporters  who 
can  dig  up  stories  that  matter  to  readers. 
Experience  preferred  but  outstanding  re¬ 
cent  graduates  are  encouraged  to  apply. 
Send  resume  and  clips  to: 

Thomas  W.  Seeley,  City  Editor 
The  Citizen 

25  Dill  Street,  Auburn,  NY  13021 
Or  E-mail:  newsroom@tds.net 

REPORTER  -  The  Ann  Arbor  News  is 
looking  for  a  local  government  reporter 
who  can  go  beyond  the  agendas  and 
develop  enterprise  stories  that  speak 
to  our  readers.  Show  us  your  best  work, 
developed  from  strong  community  sourc¬ 
ing,  public  records  and  on-the-street  re¬ 
porting.  Send  cover  letter,  resume,  ref¬ 
erences  and  your  six  best  clips  to: 

Rick  Fitzgerald,  Managing  Editor 
Ypsilanti  Press  Edition  of 
The  Ann  Arbor  News 
301  W.  Michigan  Avenue.  Suite  201 
Ann  Arbor,  Ml  48197 
The  News  is  an 
Equal  Opportunity  Employer 


NEWS  DIRECTOR:  Responsibilities 
include  managing  staff  at  six  locations. 
Publishers  of  nine  weekly  newspapers 
in  southeastern  Wisconsin  and  north¬ 
ern  Illinois.  Duties  include  planning 
and  enhancing  entire  news  function, 
strengthening  local  presence,  estab¬ 
lishing  performance  benchmarks,  and 
integrating  news  with  Internet  and  tel¬ 
evision.  Requirements:  Journalism 
degree,  10-15  years’  successful  news¬ 
paper  management  experience.  Com¬ 
petitive  salary;  401  (k)  with  match; 
medical,  dental,  disability,  EAR  PTO. 
Send  resume  with  cover  letter,  work 
samples,  three  professional  references, 
and  salary  history, /requirements  to: 

Marcy  Mendicino 
Human  Resources  Coordinator 
Southern  Lakes  Media  Inc. 

PO.  Box  437.  Burlington,  Wl  53105 
Or  Fax  to  (262)  763-1 965 
Equal  Opportunity  Employer 
Drug-Free  Workplace 

THE  TENNESSEAN  is  looking  for  copy 
editors  to  join  its  19-person  news  copy 
desk  at  night.  Daily  newspaper  experi¬ 
ence  required.  Top-notch  editing  skills, 
strong  news  judgment  and  the  ability 
to  craft  compelling,  accurate  headlines 
is  vital.  The  Tennessean  is  a  Gannett- 
owned  Metro  daily  newspaper  in  Nash¬ 
ville,  TN,  (189,000  daily  and  285,000  on 
Sundays).  Please  include  resume, 
cover  letter  and  work  samples.  Apply  to: 
Diane  Nottingham 
The  Tennessean 

1100  Broadway.  Nashville.  TN  37203 

Or  dnottingham@tennessean.com 


PRODUCTION  EDITOR 
Experienced,  detail-oriented  produc¬ 
tion  editor  required  for  AUTO  WORLD 
WEEKLY.  Position  requires  strong 
organizational  skills,  meticulous  atten¬ 
tion  to  detail,  familiarity  with  both  Mac 
and  PC  platforms,  and  the  ability  to 
work  well  under  intense  deadline  pre¬ 
ssure.  Our  production  editors  will  main¬ 
tain  and  monitor  the  editorial  schedule 
and  traffic  all  copy  through  multiple 
changes  and  phases.  Applicants  should 
have  a  minimum  of  two  years'  editorial 
experience.  Excellent  benefits  package. 
We  are  located  on  the  beautiful  Gulf 
Coast  of  Mississippi,  an  hour's  drive 
east  of  New  Orleans.  Send  resume  with 
salary  requirement  to: 

Production  Editor.  Auto  World  Weekly 
PO.  Box  888,  Pass  Christian,  MS  39571 

REPORTER/RESEARCHER  needed  for  a 
21  year  old  Business-to-Business  pub¬ 
lishing  company  expanding  into  the 
Internet  and  new  hardcopy  publication. 
Requires  aggressive,  reporter, 'researcher 
who  is  familiar  with  the  Internet  as  a 
research  tool.  Casual,  smoking  office  in 
central  NJ.  Good  pay  and  benefits. 

Contact  Ann  at  (609)  587-6200 

SPORTS  COPY  EDITORS 
The  Miami  Herald  seeks  creative,  hard¬ 
working  sports  copy  editors  ready  forthe 
challenge  of  covering  one  of  the  nation  s 
most  diverse  sports  markets.  Three  years 
of  experience  at  a  major  daily  is  pre¬ 
ferred.  Send  resume  and  clips  to: 

Ted  Green,  Chief  Assistant  Sports 
Editor,  Miami  Herald 
One  Herald  Plaza,  Miami.  FL 33132 


INVESTIGATIVE  REPORTER 


MANAGING  EDITOR 
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EDITORIAL 


RELIGION  REPORTER  AND  EDITOR 
The  Christian  Century,  an  independent 
national  magazine,  is  seeking  an  enterpris¬ 
ing  journalist.  Duties  split  between  1) 
writing  and  developing  articles  and  2)  edit¬ 
ing  the  magazine  s  weekly  news  section. 
The  ideal  candidate  will  be  a  lively 
writer  and  strong  editor,  familiar  with 
American  religious  life,  especially 
mainline  Protestantism,  and  able  to 
cover  events,  tends,  personalities,  and 
moral  and  theological  issues. 

The  Christian  Century,  published  36 
times  a  year,  has  a  wide  readership 
among  church  leaders  in  mainline  Pro¬ 
testantism  and  beyond 
Send  letter,  resume,  and  samples  to: 

Executive  Editor  David  Heim 
The  Christian  Century 

1 04  S.  Michigan  Avenue.  Suite  700 
Chicago.  IL  60603 

SOLID  BEAT  REPORTER 
to  cover  municipalities  and  school  dis¬ 
tricts  in  Central  Pennsylvania  for  100.000- 
circulation  daily.  We  want  someone  who 
can  do  it  all  -  cover  the  news  in  a  local  com¬ 
munity.  and  spot  and  develop  stories  that 
have  interest  beyond  that  community  A 
qualified  candidate  will  have  strong  re¬ 
porting  skills  and  at  least  2-3  years  expe¬ 
rience  at  a  daily  paper.  Send  resume  and 
clips  to: 

Bob  Heisse.  City  Editor 
The  Patriot-News 

PC.  Box  81 62.  Harrisburg.  PA  17105 

THE  PHILADELPHIA  DAILY  NEWS 
is  looking  for  a  copyeditor  with  online 
interest  andor  experience. 

Send  resume  and  letter  to: 

Deborah  Licklider,  New  Initiatives  Editor 
Philadelphia  Daily  News 
PC.  Box  7788.  Philadelphia,  PA  19101 
Or  E-mail:  LICKLID@phillynews.com 


EDITORIAL 


REPORTER 

Nashville  Business  Journal,  part  of  the 
41 -paper  American  City  Business 
Journals  chain,  is  looking  for  a 
talented  reporter  to  cover  e-business 
and  health  care  business.  Beats 
include  the  Columbia/HCA  hospital 
chain  and  dot-coms  from  start  up  to 
IPO.  Candidates  should  have  solid 
reporting  experience  and  a  strong 
desire  to  beat  the  competition.  Send 
resume  by  fax  to  Editor  Bill  Lewis  at: 

(615)  248-6523 

Or  E-mail:  blewis@amcity.com 


WE  ASKED  OUR  STAFF 
why  you  should  work  at  the  News  & 
Record,  a  100.000-circulation  daily  in 
Greensboro,  NC.  They  said: 

"The  News  &  Record  seems  to  lack  the 
backstabbing  and  internal  competition 
that  makes  working  elsewhere  such  a 
drag.”  -  John  Newsom,  first-place  win¬ 
ner  in  the  Education  Writers  Associa¬ 
tion  awards 

"The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I've  ever 
heard  of.”  -  Lydian  Bernhardt,  travel 
editor 

We  are  wrapping  up  the  biggest 
newsroom  expansion  in  our  110-year  his¬ 
tory  and  need  reporters  to  cover  specific 
cities,  the  arts,  business,  education, 
sports,  cops  and  general  assignment  - 
both  news  and  features.  For  more  informa¬ 
tion.  browse  www.news-record.com  and 
click  on  News  &  Record  Jobs.  If  you 
like  what  you  see  and  have  at  least  two 
years'  experience,  send  a  resume  and 
clips  to: 

Ed  Williams.  Recruitment  Coordinator 
News  &  Record 

PO.  Box  20848.  Greensboro.  NC  27420 


EDITORIAL 


THE  INDIANAPOLIS  STAR  (daily 
circulation  270,000.  Sunday  375.000) 
is  seeking  a  dogged  reporter  and  fac¬ 
ile  writer  for  our  new  Detroit  bureau. 
The  reporter  will  focus  on  the  auto 
industry  —  by  far  Indiana's  largest 
employer,  with  100.000  workers.  Star 
editors  and  reporters  are  committed  to 
making  the  paper  the  best  of  its  size  in 
the  nation.  Candidates  should  share 
that  commitment  to  excellence  and 
have  a  proven  ability  to  produce  busi¬ 
ness  stories  relevant  to  a  broad  range 
of  readers.  Send  resume  and  clips  to: 

Greg  Andrews 

Assistant  Managing  Editor/Business 
Indianapolis  Star  &  News 
PO.  Box  145.  Indianapolis.  IN  46206-0145 


SPORTS  COPY  EDITOR  'WRITER 
A  seven-day-a-week  AM  34,000  circula¬ 
tion  paper  is  seeking  a  sports  copy  edit- 
or.'writer.  We  re  looking  for  a  candidate 
who  has  a  B.A.  in  journalism  or  liberal 
arts,  excellent  editing  and  design  skills, 
strong  communication  skills,  and  com¬ 
puter  proficiency,  especially  in  QuarkX¬ 
Press.  Excellent  benefit  package.  Send 
cover  letter  and  resume  to: 

Box  01204.  Editor  &  Publisher 
151 5  Broadway,  12th  FI,  NY,  NY  10036 
Equal  Opportunity  Employer 


SUNNY  SOUTHWEST  FLORIDA 
beckons  writers,  editors  and  copy 
editors'designers  who  are  looking  for 
stability.  The  Sun  Coast  Media  Group 
and  its  four  daily  newspapers  are  look¬ 
ing  for  good  writers  and  editors  who 
want  to  relocate  and  improve  their  qual¬ 
ity  of  life.  One  of  the  fastest  growing 
newspapers  in  the  country.  The  Sun 
Herald  has  several  opportunities  for  the 
right  people  in  a  highly  competitive 
newspaper  environment.  If  you  think 
you  have  the  attributes  we  are  seeking 
and  want  to  live  in  a  family  oriented, 
low-crime,  water  wonderland,  call: 

John  Hackworth,  (941)  255-8147 
(800-830-7861  ext.  147) 

Or  E-mail;  hackworth@sunletter.com 


THE  DELTA  DEMOCRAT  TIMES 
Greenville.  MS.  seeks  an  editor  to  lead 
its  newsroom  of  14.  Our  editor  will  for¬ 
mulate  a  vision  of  high  expectations  for 
the  news  operation.  He  or  she  will  spend 
hands-on  time  with  a  staff  eager  to  learn 
and  grow.  Our  editor  will  have  an  under¬ 
standing  of  and  respect  for  the  compa¬ 
ny's  libertarian  philosophy.  Our  editor 
will  be  a  superior  communicator  both 
internally  and  externally.  Our  editor  will 
view  the  newspaper  as  an  idea  center,  a 
center  of  expression,  for  a  diverse  com¬ 
munity.  If  you  think  you  have  what  it 
takes  and  are  ready  to  meet  the  chall¬ 
enge,  we  want  to  see  your  resume,  se¬ 
ven  samples  of  your  work,  three  pro¬ 
fessional  references  and  salary  require¬ 
ments  to: 

E-mail;  rick_thomason@link.freeoom.com 
Rick  Thomason.  Publisher 
Delta  Democrat  Times 
988  North  Broadway.  RO.  Box  1 61 8 
Greenville,  MS  38702 
No  phone  calls,  please.  This  position  is 
available  immediately. 


EDITORIAL 


THE  COLUMBUS  LEDGER-ENQUIRER 
seeks  two  strong  newsroom  leaders, 
METRO  EDITOR  and  BUSINESS  EDITOR, 
to  join  an  open,  flexible  team  committed 
to  independent  and  useful  journalism. 

The  Columbus  Ledger-Enquirer  (Knight 
Ridder;  51.000  daily.  66,000  Sunday; 
newsroom  of  65)  offers  competitive  pay. 
a  constructive  environment  and  opport¬ 
unities  for  advancement.  On  the  Chat¬ 
tahoochee  River  100  miles  SW  of  At¬ 
lanta,  three  hours  from  the  beach,  four 
hours  from  the  mountains,  minutes  from 
the  woods.  Columbus  is  amid  huge  in¬ 
vestments  in  quality  of  life  (S200  million 
for  schools,  $60  million  for  a  new  per¬ 
forming  arts  center,  $50  million  for  a 
new  library,  more). 

In  addition  to  the  fundamentals  of  hon¬ 
esty,  openness,  doggedness  and  opti¬ 
mism.  we  re  looking  for  these  attributes: 

•  Eagerness  to  take  responsibility 

•  Ability  to  get  news  in  the  paper,  day 
after  day.  in  ways  big  and  small 

•  Ability  to  help  reporters  of  varied 
experience  do  their  best  work 

•  Ability  to  make  those  around  her/him 
stronger 

•  Commitment  to  persistent  and  clear 
communication 

•  Ability  to  plan,  organize  and  follow 
through 

•  Ambition  -  evidence  of  which  shows 
up  in  the  paper,  on  behalf  of  readers 

Send  resume,  bio,  and  references  to: 

Mike  Burbach.  Executive  Editor 
Columbus  Ledger-Enquirer 
PO.  Box  711,  Columbus,  GA  31 902 
Queries  welcome, 

(706)  571-8560 

Or  mburbach@ledger-enquirer.com 

THE  EUROPEAN  AND  PACIFIC 
STARS  AND  STRIPES 
newspaper  is  seeking  an  OMBUDSMAN 
to  ensure  it  continues  to  be  and 
editorially  independent  newspaper  pro¬ 
viding  a  free  flow  of  information  to 
Department  of  Defense  military  and 
civilian  personnel  overseas.  The  ideal 
candidate  will  have  extensive  experience 
as  a  print  journalist,  and  be  willing  to 
travel  to  foreign  areas  frequently.  The 
ombudsman  serves  as  the  readers'  rep¬ 
resentative  and  must  have  the  ability  to 
work  credible,  fairly,  and  impartially  with 
all  parties  in  the  news  process.  Dist¬ 
inguished  journalists  and  those  familiar 
with  the  military  components  are  pre¬ 
ferred.  SEND  resume  to: 

E-mail:  jobs@stripes.osd.mil 
Fax:  (202)  782-0547  or  mail 
NAF  CPO.  Building  1 1 ,  Room  2-1 06 
WRAMC.  Washington.  DC  20307-5001 


REPORTER  for  busy  community  weeklies 
in  college  town.  Close  to  Baltimore,  DC, 
Philly,  Great  opportunity  for  someone 
beginning  their  career.  J-degree  re¬ 
quired.  experience  preferred.  Photog¬ 
raphy  skills,  camera  a  plus.  Respected 
newspaper  company.  Full-time,  full  bene¬ 
fits.  Rush  letter  describing  qualifications, 
resume,  work  samples  to  Publisher: 
Newark  Post 

1 53  E.  Chestnut  Hill  Road 
Newark,  DE  19713 
Fax:  (302)  737-9019 

www.mediainfo.com 


EDITORIAL 


EDITORIAL 


MFS  Investment  Management  invented  the  mutual  fund  in  1924, 
establishing  a  tradition  of  innovation  that  has  endured  for  75  years. 
Today,  MFS  manages  over  $  1 00  billion  in  assets  for  more  than  four 
million  investors  worldwide. 

Write  in  the  Heart  of  Boston 

As  a  result  of  our  tremendous  growth  we  are  seeking  an  outgoing 
reporter  with  suong  writing  skills  and  a  knack  for  seeing  stories 
where  others  do  not.  You  will  cover  a  wide  range  of  topics  for  daily 
intranet  site  and  monthly  newsletters.  Financial  knowledge  a  plus, 
but  not  required. 

MFS  offers  a  great  work  environment,  an  outstanding  location  in 
Boston's  Back  Bay  and  benefits  second  to  none  including  100% 
company-paid  health/dental  insurance,  tuition  reimbursement,  a 
generous  Defined  Contribution  Plan,  401  (k)  and  more! 

Please  submit  your  resume  and  five  clips  to: 

MFS,  Attn:  John  Luiz,  500  Boylston  Street,  Boston,  MA  02116. 

An  equal  opportunity  employer. 


To  see  a  complete  listing 
of  job  opportunities,  visit 
our  web  site  at: 

www.mfs.com 


#  H  INVESTMENT 
WE  INVENTED  THE  MUTUAL  FUND® 
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EDITORIAL 


SENIOR  COPY  EDITOR 
The  news  desk  of  the  Houston  Chroni¬ 
cle,  the  nation's  seventh-largest  metro¬ 
politan  daily  newspaper,  has  two  open¬ 
ings  for  senior  copy  editors.  Candidates 
must  demonstrate  mastery  of  word-edit¬ 
ing  and  headline-writing  skills  as  well  as 
talent  in  layout.  Ability  to  move  quickly 
into  supen/isory  responsibilities  is  essen¬ 
tial.  Requirements  include  a  Bachelor's 
degree  and  at  least  seven  years  of  edit¬ 
ing  experience  on  daily  newspapers. 
Working  hours  are  at  night  and  may  in¬ 
clude  holiday  and  weekend  duty.  Com¬ 
petitive  salary.  Excellent  benefits  pack¬ 
age.  Great  city. 

Contact  Hank  Glamann 
News  Editor  for  Administration 
hank.glamann@chron.com  or 
Houston  Chronicle 

PO  Box  4260.  Houston,  TX  7721 0-4260 
No  calls,  please.  The  Houston  Chronicle, 
a  unit  of  the  Hearst  Corporation,  is  an 
Equal  Opportunity  Employer. 

THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  a  bureau 
chief.  The  6-day-a-week  independently 
owned  newspaper  provides  a  wonderful 
opportunity  for  candidates  with  a  strong 
communication  background  and  report¬ 
ing  experience.  The  bureau  chief  does 
reporting  and  coordinates  with  the  other 
bureau  reporters  in  covering  town  and 
county  news  in  the  beautiful  Shenan¬ 
doah  Valley.  For  reporters  interested  in  a 
more  management-oriented  position 
without  abandoning  writing,  this  is  an 
ideal  position.  Resumes,  cover  letters, 
and  any  examples  of  work  should  be 
mailed  to  Bob  Wooten,  managing  editor: 

PO.  Box  69,  Strasburg,  VA  22657 

YOU  COULD  BE  lying  on  a  beautiful 
beach,  sipping  a  rum  coke,  listening  to 
reggae  and  watching  turquoise  waves 
kiss  your  toes.  All  you  need  to  do  is  con¬ 
vince  us  you  are  the  experienced  highly 
skilled  Copy  Chief  we  want  for  our  hard- 
driving  Pulitzer  Prize-winning  newspa¬ 
per's  universal  desk.  We  will  consider 
only  candidates  who  have  already  pro¬ 
ven  themselves  as  copy  chiefs,  who 
have  working  knowledge  of  the  Carib¬ 
bean  region  and  culture  and  who  have 
the  personality  and  soul  to  enjoy  work¬ 
ing  in  a  newsroom  that  is  widely  diverse 
by  every  definition  of  the  team.  Com¬ 
petitive  salary,  excellent  benefits  and 
the  beaches  are  free.  Contact: 

Executive  Editor  J.  Lowe  Davis 
The  Virgin  Islands  Daily  News 
PO.  Box  7760 
St,  Thomas,  USVI 00801 
(340)  774-8772  ext  301 
lowedavis@hotmail.com 


CAN'T  DECIDE  if  you  want  to  edit  or 
write?  Why  not  do  both?  The  Naples 
Daily  News  on  Florida's  Gulf  coast  is 
looking  for  a  unique  journalist  who  can 
write  depth  Sunday  stories  and  pro¬ 
jects,  then  change  hats  to  become  an 
assistant  city  editor  two  days  a  week. 
We  re  a  growing,  mid-sized  daily. 

Contact  City  Editor  Allen  Bartlett  at: 

(941)  435-3457 

Or  albartlett@naplesnews.com 


EDITORIAL 


WEB  PORTAL  EDITOR 
Business  Information  Group,  located  in 
the  Philadelphia  area,  is  the  leading 
provider  of  pre-employment  screening 
services  to  the  financial  sen/ices  indus¬ 
try.  Responsrbilities  include:  researching, 
editing,  and  writing  content  for  compa¬ 
ny's  online  portals.  We  require  a  degree 
in  Journalism  or  related  field  and  3-i- 
years-related  experience.  Published 
writer  preferred.  Knowledge  of  HTML  or 
Frontpage  a  plus.  Compensation  com¬ 
mensurate  with  experience.  Fax 
resume,  salary  requirements  and  writ¬ 
ing  samples  to: 

(215)  396-1683 

Or  E-mail:  tsmith@bigreporl.com  EOE 

THE  ST.  CROIX  AVIS 
the  Caribbean's  oldest  daily  newspaper, 
seeks  a  general-assignment  reporter. 
Experience  a  must.  Knowledge  of  the 
Eastern  Caribbean  would  be  helpful,  but 
not  required.  Come  live  in  a  vibrant, 
diverse  and  gorgeous  part  of  the  United 
States.  Fax  resume,  cover  letter  and 
clips  to  Robert  Hoffman,  Editor,  340-773- 
551 1 .  Job  is  open  now. 


THE  NATIONAL  CATHOLIC  REPORTER 
is  an  independent,  lay-edited,  prog¬ 
ressive  newsweekly  with  a  small  staff 
and  a  circulation  around  50.000.  includ¬ 
ing  readers  in  96  countries.  NCR  covers 
the  Catholic  and  other  churches;  pro¬ 
motes  such  values  as  peace,  justice, 
ecology:  aims  to  be  a  constructive  critic 
of  the  culture  and  spirit  of  our  times. 

NCR  is  seeking  a  committed,  dynamic, 
self-motivated  editor/writer  with  strong 
reporting  background  for  duty  in  Kansas 
City.  Duties  will  include  commissioning 
stories,  working  with  v,/riters,  editing  and 
some  writing.  Write  to  Editor.  NCR,  115 
East  Armour  Blvd.,  Kansas  City,  MO 
64111,  with  resume  and  clips. 


MAILROOM 


NEWSTEC, 

the  leader  in  remanufactured  inserting 
systems  is  seeking  qualified  Field  Ser¬ 
vice  Technicians  (Electronic  &  Mechan¬ 
ical)  to  install,  train  and  service  our  cus¬ 
tomer  base.  Applicant  should  have  ex¬ 
tensive  newspaper  mailroom  experience 
with  technical  understanding  of  in-  sort¬ 
ing  systems.  Must  be  excellent  in  main¬ 
tenance/repair  and  training.  Candidate 
should  be  a  motivator,  leader  and  poss¬ 
ess  strong  communication  skills. 

Position  requires  full-time  travel  and 
offers  a  competitive  compensation  pack¬ 
age  based  on  experience.  Please  fax  or 
send  resume  to: 

NEWSTEC,  Inc. 

Attn:  Don  Curley 
4  Walpole  Park  South  Drive 
Walpole.  MA  02081 
Fax:  (508)  850-7951 


MARKETING 


MARKETING  DIRECTOR  -  Great  com¬ 
munication  skills  to  develop  rela¬ 
tionships  with  medical  clinics,  golf 
pros,  the  media,  companies.  Must 
have  interest  in  golf.  (650)  494-0991 . 


MARKETING 


OPERATIONS  BUDGET  & 
PLANNING  MANAGER 
You  will  oversee  Production,  IT.  Com¬ 
mercial  Printing  and  New  Ventures 
Departments'  budget  development, 
implementation  and  reporting.  You  will 
also  provide  financial  support  by  con¬ 
ducting  financial  analysis  to  identify 
and  evaluate  revenue  opportunities 
and  expense  controls. 

You  will  need  five  years'  business 
experience  in  finance,  financial  accoun¬ 
ting  and/or  financial  planning/analysis: 
newspaper  and/or  manufacturing  expe¬ 
rience  is  preferred.  You  will  need 
demonstrated  excellence  in  financial 
problem-solving,  willingness  to  learn 
new  programs,  and  strong  teamwork 
and  initiative  skills.  Also  required  are 
technical,  logical  and  quantitative  skills: 
project  management  skills:  excellent  com¬ 
puter  and  software  skills  including  gen¬ 
eral  modeling  techniques  and  graphic 
presentations.  Ref#:  00-030 
We  offer  a  competitive  salary,  a  com¬ 
prehensive  benefits  package.  401  (k), 
opportunity  for  advancement  and  free 
parking.  To  apply,  please  submit  your 
resume  with  cover  letter  and  salary 
requirements  indicating  position  title  or 
reference  number. 

The  Hartford  Courant 
Employee  Services  Department 
285  Broad  Street.  Hartford,  CT  061 1 5 
Fax:  (860)  241-3000 
E-mail:  hcresumes@courant  com 
The  Hartford  Courant  is  an 
Equal  Opportunity  Employer 
Committed  To  Workforce  Diversity 


NEWS 

Dicihex  the  difference. 


MARKET  DEVELOPMENT 


MARKETING 


MARKETING  PROMOTION  MANAGER 
Full  time 

(Salary:  Commensurate  with  experience) 

RESPONSIBILITIES: 

•  Fulfill  the  branding,  promotion,  print 
and  broadcast  media  placement  for 
the  San  Antonio  Express-News 

•  Produce  strategic  promotional  plans 
and  campaigns  to  support  advertis¬ 
ing  and  circulation  sales,  promo¬ 
tions,  public  relations  programs,  and 
community  events 

•  Manage  promotion  coordinators 

QUALIFICATIONS/REQUIREMENTS: 

•  Minimum  of  five  years  experience  in 
an  advertising  agency,  sales  promo¬ 
tion  firm  or  media  promotions  division 

•  Bachelor's  degree  in  Advertising, 
Communications  or  Marketing;  or 
equivalent  work  experience 

•  In-depth  knowledge  of  print,  radio, 
television,  video  and  audiovisual  pro¬ 
duction.  contest  and  sweepstakes 
management,  and  account  manage¬ 
ment 

•  Management  experience  a  plus 

We  offer  a  quality  work  environment  and 

a  comprehensive  benefits  package. 

Qualified  applicants  are  encouraged  to 

E-mail,  mail  or  fax  their  resume  to: 
employment@express-news.net 
Attn:  Promotion  Manager 

Or  mail  to: 

San  Antonio  Express-News 
Human  Resources  Department 
Attn:  Promotion  Manager 
PO.  Box  2171 

San  Antonio.  TX  78297-21 71 
Fax:  (210)  250-3977 
EQUAL  OPPORTUNITY.  DRUG-FREE 
EMPLOYER 


MARKET  DEVELOPMENT 


COLLEGE  READERSHIP  SALES  MANAGER 


The  New  \()rk  Times  is  liMjkini;  fora  (Knamie  imlixitiual  ro  lirow  New  ’i'ork  Times  Col- 
lei*e  Heailership  proi^ranis  naiionwitle.  The  lonn-term  goal  is  lo  ilevelop  new  reailers 
by  estal'ilislnng  The  New  ^brk  Time**  as  the  priman  souree  t>t  news  and  information 
for  (a)Ilege  students.  This  imli\idual  will  work  in  eollahoraiion  with  the  eilucaiion 
marketing  team  and  the  National  Regional  Managers  to  develofi  strategies  and  reail- 
e^^hip  [programs  for  (aillege  stuilcnts.  This  business  leatler  will  be  res|>onsil>lc  for 
implementing  the  strategy  <  »f  t*\f\inding  tiistrilniii*  >n  of  The  New  'iork  Times  on  col¬ 
lege  cam[>uscs  throughout  the  countr\.  A  thorough  knowledge  of  the  (!»)llege 
Market  with  tliree  to  fi\e  \ear.s  experience  in  sales  and  marketing  necessan.  Man¬ 
agement  experience  in  newspa|x*r  e(.lucaiif  m  programs  preferred 

In  atkiition  to  a  compeiiii\e  salan  anti  benefits  |\ickage.  \ou  will  find  an  environ¬ 
ment  committed  to  tli\ersii\.  challenges  ami  growth.  Tor  conskleration.  please  hex  or 
L-mail  your  resume  im  luding  salan  retjuiremenis  kc 


hrresunie(r/  nylimcs.coni 
ATTN:  CRSM 

Fax  (212)  556-iOl  1  w'w'w.n^'times.com  Equal  Opportunity  Employer 
Vic  regret  that  we  can  only  respond  to  those  resumes  we  are  interested  in  pursuing 


Your  community  link  to  the  newspaper  industry  every  week  since 

«  1*84!  ~ 


www.mediainfo.com 
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MARKETING 


NEW  MEDIA 


PRODUCTION/TECH 


SALES 


SUN-SENTINEL 

SPECIAL  PROJECTS  MANAGER 
The  Sun-Sentinel,  a  division  of  the  Tri¬ 
bune  Company,  is  seeking  an  experi¬ 
enced  project  manager  for  its  Adver¬ 
tising  Division.  The  position  will  report 
to  the  Advertising  Manager  for  Terri¬ 
tory  Sales  and  will  be  located  in  Ft. 
Lauderdale.  Florida. 

This  individual  will  act  as  Territory 
Advertising  Liaison  between  Sun-Sen¬ 
tinel  and  the  Community  NEws  Group 
and  achieve  planned  results  in  growth 
and  profitability  for  both  Sun-Sentinel 
and  CNG. 

The  successful  candidate  will  have  an 
undergraduate  degree  in  Advertising/ 
Marketing  or  have  commensurate  ex¬ 
perience.  Should  possess  an  in-depth 
knowledge  of  newspaper  advertising 
sales,  weekly  newspaper  experience 
or  involvement  a  plus.  Strong  ana¬ 
lytical,  strategic,  organizational  and 
managerial  skills  are  required.  Re¬ 
quires  broad-based  knowledge  of 
newspaper  media  publishing,  excellent 
business  instincts  and  judgment.  Must 
have  technical  communication  skills 
for  use  with  clients,  subordinates  and 
superiors  and  possess  marketing 
knowledge  and  skills  in  problem  solv¬ 
ing,  decision  making,  prioritizing,  data 
interpretation  and  evaluation. 

The  Sun-Sentinel  offers  a  competitive 
salary  and  excellent  benefits  package. 
To  apply,  please  send  resume  attn: 

Sun-Sentinel 
Human  Resources 
333  SW  12th  Avenue 
Deerfield  Beach,  FL  33442 
Fax:  (954)  425-1518 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vis¬ 
ion  to  apply.  We  support  a  smoke-free 
work  environment. 

EOE 


NEW  MEDIA 


ONLINE  CONTENT  DIRECTOR 
The  Times  of  Northwest  Indiana,  a 
daily  newspaper  (circ.  95,000)  is  look¬ 
ing  for  an  online  visionary  to  lead  its 
team  of  fun,  creative  and  talented  pro¬ 
ject  managers. 

While  any  site  can  shovel  its  print-side 
content  online.  The  Times  Online  strives 
to  be  a  playful,  interactive  and  useful 
resource  for  the  local  community.  The 
ideal  candidate  will  possess  the  lead¬ 
ership,  communication,  technical,  con¬ 
ceptual  and  journalistic  skills  necessary 
to  achieve  this  goal.  The  ability  to  work 
with  outside  clients  and  all  parts  of  our 
newspaper  operation  is  essential.  Prior 
web  development  experience,  impecca¬ 
ble  organizational  skills  and  a  sense  of 
humor  are  mandatory,  too.  Lotus  Notes 
and  HTML  experience  is  preferred. 

The  Times  offers  a  competitive  salary 
and  excellent  benefits.  The  newspaper's 
office  is  located  in  Munster.  IN,  right 
next  door  to  Chicago.  Send  resume  to: 
Arnold  Avant,  Human  Resources 
The  Times  of  Northwest  Indiana 
601  45th  Street.  Munster.  IN  46321 
AVANTA@Howpubs.com 
C14  EDITOR  &  PUBLISHER 


WEB  DESIGN 

lasvegas.com  is  looking  for  an  experi¬ 
enced  Web  designer  who  knows  how 
to  make  pages  attractive  and  efficient 
without  throwing  up  roadblocks.  Profi¬ 
ciency  in  html  with  minimum  one-year 
experience  on  a  high-volume  site. 
Expertise  in  the  following  programs/ 
systems  is  helpful:  Adobe  Photoshop, 
Adobe  Illustrator  or  Freehand,  BBEdit, 
DTI  Speedwriter,  MacOS.  (WYSIWYG 
users  need  not  apply.)  Ability  to  han¬ 
dle  multiple  projects,  work  indepen¬ 
dently  and  flexibility  are  essential. 
Involves  some  night  and  weekend 
hours.  Send  resume  (including  URLs 
of  sites  you've  designed)  as  standard 
ascii  e-mail  with  "ONLINE  DESIGNER" 
as  the  subject  of  the  message  to: 

gibes@lasvegas.com 
ATTACHMENTS  WILL  NOT  BE  OPENED 


PRESSROOM 


EXPERIENCED  PRESS  OPERATORS 
The  Winston-Salem  Journal,  a  Northwest 
NC  100.000  daily  circulation  newspaper, 
has  openings  for  two  press  operators 
experienced  in  offset  printing.  Our  mod¬ 
ern  production  facility  features  a  double¬ 
width,  Mitsubishi  Lithopia  offset  press.  If 
interested,  send  resume  to: 

Director  of  Human  Resources 
Winston-Salem  Journal 
PO.  Box  31 59,  Winston-Salem,  NC  27102 
Or  fax  to:  (336)  727-4096 

PRESS  MANAGER  AND 
PREPRESS  MANAGER 
The  Montgomery  Advertiser 
Montgomery.  AL.  needs  a  Press  and  a 
PrePress  Manager.  For  details,  visit 
montgomeryadvertiser.com 
EOE/AAE/M/F/D/V 


PRODUCTION/TECH 


NIGHT  OPERATIONS  MANAGER 
The  Seattle  Times  Company,  which 
produces  the  Seattle  Times  and  the 
Seattle  Post-Intelligencer,  is  looking 
for  a  Night  Operations  Manager.  The 
person  in  this  key  position  will  have 
primary  responsibility  for  coordinating 
the  daily  production  of  both  papers. 
This  position  could  include  swing  shift 
and/or  night  shift,  and  work  at  either  or 
both  of  our  production  facilities.  We 
prefer  someone  with  a  four  year 
degree  in  print  technology,  business, 
or  a  related  field.  Skills  and  experience 
should  include  strong  understanding 
of  graphic  arts  and  newspaper  produc¬ 
tion  procedures  and  practices,  and 
excellent  communication,  interperson¬ 
al  and  decision-making  skills.  The  posi¬ 
tion  offers  a  competitive  salary  and 
benefits  package.  We  have  a  great 
team,  and  are  looking  for  the  right 
person  to  complete  it.  We  welcome  a 
diverse  pool  of  candidates.  Please 
indicate  job:  99-586,/AD-EP/RGO  on 
your  resume  and  send  to: 

The  Seattle  Times,  Employment-586/ 
RGO,  PO.  Box  70,  Seattle,  WA  981 1 1 
or  fax  (206)  515-5560.  (E-mall  attach¬ 
ments  in  MS  Word  format  only,  please). 

MARCH  6.  2000 


FIELD  OPERATIONS 
MANAGER 

Requires  overall  production  knowledge. 
Strengths  in  one  area  such  as  mailroom 
or  pressroom  are  acceptable.  Liaison 
between  Rosslyn  based  production,  cir¬ 
culation,  editorial,  advertising,  finance, 
field  circulation,  field  advertising  and  the 
print  sites.  Manages  assigned  print  sites 
through  influence,  consultation,  counsel¬ 
ing  and  coaching.  Responsible  for  sites 
productivity  and  quality.  Also  works  with 
sites  on  financial  issues  as  it  pertains  to 
USA  Today.  Manages  new  site  launch¬ 
es.  This  particular  manager  position  will 
initially  (first  two  years)  have  responsibil¬ 
ity  for  multimillion-dollar  projects  at  the 
print  sites  such  as  web  reduction,  press 
expansion  and  mailroom  upgrades.  Re¬ 
ports  to  the  Director  Field  Operations. 
We  offer  a  competitive  compensation 
and  benefits  package  which  includes  an 
on  site  fitness  center  and  401  (k).  If 
interested,  please  submit  resume  with 
salary  history  to: 

USA TODAY 

Human  Resources  Department  (LC) 

1 000  Wilson  Boulevard 
Arlington,  VA  22229 
Resumes  can  also  be  faxed  or  E-mailed 
(703)  558-3840  jobs@usatoday.com 
To  learn  more  about  the  USA  TODAY 
brand,  visit  our  website  at 

www.usatoday.com 

We  recognize  and  appreciate  the  bene¬ 
fits  of  diversity  in  the  workplace. 


PRODUCTION  DIRECTOR 
for  Daily  Nonpareil  in  Council  Bluffs. 
Iowa.  Including  Pre-press,  press,  mail- 
room  and  computer  network  systems 
responsibilities.  Competitive  salary  and 
excellent  benefits.  Send  resume  to: 

Jeannette  Johnson 
Daily  Nonpareil 

1 1 7  Pearl  Street,  Council  Bluffs.  lA  51 503 


SALES 


DIRECTOR  OF  SALES  DEVELOPMENT 
Statewide  newspaper  association  is  look¬ 
ing  for  a  seasoned  sales  professional 
with  newspaper  background  to  focus  in 
the  area  of  new  business  development. 
Ideal  candidate  must  be  willing  to  travel, 
have  previous  newspaper  advertising 
sales  experience,  and  strong  ability  to 
influence  and  present  newspaper  adver¬ 
tising  opportunities  to  potential  clients. 
We  offer  a  friendly  team-based  and  pro¬ 
fessional  work  environment,  compre¬ 
hensive  benefits  package  and  com¬ 
petitive  salary.  For  consideration, 
please  mail/fax  your  resume  and  salary 
requirements  to  (51 5)  244-4855  or 
E-mail:  dmarchesano@inanews.com 
Equal  Opportunity  Employer 
IOWA  NEWSPAPER  ASSOCIATION/ 
CUSTOMIZED  NEWSPAPER  ADVERTISING 
Attn:  Human  Resource  Department 
319  E.  5th  Street,  Des  Moines,  lA  50309 


TUCSON  NEWSPAPERS 
DIRECTOR  OF  MAJORS/NATIONAL 
We  are  seeking  an  enthusiastic  results- 
oriented  individual  to  lead  and 
motivate  our  Majors  and  National 
Sales  Team  of  the  Arizona  Daily  Star 
and  Tucson  Citizen.  This  position  will 
be  responsible  for  the  development 
and  execution  of  strategic  plans  to  con¬ 
sistently  increase  revenue  and  market 
share  as  well  as  development  of  sales 
presentations,  building  client  rela¬ 
tionships  and  staff  training.  3  to  5 
years  of  sales  management  experi¬ 
ence  required.  This  position  offers  a 
base  salary  plus  a  quarterly  bonus 
based  on  performance.  Please  submit 
your  resume  with  cover  letter  including 
salary  expectations  to: 

Tucson  Newspapers 
Human  Resources  Department 
4850  S.  Park  Avenue 
Tucson,  AZ  85714 

Or  E-mail  to  bchodos@azstarnet.com 
E.O.E. 


ADMINISTRATIVE 


27  YEARS  EXPERIENCE  in  daily/weekly/ 
shoppers,  18  in  management  as  ad 
manager,  director,  newspaper  sales/cail 
center  director,  operations  or  general 
manager  seeks  position  with  print  com¬ 
pany  in  Florida.  Raleigh,  or  North  Caro¬ 
lina  coast.  Respond  in  confidence  to: 
chariety@mpinet.net 


PUBLISHER  S  CONSULTANT: 

I  work  as  the  publisher’s  right  hand,  for 
as  long  as  needed,  to  solve  ad 
revenue,  circulation,  editorial  and  print 
problems.  Also  able  to  develop  and/or 
implement  policies.  Skilled  in  cold 
starts  or  new  edition  development.  Thi¬ 
rty  years  experience  in  daily,  weekly 
and  TMC.  All  sen/ices  confidential. 

Call  Michael  Bradley  at  (508)  563-2835 
Or  E-mail  mbradley@capecod.net 


CIRCULATION 


20  YEAR  SEASONED  manager,  seeks 
East  Coast  position.  Single  copy.  Home 
Delivery,  very  successful  motivator. 

Reply  to  Box  01184,  Editor  &  Publisher 
1515  Broadway.  12th  FI,  NY  NY  10036 


EDITORIAL 


EXPERIENCED  REPORTER 
living  in  London  seeks  steady 
freelance  work,  all  writing  styles,  busi¬ 
ness,  financial,  environmental  etc. 

E-mailaonejournalist@hotmail.com 
Phone  01 1  -44-208-387-9269 


kn  Editor  &  Publisher  Guide: 

BEST  JOBS  TO  START  YOUR  CAREER 


CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

The  Hollywood  Reporter’s  Box  Office 

j  For  weekend  ending  February  28, 2000 

Thin  Last  J-Diiy  Dayn  Total 

j  Week  Week  Picture  Weekend  Gmnn  In  Releane  GmnxSale 

Buzzworthv  songs  are  usually 

!  1 

1 

The  Whole  Nine  Yards 

9,563,311 

10 

28,444,377 

by  new,  up-and-coming  artists  j 

i  ^ 

3 

Snow’  Day 

8,336,189 

17 

43,100,668 

who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 

3 

New 

Reindeer  Games 

8,128,356 

3 

8,128,:3.56 

4 

2 

Hanging  Up 

7,437,898 

10 

26,002,490 

majority  have  been  certified 

5 

4 

Pitch  Black 

7,136,877 

10 

22,9:10,719 

gold  or  platinum.  1 

6 

5 

The  Tigger  Movie 

6,-307,178 

17 

30,649,524 

Week  ofM^S/UO  i 

7 

New 

Wonder  Boys 

5,808,919 

3 

5,808,919 

8 

6 

Scream  3 

5,021,034 

24 

78,100,871 

Artist/Group:  Pink 

9 

9 

American  Beauty 

4,607,709 

166 

87,525,789 

Song/Video:  "There  U  Go" 

10 

10 

The  Cider  House  Rules 

4,066,251 

80 

31,914,8:16 

Director:  David  Myers 

! 

7 

The  Beach 

3,714,845 

17 

34,110,738 

This  fuchsia  bombshell  is  about  to 

i  '2 

8 

Boiler  Room 

3,095,758 

10 

11,0:10,:160 

blow  the  spot  up.  Sending  the  ' 

I  13 

11 

The  Green  Mile 

1,947,106 

80 

131,140,276 

warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 

14 

13 

Fantasia  2000 

1,595,442 

58 

26,767,161 

15 

16 

The  Si.\th  Sense 

1,547,640 

206 

28:1,917,914 

latest  rising  star.  Her  self-titled  i 

i  16 

12 

The  Hurricane 

1,257,855 

61 

48,135,741 

album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Marv  J.  Blige  to  Fleetwood, 

1  17 

15 

Next  Friday 

1,204,319 

47 

54,1:14,9:18 

18 

14 

Stuart  Little 

1,078,890 

73 

1:16,254,123 

as  witnessed  on  the  possible  sec¬ 
ond  single,  “Players”. 

19 

17 

Galaxy  Quest 

738,484 

65 

69,016,725 

20 

The  Insider 

.521,342 

115 

27,549,240 

Artist/Group:  Incubus 

21 

19 

Toy  Story  2 

504,392 

101 

240,627,:i:l2 

Song/Video:  “Pardon  Me” 

22 

20 

Angela’s  Ashes 

381,436 

65 

11,927,892 

Director:  Steven  Murashige 

23 

21 

Topsy  Turvy 

378,275 

75 

4,586,550 

This  five-member  band  from 
Calabasas,  California  has  finally  , 
made  a  mark  with  this  video  off  ' 

24 

18 

The  Talented  Mr.  Ripley 

358,501 

65 

79,925,884 

25 

22 

Boys  Don’t  Cry 

334,251 

143 

4,8:19,061 

26 

24 

Deuce  Bigelow:  Male  Gigolo 

:«0,024 

80 

64,450,782 

their  recently  released  album,  i 

Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  vStarted  out 

'  27 

:36 

Mysteries  of  Egypt 

227,816 

6:16 

29,714,975 

28 

26 

Magnolia 

224,692 

73 

21,570,650 

as  a  garage  band  back  in  1991, 
and  moved  up  through  the  ranks 
to  ev'entually  release  their  first 
full-lene'th  record.  S.C.I.E.N.C.E. 

29 

29 

All  About  My  Mother 

218,288 

101 

5,961,051 

30 

30 

Anna  and  the  King 

194,251 

73 

:18, 773,566 

31 

23 

Girl,  Interrupted 

183,831 

69 

28,374,916 

in  1997.  Their  newest  offering 
blends  funk  and  alternath'e  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 

1  32 

31 

Holy  Smoke 

170,110 

87 

1,191,618 

33 

28 

The  End  of  the  Affair 

160,804 

87 

10,401  ,:140 

34 

32 

Being  John  Malkovich 

159,237 

122 

21,980,927 

35 

39 

Snow  Falling  on  Cedars 

152,490 

68 

14,073,043 

©2000  MTV 

c  2000  The  Hollywood  Reporter 

Now,  in  our  “'(rrh  anniversary  printing,  the  MARKKl  GUIDK  ohers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

-  ReltKation  info  now  includes  rankings  of  quiilitv'  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


v\<\c\\c, 

I  he  print  copy  of  the  E&P  MARKE 1  CiUlDEi  is  just  SI 40.  Its  tilso  available 
on  CD-ROM  for  windows.  Pricing  for  the  CD-ROM,  which  includes  the 
printed  Market  Guide,  is  just  5495.  (GA,  DC,  EE,  IL,  MA,  MD,  NJ,  NY, 
OEl  and  TX  residents  plcvcse  add  appropriate  sales  ta.x. 
C'anada  residents  please  add  GS'E) 


-  Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YEARS  to  2005! 

-  All  the  market  data  for  Canada  is  in 

one  convenient  section! 

IM.l  S  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  (-apita,  Principal  Industries,  Chain 


MARKET 

guim: 


2000 


Ol^DHH  roi>.\S  ! 

Please  send  payment  to:  EDlTCi)R  &  PUBl.lSHER 
DIREiCTORlES,  Circulation  Dept.,  1515  Broadway, 
New  York,  NY  10036.  Phone:  (888)  612-709^ 
E-Mail:  edpubt? medi.unfo.com.  Place  your  order  on 
our  Web  site:  W'W'W.nKXUHillfo.COni  (click 
on  the  store  icon)  Or  contact  us  at  the  number  above  for 
more  information. 


EDITOR<Sr’PUBLISHER 

Whetv  You'll  Find  the  Powers  of  the  Press.' 


But  the  MARKE.  1  (lUlDFi  htcs  ;ilso  been  a  highly  recommended  source  of  iPs  tfu;  onlv  source  of  valuable,  de.scriptive  information  for  MSA 
relocation  data.  Its  unique  combination  of  quantitative  ,md  qu.ilitative  data  non-MSA  markets  in  the  E'.S.  and  Canada  ...  plus  critical  market 

has  prosided  an  accurate  de.scription  of  communin’  life.  for  more  than  1 ,600  cities  and  all  3,141  U.S.  counties. 


We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 

Index! 


for  75  years  marketers  have  used  the  E&P  MARKET  GUIDE,  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 


Cutlets,  Retail  Outlets,  Location  of 
Markets,  Newspapers  Serving  the  Market, 
Retail  Sales  Data,  and  much,  much  more! 


PUBLISHER 


Order  Now! 


You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  ge*  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


PUBLISHER  INTERNATIONAL  YEARBQO 

-lYES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Name _ _ Your  Business  (Cheek 

P  I  )  .  J  Newspaper 

line - 2.  J  Newspaper 

- !  jIJL* 

Address _ News  Service 

4.  _l  Ad  Agency 

City -  5tOte - Zip - -  5.  _|  Public  Relotions 

QTY: 

(  )  3-Volume  Set:  S200  each  -I  Check  Amount  Enclosed  S _  J  -*  '■'S"!  h"" 

(  )  Volumes  I  &  3:  SI  50  for  both  ([■">* '« *  '’«**»*«  J™  us  “I 

,  , ,,  ,  .  I  <wirtr  L  U.S.  and  Canada  shipping  ond  handling  odd  SI 2;  foreign  odd  S45)  O-  J  Mtr.  -  benerol 

(  )  Volume  I  only:  SI  25  eoch  9  j  Mfr  ■  Auto 

(  )  Volume  2  only:  SI  09  each  Charge  my.  JVISA  JMC  _IAMEX 

(  )  Volume  3 only:  S50  eoch  Account# - Exp.  Dote _  t0._i  Mfr.  Food 

I  )  CD  ROM  version  of  the  Siqnoture _ 11. -I  Service  Industry 

International  Year  Book  pi  « 

with  listing  copabilities:p95  —  13.  j  Finontii!l'°'’' 

(one  user  only).  For  multi  user  -  14  j  petoil 

h.nnrinn  .nil  Poymeiil  musl  Kcompony  nil  orders.  CA,  CO,  DC,  Ft,  It,  MA,  MD  HJ,  HV  OH  , .  ,  n. .  i., 

licensing  intormotion,  coll  jy  jjj  oppropnole  soles  lox  Conodo  residenls  pleose 

I  ■800-336-4380  ext.  1 72,  “ild  GST  No  shipping  to  PO  boxes  All  CO  ROM  soles  ore  Finol.  Tronsportotion 

1 6.  J  Individuol 


J  Check  Amount  Enclosed  S _ 

(Poyoble  lo  Cdilor  t  PoUisAer  Yeor  Book  in  US  dollors  only 
U.S.  ond  Conodo  shipping  ond  hondling  odd  SI  2;  foreign  odd  $45) 

Chorgemy:  JVISA  jMC  JAMEX 

Account# _ Exp.  Dote, 

Signature _ 

Phone  # _ _ 


PoymenI  musl  occompony  oil  orders.  CA,  CO,  DC.  Ft.  It.  MA.  MD  NJ.  NY  OH 
and  TX  residenls.  please  odd  appropriate  soles  tax.  Canada  residenrs.  pleose 
odd  GST  No  shipping  to  PO.  boxes.  All  CO  ROM  soles  ore  Finol. 


one  category  only). 

17.  J  Publishing  other 

than  Newspaper 

18.  J  Reol  Estate 

20.  J  Food:  Rest./ 

Whisle 

21.  J  Insurance 

22.  J  Media 

23.  J  Non-prafit 

24.  J  Recruiter/ 

Empl.  Agency 
25  J  Mktg./Research 

26.  J  Utility 

27.  J  Entertoinmenl 
28  J  8ook  Dist. 

29.  J  Franchise 

30.  J  Schoal/Univ. 

31.  J  Supermarket 

32.  J  Drug  Stare 

33.  J  Hospital 

34.  J  Graphic  Arts/ 

Printing 

1 9.  J  Other: 


I 


Editor!^™ 

PUBLISHER 


JYES!  Please  rush  my  order  for  the  Editor  i  Publisher  Market  Guide 
in  the  format  I  have  chosen. 


(  )  2000  Market  Guide 

at  $140  each 

(  )  CD-ROM  copies  of 

the  2000  Morket  Guide 
at  $795  each. 


J  Check  Amount  Enclosed  $ _ 

(Payable  to  EiStor  i  Publisher  Year  Book  in  US  dollars  only. 

U.S.  and  Conodo  shipping  and  hondling  odd  $12;  foreign  odd  $45) 

Chorgemy:  JVISA  JMC  JAMEX 

Account  # _ Exp.  Date, 

Signature _ 

Phone  * _ 


Payment  must  arcampany  all  orders.  CA,  CO,  DC.  FL.  IL,  MA.  MD,  NJ,  NY,  OH 
ond  TX  residenls,  please  odd  approptiole  soles  tax  Conodo  residents,  pleose 
odd  GST  No  shipping  to  PO  boxes.  All  CD-ROM  sales  are  finol 


Your  Business 
(Check  one  category  only). 

1.  J  Newspaper 

2.  J  Newspaper  Equip.  Mfr. 

3.  J  Syndicate/News  Service 

4.  J  Ad  Agency 

5.  J  Public  Relations  firm 

6.  J  Legal  firm 

7.  J  Government 

8.  J  Mfr.  -  General 

9.  J  Mfr  Auto  &  Truck 
to.  J  Mfr  Food 

1 1  J  Service  Industry 

12.  J  University/ 

Public  Library 

13.  J  Financial 

14.  J  Retail 

1 5.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  other 

thon  Newspoper 

18.  J  Real  Estate 

19.  J  Other: 


Editon^^ 

PUBLISHER 


yrnWoK  PUBLl! 

annual  DIRECTORIES 


YEAR  BCX)K 


YEARBOOK 

"  ^  WHO’S  WHERE 


All  the  critical  data 
you  need  —  right 


at  your  fingertips! 


For  faster  service,  or  for  information 
on  our  CD-ROMs,  coll  toll-free 
1-888-612-7095 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO  581  NEW  YORK  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 

liiillliiiiiiilllliiililiilliiilliiiiililililiiilill 


BUSINESS  REPLY  MAIL 

FIRST-  CLASS  MAIL  PERMIT  NO  58 1  NEW  YORK  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 


1515  BROADWAY 

NEW  YORK  NY  10109-0025 


liiilllliiiiiilllliiililiilliiilliiiiililililiiilill 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  TFIE 

UNITED  STATES 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


0^%;: 


TheE&P 


DEADLINES 


CONFERENCE  ISSUE 
Space  deadline  •  March  22 
Material  deadline  •  March  24 


CONFERENCE  NEWS  WRAP-UP  ISSUE 
Space  deadline  •  March  29 
Material  deadline  •  March  31 


nDl'f|)R&^UBLISHE«|  ^ 

^/\\civ  f  ’inf^i^Powers  ophc 

Ml  Yorl^Tel:  (212)  675'4^0aext.16O  •  FaxTT2l2)  691-6939 
l^ashlngton  -  Tel:  (301)  656-5712  •  Fax:  (301)  656-5713 
m  -  Chicago  -  Tel:  (312)  5^-5522  •  Fax:  (312)  583-55Q4a^ 
Monterey  -  Tel:  (831)  625^902  •  Fax:  (831)  625'69:k^B| 
New  Englan^^my.508)  821-4670  •  Fax:  (5Q8L8gf^^l^B 


HowarciBrbocl  - 
BetsBwaione.' 
DaHCk  Hamf 
jpiiTl  Martin 
Rfck  Ferreira 


America 


•  America  West  Conference 
Planning  Issue 

March  13 

•  America  West  Conference  issue 
April  3 

•  America  West  Conference 
News  Wrap-up  issue 
April  10 

E&P  will  be  there!  The  America  East 
conference  issue  of  E&P  will  be  distributed 
at  the  conference  to  every  attendee. 


syndicates 

DBR:  King-size  competition  for 
King  Features  Weekly  Service? 

EX-KING  EXECUTIVES  ARE  PART  OF  THE  NEWLY  FORMED  SYNDICATE  BY  DAVE  ASTOR 


Two  former  King  Features 
Weekly  Service  executives  have 
joined  a  new  syndicate  that  will, 
like  KFWS,  target  weekly 
papers  and  small  dailies. 

The  initials  of  DBR  Media,  which  offers 
its  initial  weekly  package  the  week  of  March 
13.  stand  for  the  first  names  of: 

•  Diane  Eckert,  executive  editor  at  the 
fledgling  firm  and  former  managing  editor  of 
KFWS  (from  1986  until  December  1999). 

•  Brad  Elson.  director  of  operations  at 
DBR  and  former  sales  manager  of  KFWS 
(where  he  worked  from  1988  until  December 
1999).  “B”  is  also  the  initial  of  Brad’s  brother 
Bryon.  a  marketing  veteran  who’s  the  owner 
and  president  of  the  privately  funded  DBR. 

•  Richard  Wilson,  who  headed  KFWS  until 
he  died  last  fall  at  age  40.  DBR  executives 
wanted  to  memorialize  Wilson,  said  Eckert, 
who  helped  Wilson  start  KFWS  in  1986. 

Is  the  Orlando,  Fla.-based  DBR  competing 
against  KFWS?  “Yes  and  no,’’  replied  Eckert. 
She  acknowledged  that  the  two  companies  are 
in  a  similar  syndication  category  but 
added  that,  with  “over  1 1  ,(XX)  weekly 
papers  in  the  U.S..  there  are  more  than 
enough”  clients  to  go  around. 

KFWS  distributes  its  75-feature 
package  to  1,200-plus  papers,  while 
DBR  is  in  the  process  of  offering 
potential  clients  its  40-part  package 
—  which  includes  about  30  text  fea¬ 
tures  as  well  as  10  comics,  editorial 
cartoons,  puzzles,  and  games. 

At  least  three  of  the  40  DBR  creators 
came  from  the  KFWS  package:  politi¬ 
cal  columnist  Diane  Amantea,  con¬ 
sumer  columnist  Marla  Armbrust,  and 
"George”  cartoonist  Mark  Szorady. 

The  Ohio-based  Szorady  said  his 
nine-year  relationship  with  KFWS 
was  mostly  positive,  but  added  that 
he’s  happy  to  be  working  with  Eckert 
once  again.  “She’s  a  true  professional 
who  knows  the  syndication  business,” 
stated  Szorady. 

Eckert,  45,  left  KFWS  partly 


because  of  the  op¬ 
portunity  to  Join  a 
new  company.  But 
she  and  Brad  Elson, 

37,  also  recalled 
feeling  some  dissat¬ 
isfaction  with  King 
after  last  spring’s 
sudden  departure  of 
Larry  Olsen,  the 
syndicate  president 
who  some  believe 
was  forced  out 
(£(iF,  April  10,  1999,  p.  46). 

“Larry  was  in  on  the  weekly  service  from 
Day  One,”  said  Eckert.  “We  had  a  lot  more 
input  with  Larry.  After  he  left,  we  felt  we 
were  told  what  to  do  more  than  treated  as  par¬ 
ticipants  in.  and  creators  of,  the  service.”  She 
added  that  her  and  Elson’s  dissatisfaction 
"only  accelerated”  after  Wilson’s  death. 

King  declined  to  respond  to  these  com¬ 
ments,  discuss  the  DBR  launch,  or  say  who 
may  have  replaced  Eckert.  Elson,  and  Wilson. 

Can  a  new  syndicate  succeed  in  this  day 
and  age?  Eckert  said  DBR  may  have  had  a 


Erma  Bombeck,  the  syndicated 
columnist  who  died  in  1996,  will  be 
honored  with  a  humor  conference 
at  her  alma  mater,  the  University  of 
Dayton  in  Ohio. 

The  March  29-April  1  gathering  will 
feature  a  keynote  address  by  Los  Angeles 
Times  Syndicate  columnist  Art  Buchwald 
and  remarks  from  more  than  20  other 
speakers. 

They  include  Executive  Vice  President 
and  Editor  Lee  Salem  of  Universal  Press 
Syndicate  (Bombeck’s  last  distributor),  and 
columnists  PS.  Wall  of  Universal,  Leonard 
Pitts  Jr.  of  The  Miami  Herald  and  Tribune 
Media  Services,  and  D.L.  Stewart  of  the 
Dayton  Daily  News  and  TMS. 


tough  time  launching  if  it  focused  on  daily 
newspapers  —  whose  numbers  are  shrinking 
and  which  already  run  plenty  of  syndicated 
features.  “But  the  weekly  market  is  still  a  big 
market  that  the  big  syndicates  don’t  get  into 
that  much,”  she  observed. 

Eckert  added  that,  because  many  weeklies 
currently  don’t  carry  syndicated  material, 
there  are  a  lot  of  potential  new  customers  for 
DBR’s  content. 

The  company  (http://www.dbrmedia.com) 
may  also  eventually  offer  individually  syndi¬ 
cated  features.  ■ 


Also:  “The  Family  Circus”  creator  Bil 
Keane  of  King  Features  Syndicate,  “Funky 
Winkerbean”/“Crankshaft”  creator  Tom 
Batiuk  of  King  and  Universal,  “Jump 
Start”  creator  Robb  Armstrong  of  United 
Feature  Syndicate,  “Agnes”  creator  Tony 
Cochran  of  Creators  Syndicate,  editorial 
cartoonist  Chip  Bok  of  the  Akron  (Ohio) 
Beacon  Journal  and  Creators,  and  editorial 
cartoonist  David  Catrow  of  the  Sprin^eld 
(Ohio)  News-Sun  and  Copley  News 
Service. 

In  addition,  the  conference  will  feature 
an  academic  symposium  and  the  transfer  of 
Bombeck’s  papers  to  the  university 

Bombeck’s  column  appeared  in  700 
newspapers  at  the  time  of  her  death. 


Wit’s  not  at  an  end  in  Ohio 
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An  ironing  board  switches  from  hot  clothes  to  cold  snow  in  this  “Grandfather  Clause”  episode. 


LATS  to  newspapers: 
make  room  for  Tony 

Tony  Blankley,  a  columnist  for  The 
Washington  Times,  has  signed  with 
the  Los  Angeles  Times  Syndicate. 

Blankley  is  a  member  of  Ws  “The 
McLaughlin  Group,”  a  commentator 
for  CNN  and  NBC  Cable,  and  a  con¬ 
tributing  editor  to  George  magazine. 

He’s  also  former  press  secretary 
and  advisor  to  Newt  Gingrich,  former 
speechwriter  and  senior  policy  ana¬ 
lyst  under  President  Reagan,  former 
California  deputy  attorney  general,  and  for¬ 
mer  child  actor  on  TV  shows  such  as  “Lassie” 
and  “Make  Room  for  Daddy”  and  in  movies 
starring  the  likes  of  Humphrey  Bogart. 

Columnist  remodels  his 
syndication  arrangement 

Tim  Carter  has  brought  his  previously 
self-syndicated  “Ask  the  Builder,”  a  weekly 
Q-and-A  column,  to  Tribune  Media  Services. 

Carter  (E&P,  Nov.  23,  1996,  p.  23)  also 
hosts  the  syndicated  “Ask  the  Builder”  radio 
show,  does  TV  work,  and  has  a  Web  site  at 
http://www.askthebuilder.com. 

His  clients  include  the  Boston  Herald,  the 
Chicago  Tribune,  The  Cincinnati  Enquirer,  The 
Detroit  News,  the  Minneapxrlis  Star  Tribune, 
and  the  Fort  Worth  (Texas)  Star-Telegram. 

Three  generations  in 
one  new  comic  strip 

Creators  Syndicate  is  offering  a  comic 
about  a  baby  boomer,  daughter,  and  grand¬ 
daughter  living  in  the  same  house. 

“Grandfather  Clause”  is  by  Chris  Wright, 


who  also  did  the  daily  “Pellets”  strip  that  ran 
two  years  in  The  Gazette  of  Colorado  Springs. 

Most  widely  syndicated 
panel  reaches  milestone 

“The  Family  Circus”  marked  its  40th  birth¬ 
day  with  a  Feb.  27  Sunday  comic  showing  a 
cartoon  from  each  of  the  past  four  decades. 

King  Features  Syndicate  distributes  Bil 
Keane’s  creation  to  more  than  1,500  newspa¬ 
pers,  making  it  the  most  widely  distributed 
comic  panel  in  the  world. 

Sports  features  offered 
at  sporting  price  (free) 

American  Sports  Wire  (ASW)  is  offering 
four  features  free  to  print  and  online  papers. 

They  include  the  year-round  “Today’s 
Line”  odds  column,  as  well  as  the  seasonal 
“Today’s  NBA  Form”  (basketball),  “Today’s 
Pitching  Form”  (baseball),  and  “Today’s 
College  &  Pro  Football  Form.” 

In  return  for  getting  the  features  gratis, 
newspapers  are  asked  to  publish  them  with  a 
note  inviting  readers  to  visit  ASW’s  free  Web 


site  (http://www.americansportswire.com). 
This  will  help  the  site  build  traffic  and  attract 
advertising,  said  ASW  owner  George  Kregos. 

Kregos  formerly  did  the  ASW  features  for 
the  now-defunct  Columbia  Features,  and  also 
did  “The  Latest  Line”  for  Tribune  Media 
Services. 

Caplin,  86,  composed 
scripts  for  many  strips 

Elliot  Caplin  —  who  wrote  “The  Heart  of 
Juliet  Jones,”  “Big  Ben  Bolt,”  and  various  other 
comic  strips  —  has  died  in  Mas.sachusetts  at  the 
age  of  86.  He  was  the  brother  of  “L’il  Abner” 
creator  A1  Capp,  who  died  in  1979. 

Computer  columnist 
dies  at  the  age  of  44 

“Crabb  on  Computers”  columnist  Don 
Crabb  of  the  Chicago  Sun-Times  and  Chicago 
Sun-Times  Features  died  Feb.  26  of  a  rare  pan¬ 
creatic  disease  at  the  age  of  44.  He  was  also  a 
computer  columnist  for  the  Springfield,  Mass., 
Union-News  and  Northwest  Arkansas  Times  in 
Fayetteville. 


et  cetera ... 


“My  Pet  World”  columnist  Steve  Dale  of 
IVibune  Media  Services  has  won  three 
awards,  including  “Newspaper  Writer  of  the 
Year,”  from  the  Dog  Writers  Association  of 
America.  ...  Columns  by  Robert  Scheer  of 
Creators  Syndicate  helped  convince  Cali¬ 
fornia’s  Public  Utilities  Commission  to  kill  a 
plan  to  add  a  new  area  code  in  the  Los 
Angeles  region.  Scheer  wrote  that  big  phone 
companies  created  a  false  shortage  by  hoard¬ 
ing  numbers  they  didn’t  need.  ...  Motor 
News  Media  (http://wv/w.motomews 
media.com)  has  made  several  changes  in  its 
feature  lineup.  They  include  launching  “The 


Washington  Report”  by  Frank  Washington, 
who  discusses  auto-marketing  trends;  and 
“Timeless  Nostalgia”  by  auto  historian  Bill 
Vance.  ...  Self-syndicated  “WebPointers” 
columnists  Kitty  Williams  and  Robin  Lind 
(http://www.webpointers.com)  have  written 
“Essential  Business  Web  Sites”  for  Hope 
Springs  Press.  It  includes  a  free  companion 
e-book.  ...  Self-syndicated  personal  finance 
columnists  Alan  Lavine  and  Gail  Liberman 
of  North  Palm  Beach,  Fla.,  have  written 
“Rags  to  Riches:  Motivating  Stories  of  How 
Ordinary  People  Achieved  Extraordinary 
Wealth”  (Dearborn).  ...  “The  Amish  Cook” 


columnist  Elizabeth  Coblentz  of  Oasis 
Newsfeatures  will  write  a  series  of  cook¬ 
books  for  Ten  Speed  Press  in  San  Francisco 
starting  May  2001.  ...  Self-syndicated  rela¬ 
tionship  columnist  Michel  Stone  has  added 
America  Online/CompuServe  and  Yahoo! 
Messenger  chat  areas  to  his  Web  site 
(http://www.michaelstone.net).  ...  Humor 
and  editorial  cartoonist  Mo  Paul  (http:// 
www.mopaul.com)  is  self-syndicating  his 
worir.  ...  Self-syndicated  “Night  Lights  & 
Pillow  Fights”  cartoonist  Guy  Gilchrist 
(http7/www.gilchriststudios.com)  is  holding 
drawing  and  poetry  contests. 
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Two  perspectives  on  CTP 

THREE-PLANT  OHIO  OPERATION;  POLYESTER  IN  PENNSYLVANIA  BY  JIM  ROSENBERG 


With  pagination  a  plateset- 
surprise  small  to  midsize 

to-plate  output.  Their  smaller,  less-complex 
editions  prrsed  fewer  obstacles  to  pagination. 

Thomson  Newspapers’  Central  Ohio  Stra¬ 
tegic  Marketing  Group  installed  its  first 
PrePress  Technologies  Panther  FasTrak  two 
years  ago.  The  results,  according  to  Operations 
Vice  President  Ken  Shelby:  “quality  improves 
immediately,”  with  "much  cleaner  dots";  only 
one  person  is  assigned  per  shift  to  do  no  more 
than  monitor  the  machines  and  page  transmis¬ 
sions;  deadlines  were  pushed  back  15  minutes; 
the  amount  of  printed  color  doubled. 

Finding  that  “it's  too  easy”  for  editorial  to 
get  color  now,  Shelby  suggested  “an  inhibiting 
technology”  may  be  needed.  But  plate-eating 
four-color  seemed  less  a  joke  when  he  later  re¬ 
marked,  “We're  paying  somewhere  around  2'/: 
times  [the  price  otj  conventional  plates." 

Producing  several  of  the  clustered  Thom¬ 
son  dailies  and  now  under  contract  to  print 
USA  Today,  the  Newark-based  operation  is 
increasing  its  own  metal  platesetting  capacity 
and  using  Barco  imagers  for  Gannett’s  nation¬ 
al  daily  (£cSP,  Dec.  II.  1999). 

Shelby  told  the  Newspaper  Association  of 
America's  annual  winter  SuperConference  that 
he  expected  to  turn  off  his  operation’s  last  film 
imagesetter  last  month.  In  all.  there  will  be 
“eight  properties  transmitting  into  three  print¬ 
ing  sites”  running  CTP  output,  he  said. 

Updating  CTP  at  Thomson's  South 
Georgia  cluster  (£tSP.  Feb.  13,  1999,  p. 
38).  Shelby  said  the  Valdosta  operation 
gets  good  mileage  and  register  on  its 
Mitsubishi  Silver  DigiPlate  polyester 
plates.  The  only  major  adjustment,  he 
said,  was  modifying  the  lock-ups  on  the 
Urbanite  press  to  accommodate  both 
the  older  metal  plates  and  the  new  ones. 

Next  to  convert  to  polyester  plate¬ 
setting.  according  to  Shelby,  are 
Thomson's  Southwest  Ohio  (Chilli- 
cothe)  and  Key  West,  Fla.,  sites. 

Fully  paginated  and  all  PostScript, 
the  six-day  Gettysburg  (Pa.)  Times  took 
up  CTP  in  response  to  high  turnover 


and  difficulty  replacing  trained  prepress  staf¬ 
fers.  said  Systems  Department  Manager  Tom 
Ford.  The  shop  had  been  using  a  PrePress  Pan¬ 
ther  Pro  46  to  output  film  for  the  daily  (typical¬ 
ly  in  11 ,5(X)-copy  runs)  and  on  a  second  shift 
that  produces  flexi-tabs  and  commercial  jobs. 

Running  8  mm  polyester  plates  from  “sim- 
ple-to-load”  l(X)-foot  rolls.  Ford  said  that  al¬ 
though  savings  on  consumables  are  “not  signif- 


The  process  of 
converting  to  CTP 
was  not 
trouble-free. 

—  Tom  Ford 
systems  department  manager 
Gettysburg  Times 

icant.”  labor  is  lessened  and  his  operation  “can 
push  deadlines  to  the  limit.”  Plates  are  exposed 
on  a  Panther  Pro  62  red-laser-diode,  capstan 
imager  with  online  processor.  Mitsubishi  guar¬ 
antees  25.(XX)  impressions,  and  Ford  said  his 
press  has  run  to  30,(XX)  "without  any  loss  of 
quality.”  Imaged  with  the  same  line  screen  the 
Times  used  on  its  metal  plates,  the  polyester 
plates  give  superior  results,  according  to  Ford. 
Gettysburg’s  pressroom  also  uses  the  same  inks 
and  fountain  solution  (with  an  additive  to 
increase  run-up).  Ford  said. 

“We’re  actually  proofing  on  our  end-roll 
[newsprint],”  said  Ford.  “So  what  you  see  is 
what  you  get.”  Ready-to-print  page  files  are 
then  stored  in  hot  folders  as  they  are  received 
on  the  output  side,  which  employs  an  Adobe 
Level  3  RIP.  Plates,  which  are  warmed  before 
bending  (though  Ford  said  some  worked  cold 
on  the  Temes  bender),  are  mounted  in  much  the 
same  way  as  metal  plates  on  the  paper’s  Goss 
Community  press,  which  required  a  change 
only  to  the  plate  lock-ups. 

The  Times  gave  up  film  “cold  turkey”  just 
over  a  year  ago,  converting  to  CTP  output  from 
its  imager  in  a  day.  And  though  he  reported  that 
“the  process  of  converting  to  CTP  was  not  trou¬ 
ble-free,”  Ford  said  it  has  led  to  “more-stream¬ 


lined”  operations,  a  pressroom  staff  that’s  com¬ 
fortable  with  computerized  output,  cost  sav¬ 
ings.  and  later  deadlines  that  reduce  the  chance 
for  error  and  make  late  changes  possible. 

As  in  Gettysburg,  Central  Ohio  began  plate¬ 
setting  at  the  same  line  screen  it  had  used  on 
conventional  plates.  But  in  spring,  said  Shelby, 
output  will  “change  to  a  l(X)-line  screen.”  He 
recalled  a  “very  smooth”  transition  that  pro¬ 
gressed  from  six  live  CTP  pages  on  the  first  day 
to  lOOT  direct  output  on  the  third.  ■ 

Standards  status 

To  provide  control,  speed,  tools,  and  cost 
savings  needed  to  effectively  compete  for  ad¬ 
vertising,  efforts  continue  to  establish  a  print¬ 
able-content  exchange  standard. 

At  the  recent  NAA  SuperConference,  Alan 
Darling,  Digital  Distribution  of  Advertising 
Project  Association  chairman,  described 
PDF/X  (accredited  last  October)  as  a  subset  of 
Adobe  Systems’  Portable  Document  Format, 
devised  as  a  standard  for  structuring  work- 
flow  methods. 

Like  other  successful  standards,  such  as  the 
Ethernet  networking  protocol  and  TIFF/IT-Pl 
alternative  ad-delivery  format,  no  one  owns 
PDF/X.  which  was  created  by  industry  profes¬ 
sionals.  not  by  Adobe  —  although  the  effort 
fostered  a  very  productive  relationship  be¬ 
tween  Adobe  and  the  CGATS  graphic  arts 
standard-setting  group,  according  to  Darling. 

Already  approved.  PDF/X- 1  allows  full 
information  exchanges.  Still  in  the  works. 
PDF/X-2  supports  incomplete  exchanges  — 
cases  in  which  sender  and  receiver  have 
agreed  to  certain  provisions  (e.g..  the  receiver 
already  possesses  special  fonts). 

An  electrical  engineer  and  president  of  Los 
Angeles  prepress  shop  Western  Laser  Graph¬ 
ics,  Darling  assured  attendees  that  PDF/X 
supports  fewer  operators  than  the  richer  PDF 
(with  music,  movies)  only  to  reduce  the  possi¬ 
bility  of  error,  that  it  can  be  read  by  PDF  1.3. 
and  that  it  is  editable  with  tools  such  as  those 
from  EnFocus  and  One  Vision. 

Backed  by  the  likes  of  Agfa.  Creo/Scitex, 
and  Harlequin,  PDF/X  supports  only  EPS, 
DCS  I  and  2.  TIFF,  and  TIFF/IT-Pl  file  for¬ 
mats,  raster-only  CMYK  files,  and  a  specified 
target  color  space.  —  Jim  Rosenberg 
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Prepress 

Geac  Publishing  Systems.  Tampa,  Fla., 
appointed  Philip  Jordan  as  a  Cybergraphic 
product  manager,  with  responsibility  for  assist¬ 
ing  development  of  Media  Command  editorial 
and  pagination  software.  Most  recently  Los 
Angeles  Times  editorial  systems  manager, 
Jordan  earlier  was  pagination  products  director 
for  Information  International  Inc.,  and  sales 
and  marketing  vice  president  for  a  British 
Internet  firm.  A  journalist  with  25  years  at 
British  and  American  newspapers,  Jordan 
helped  launch  four  titles  and  paginate  a  total  of 
eight,  with  circulations  of  30,000  to  2  million. 

Earlier,  the  unit  of  Canada’s  Geac  Comput¬ 
ers  Inc.  announced  that  the  Australian  Associ¬ 
ated  Press  had  switched  most  editorial  opera¬ 
tions  to  its  Cybergraphic  Genera  WireStream 
system  ( 1 52  CyberNews  desktop  clients  and  30 
remote  laptop  clients).  Developed  over  two 
years  for  the  AAP  to  run  multiple  incoming 
wire  services,  perform  complex  internal  and 
onward  routing,  and  provide  the  ability  to  cre¬ 
ate,  edit,  transmit,  and  manager  wire  output  ser¬ 
vices,  the  NT/Alpha-based  client-server  system 
can  be  scaled  to  handle  newspapers’  wire  input 
and/or  output  requirements. 

In  Japan,  the  Ascihi  Evening  News  began 
using  Cybergaphic  Integrated  Editorial  Pagina¬ 
tion  System,  which  includes  CyberNews  and 
CyberNews  Remote  workstations,  CyberPage 
and  Layout  Xpert  software. 

Geac  also  has  appointed  Brussels-based  IOC 
SA  as  exclusive  distributor  of  its  publishing 
products  in  Belgium,  the  Netherlands,  Luxem¬ 
bourg.  and  France,  where  it  also  will  provide 
primary  support  and  maintenance. 

System  Integrators  Inc.,  Sacramento, 
Calif.,  in  conjunction  with  its  2publish  Internet 
solutions  provider,  will  integrate  Newsflash 
technology  from  Adhesive  Software  Inc.. 
Austin.  Texas,  as  a  “cornerstone”  of  its  own  In- 
siight  Internet,  a  system  for  creating  and  man¬ 
aging  content  for  online  publishing,  with  tools 
for  managing  an  entire  Web  operation.  With 
Newsflash,  Insiight  seeks  to  eliminate  the  need 
for  separate  print  and  online  work  Bows  and 
extend  publication  to  multiple  Web  sites. 
Based  on  the  WebOS  server-side  platform  for 
creating  applications  and  content  (in  multiple 
formats)  as  objects  for  Web-page  placement. 
Newsflash,  said  SII,  "mimics  newsroom  work- 
flow  procedures  in  real  time,”  acting  as  a  hub 
for  managing  components  and  publication  of 
an  online  newspaper. 


Atex  Media  Solutions  Inc,.  Bedford.  Mass., 
will  resell  products  from  Engage  Technologies 
Inc.,  Andover,  Mass.,  to  Atex  customers  who 
seek  to  reinforce  brands,  leverage  content, 
expand  market  position,  and  increa.se  ad  rev¬ 
enue.  Profile  Server  generates  complete,  real¬ 
time  profiles  of  each  Web  site  visitor,  allowing 
delivery  of  targeted  content.  AdManager  auto¬ 
matically  delivers,  schedules,  and  targets  ads, 
and  generates  customized,  up-to-the-minute 
reports.  DecisionSupport  Server  data-mining 
software  aids  in  understanding  Web  audiences 
through  analysis  and  reporting  of  profile-based 
research  on  individual  visitors. 

Output 

Monotype  Systems  Inc.,  Rolling  Meadows. 
Ill.,  sold  imagesetters  to  the  Los  Angeles 
Daily  Nevi's  (PantherPlus/46,  with  Toolbox 
PostScript  production  management  en¬ 
hancement);  the  Miami  (Okla.)  Acvvi 
Record  (Panther  Pro);  The  Gazette,  Cedar 
Rapids.  Iowa  (Avantra  44XTS,  with  bridge 
and  standard  Stoesser  punch  and  Avantra 
36/44  online  processor);  and  proofing  sys¬ 
tems  to  the  Fort  Collins  Coloradoan:  The 
Pantagraph,  Bloomington,  Ill.;  the  Pittsburgh 
Post-Gazette  (ProofExpress  KKX),  with  butt  roll 
adaptor  and  Color  Proof  RIP  software);  and 
The  Santa  Fe  Aew  Mexican  (  ProofExpress  II). 

The  St.  Joseph  (Mo.)  Nens- Press  purchased 
PrintExpress  bitmap  spooler,  bitmap  send  and 
bitmap  high-resolution  ra.ster  output  software, 
RipExpress  Color  Proof  options,  ProofExpress 
ICKX),  Sun  Ultra  5  workstations,  and  E250 
servers  to  replace  MGS3. 

Other  orders  included  Panther  compression 
and  archive  browser  and  PageImposer  for  the 
Nanaimo  (British  Columbia)  Daily  News;  press 
calibration  for  the  Somerset.  Pa.,  Daily  Ameri¬ 
can;  Panther  compression  and  archive  browser 
for  the  Spartanburg,  S.C.,  Herald-Joumal; 
Panther  PostScript  3  RIP  software  for  the 
Ocala  (Fla.)  Star-Banner;  PostScript  3  RIP 
upgrade  for  the  Tri-City  Herald,  Kennewick, 
Wash.;  and  Accuset  800, 30E  personality  boxes 
for  The  Toronto  Star. 

Pressroom 

Storeroom  Solutions  Inc..  West  Consho- 
hocken.  Pa.,  which  takes  over  inventory  opera¬ 
tions  and  combines  clients’  volume  purchasing 
power,  added  the  third  of  the  big-three  U.S. 
metro  dailies  to  its  client  list  when  it  began  pro¬ 
viding  outsourced  storeroom  operations  for  the 
D>s  Angeles  Times  Olympic  plant  and  readied 


implementation  of  similar  services  this  year  for 
the  paper’s  Orange  County  and  San  Fernando 
Valley  plants.  SSI  already  provides  storeroom 
and  MRO  (maintenance,  repair,  operating) 
parts  and  supplies  management  for  The  New 
York  Times  and  The  Washington  Post.  SSI’s 
Internet-enabled  Virtual  Storeroom  allows  sites 
to  share  access  to  spare  parts  (and  find  them 
when  not  readily  available  in  emergencies)  and 
reduce  total  inventory  investments. 

Wifag,  Bern,  Switzerland,  will  install  a 
shaftless  OF  470  GTD  in  a  new  plant  for  the  St. 
Galler  Tagblatt,  Gallen-Winkeln,  where  it  is 
slated  for  commissioning  in  2002.  replacing  a 
13-year-oId  OF  7. 

Apart  from  the  main  edition  for  the  city  of 


St.  Gallen.  the  company  also  prints  seven 
regional  editions  distributed  throughout  eastern 
Switzerland  (115.600  total  daily  circulation). 
Offering  a  wide  range  of  web  leads,  the  new 
press  is  based  on  10-cylinder  satellites,  with 
short  couple-to-couple  distances  providing 
high  register  accuracy. 

Controlled  from  an  ABB  MPS  700  master 
console,  St.  Gallen’s  OF  470  consists  of  six 
towers,  each  with  two  stacked  10-cylinder 
units,  two  2:5:5  jaw  folders  and  balloon  for¬ 
mers.  and  seven  split-arm  reelstands.  At  a  rate 
of  42,500  copies  per  hour,  the  configuration 
can  basically  print  96  four-color  pages  in  the 
six-web  mode,  or,  in  parallel  production,  two 
products  with  different  page  counts,  typically 
a  64-page  all-four-color  newspaper  and  a  48- 
page  product  with  32  two-color  and  16  four- 
color  pages. 

Post- press 

Muller  Martini  Corp..  Hauppauge.  N.Y., 
installed  a  Presto-TV  saddle  stitcher  at  Knight 
Bidder’s  Bradenton  (Fla.)  Herald  for  produc¬ 
tion  of  weekly  TV  program  guides.  The 
machine  folds,  stitches,  trims,  and  delivers 
booklets  ready  for  distribution  or  inserting. 
Preprints  can  be  quarterfolded  and.  by  using 
several  folder  feeders,  the  stitcher  can  be  used 
to  combine  inserts  to  produce  total  market  cov¬ 
erage  packages. 
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getting  it  right 


The  trashing  of  an  honest  reporter 

by  Nat  Hentoff 


In  Boston,  even  during  the  Great 
Depression,  my  father  would  bring  home 
three,  sometimes  four,  of  the  daily  newspapers. 
Not  long  after  I  could  read,  I  devoured  them, 
keeping  a  scrapbook  of  my  favorite  writers. 
Later,  doing  news  on  Boston  radio,  I  got  to 
know  some  of  those  reporters.  Blunt,  with  no 
ideological  agenda  I  could  detect,  they  were 
driven  only  by  the  need  to  nail  down  a  story. 

Michael  Isikoff  of  Newsweek  reminds  me 
of  those  journeymen  journalists  who  were  my 
first  mentors.  Undeterred  by  hesitant  editors 
and  the  octopuslike  White  House  spin 
machine,  he  broke  the  Paula  Jones.  Kathleen 
Willey,  and  Monica  Lewinsky  stories. 

Reviewing  Isikoff’s  book.  "Uncovering 
Clinton:  A  Reporter's  Story"  (Crown).  Bill 
Nichols  —  who  started  covering  President 
Clinton  in  1991  for  USA  Today  —  wrote  in 
that  publication.  "Isikoff's  book  is  important 
because  he.  more  than  any  other  reporter,  saw 
this  story  from  the  ground  up." 

However,  in  his  book,  “A  Vast  Conspiracy: 
The  Real  Story  of  the  Sex  Scandal  That  Nearly 
Brought  Down  a  President"  (Random  House), 
Jeffrey  Toobin  has  so  maligned  Isikoff's  work 
on  this  story  that  editors  who  do  not  know  of 
Isikoff's  track  record  might  not  allow  him  in 
their  newsrooms.  Toobin's  book  has  been  on 
The  New  York  Times'  “Best  Sellers"  list,  and 
the  author  —  who  writes  on  the  law  for  The 
New  Yorker  and  is  a  legal  analyst  for  ABC 
News  —  became  ubiquitous  on  the  talk-show 
promotion  circuit.  Readers  drawn  by  him  to 
the  book  will  henceforth  regard  Isikoff  as 
obsessed  with  the  president's  prodigious  sex 
life,  and  involved  in  the  legendary  conspiracy 
to  drive  Clinton  from  office  into  perpetual 
shame.  (From  page  132:  "[An]  important 
moment  in  the  case  [was]  when  Clinton’s  ene¬ 
mies  used  Isikoff  to  launch  attacks  about  the 
president’s  purported  sexual  behavior.’’) 

Also,  as  Michael  Kelly  noted  in  The 
Washington  Post,  “Jeffrey  Toobin,  with  no 


evidence,  has  accused  Isikoff  of 
being  motivated  to  uncover  the 
Paula  Jones  and  Monica  Lewinsky 
stories  solely  by  ‘greed’-driven 
desire  to  make  money  out  of  a  book 
‘about  the  president’s  sex  life.’” 

In  his  book,  Toobin  omits  the 
uncomfortable  fact  that,  in  1998. 

Toobin  asked  Isikoff  to  collaborate 
with  him  on  a  book  on  the  very 
subject  of  the  trysts  that  led  to  the 
impeachment  indictment.  Isikoff 
declined  the  offer. 

Ttxtbin  accuses  Isikoff,  moreover,  of  protect¬ 
ing  the  president's  relentless,  if  clumsy,  pur¬ 
suer,  Kenneth  Starr.  This  is  his  “evidence." 
Toobin  writes  that  White  House  Chief  of  Staff 
John  Podesta  was  asked  by  a  Time  reporter  if  he 
knew  anything  “about  a  possible  scoop  by  his 
competitor  Mike  Isikoff  at  NewsweekT  Podesta 
called  Isikoff',  who  said  he  was  working  on  a 
story  about  someone  named  Monica  Lewinsky. 
But.  Toobin  emphasizes.  Isikoff  told  Podesta 
“it  had  nothing  to  do  with  the  grand  jury  or  Ken 
Starr.”  Ah-ha!  Tcxtbin  writes  triumphantly,  “In 
fact.  Isikoff’s  story  had  everything  to  do  with 
Starr,  but  the  reporter  was  protecting  the  inde¬ 
pendent  counsel’s  investigation  —  just  as 
Jackie  Bennett  and  Bruce  Udolf  [both  on 
Starr's  staff]  wanted  him  to  do.” 

But  as  Isikoff  told  me.  “I'm  not  going  to  let 
a  competitor  from  Time  find  out  what  I'm 
working  on.  I  didn't  care  about  Starr.  I  wanted 
to  break  the  story.” 

As  for  Isikoff's  alleged  consuming  obses¬ 
sion  with  Clinton's  sexual  adventures,  Ann 
McDaniel,  Newsweek'^  Washington  bureau 
chief,  wrote  in  a  letter  to  Random  House 
Publisher  Ann  Godoff  that  in  the  2'/:  years  after 
Isikoff  joined  Newsweek  in  1994,  “He  did  no 
reporting  about  the  president’s  sex  life.”  And  in 
the  summer  of  1996,  McDaniel  wrote,  “Mike 
exposed  the  fact  that  the  most  sensational  alle¬ 
gation  in  a  widely  publicized  book  by  ex-FBI 


agent  Gary  Aldrich  —  that  the 
president  was  sneaking  off  for 
late-night  trysts  at  a  Washington 
hotel  —  was  entirely  fraudulent.” 
She  added  that  Toobin  was  guilty 
of  “unsubstantiated  reporting 
and  illogical  distortions.” 

Indeed.  Isikoff  sent  me  a 
three-page,  single-spaced  list  of 
errors  and  distortions  about  him 
in  Toobin’s  book,  with  page  cita¬ 
tions.  I  told  Toobin  that  he  ought 
to  get  a  copy  of  the  list  from  Isikoff  so  that  he 
could  respond  to  them.  If  Toobin  were  unable 
to  get  the  list,  I  said.  1  would,  in  fairness,  send 
him  a  copy.  Toobin  never  called  me  back. 

McDaniel,  in  her  letter  to  Random  House, 
says  that  Toobin's  conduct  “raises  serious  ques¬ 
tions  about  his  integrity  and  credibility  as  a 
journalist.”  1  agree.  1  also  question  Toobin's 
qualifications  as  a  legal  analyst.  The  thrust  of 
his  book  is  that  the  whole  impeachment  furor 
was  never  anything  more  than  “a  menopausal 
man  having  an  affair  with  a  young  woman  from 
the  office.”  And,  humiliated,  he  lied  about  it. 

But  Richard  Posner,  chief  judge  of  the  7th 
U.S.  Circuit  Court  of  Appeals,  writes  in  his 
book  on  the  impeachment.  “An  Affair  of 
State”  (Harvard  University  Press).  “Clinton 
engaged  in  a  pattern  of  criminal  behavior  and 
obsessive  public  lying,  the  tendency  of  which 
was  to  disparage,  undermine,  and  even  sub¬ 
vert  the  judicial  system  of  the  United  States, 
the  American  ideology  of  the  rule  of  law,  and 
the  role  and  office  of  the  president.”  Posner 
also  speaks  of  Clinton's  “obstruction  of  jus¬ 
tice,”  and  provides  many  specific  examples. 

Jeffrey  Toobin  is  in  urgent  need  of  remedi¬ 
al  courses  in  both  journalism  and  constitu¬ 
tional  law.  ■ 


Hentoff  writes  a  syndicated  column  for 
United  Media,  as  well  as  a  column  for  “The 
Village  Voice  ”  in  New  York. 
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